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'  Before  he  finished  Thanksgiving  dinner. 


New  England’s  treasured  illustrator,  Norman  Rockwell. 
He  painted  his  famous  Thanksgiving  scene  during  the  worst 
days  of  World  War  11.  And  not  since  the  Pilgrims’  feast  had  a 
Thanksgiving  dinner  had  so  much  impact  on  America. 

But  long  before  Rockwell  got  into  the  picture,  The  Boston 
Globe  was  on  the  scene.  Covering  everything  from  world  wars 
to  struggles  for  world  peace.  On  foreign  soil  or  home  turf. 
Whether  it  was  country  against  country,  candidate  against 
candidate,  team  against  team.  If  it  was  happening  in  the  world, 
it  was  also  in  The  Globe. 

Which  is  why  long  before  people  gathered  around  Rock¬ 
well’s  Thanksgiving  table,  they  gathered  around  The  Globe. 
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Our  Readers  Get  What 
They  Deserve 

When  tha  Scarborough  National  Newpaper  Audience  study 
found  our  readers  to  be  the  most  affluent  newspaper  readers  In 
California  and  4th  overall  In  the  nation,  we  realized  that  our  product 
had  to  reflect  the  quality  of  our  readers. 

So.  over  the  past  year  we  have  Increased  our  commitment 
to  quality  In  both  content  and  reproduction  of  our  newspapers. 

The  most  recent  ABC  audit  now  reports  The  Dally  Breeze  to 
be  the  fastest  growing  Sunday  newspaper  and  the  2nd  fastest  grow¬ 
ing  dally  of  ai^y  major  newspaper  In  the  Los  Angeles  Market.  Market¬ 
ing  studies  of  our  subscribers  prove  this  circulation  gain  Is  directly 
I  elated  to  our  Improved  newspaper  content  and  physical  makeup. 

Our  readers  deserve  the  best 

and  we  deliver  it  to  them,  every  day. 

CofJft/  ANOEUS 

The  Daily  Breeze 
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For  years  newspaper  readers  have 
had  to  deal  with  the  problem  of  ink 
rub-off.  Now,  Flint  Ink  Corporation 
leads  the  way  in  solving  the  rub-off 
problem  with  “Low-Rub”  Arrowlith 
and  Arrowhead  blacks  for  offset  and 
letterpress  printing.  Extensive  field 
tests  show  that  these  inks  reduce 
rub-off  up  to  80%  compared  to  con¬ 
ventional  news  inks. 

“Low-Rub”  black  offset  inks  are 
available  for  both  open  fountain  and 
injector  presses.  And  we  offer  a 
“Low-Rub”  letterpress  black  as  well. 
These  inks  are  compatible  with  con¬ 
ventional  news  inks.  You  can  expect 
improved  mileage  from  15  to  30% 
and  still  obtain  the  same  runabiiity, 
printabiiity  and  high  quality  as  our 
present  newsprint  inks.  Many  of  our 
customers  are  aiready  running  these 
“Low-Rub”  inks,  and  more  and  more 
printers  are  asking  to  test  them  each 
week. 

Our  same  commitment  to  research 
that  produced  “Low-Rub”  biack  is 
aiso  pioneering  water-based  Fiexo 
news  inks.  These  inks  virtually 
eliminate  rub-off,  and  provide  a 
cleaner  paper  and  a  brighter  image. 

For  more  information  on  “Low- 
Rub”  biack,  contact  your  iocal 
Flint  Ink  representative. 
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Make  rub-off  old  news. 
Print  with  Flint  Ink 


Low- Rub"  black. 
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Decision 

Support 


The  future  belongs  to  newspapers  with  the  tools 
^  to  effectively  gather  and  evaluate  current  informa¬ 
tion  and  the  ability  to  quickly  take  advantage  of 
new  markets. 

Now  newspaper  managers  can  readily  assess 
and  analyze  the  most  current  information  at  the 
terminal  screen  and  review  the  reports  they  need 
on  demand.  ^ 

Because  we  work  with  many  leading  groups 
and  independent  newspapers,  our  circulation, 
advertising  and  financial  management  systems 
afford  you  powerful  decision  support  tools  today 
and  inside  information  on  future  directions. 

Currently  in  use  by  a  variety  of  publications  — 
large  &  small  —  nationwide. 


Circulation,  Advertising  and  Business 
Systems  For  Newspaper  Decision  Makers 


JACKSON,  INC. 


(813)  872-9990 

3707  West'  Cherry  Street 
Tampa,  Florida  33607 
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DECEMBER 

10-12— The  Washington  Journalism  Center,  Conferences  for 

Journalists,  The  Economic  Outlook  for  1986,  Watergate 
Hotel,  Washington,  D.C. 

JANUARY 

5-8— ANPA  Labor  and  Personnel  Relations  Conference,  Hotel  del  Coronado, 
San  Diego. 

9- 11— Wisconsin  Newspaper  Association,  Mid-Winter  Meeting,  Embassy 

Suites,  Green  Bay. 

16-18— Idaho  Newspaper  Association,  Winter  Convention,  Red 

Lion  Riverside,  Boise. 

16-18— Mississippi  Press  Association,  Mid-Winter  Conference  and 
Trade  Show,  Ramada  Renaissance,  Jackson. 

20- 22— Seventh  Annual  National  Media  Conference,  “Dialogue  '86; 

Public  Reiations  and  the  Media  as  Partners  in  Communication,' 
sponsored  by  Larimi  Communications  Associates,  Ltd.,  New  York  Hilton. 

21- 23— Washington  Journalism  Center,  Conferences  for  Journalists, 

Containing  Health-Care  Costs:  Is  Quality  Being  Sacrificed? 
Watergate  Hotel,  Washington,  D.  C. 

26-29— International  Newspaper  Advertising  and  Marketing  Executives, 
Winter  Meeting,  Caesars  Palace,  Las  Vegas. 

Seminars/Workshops/Clinics 

DECEMBER 

1-6— American  Press  Institute,  Marketing  the  Daily  Newspaper, 
University  of  Nevada/Reno. 

1- 6— The  Poynter  Institute  for  Media  Studies,  Newspaper  Design/Graphics 

for  Artists  and  Illustrators,  St.  Petersburg,  Fla. 

1-11— American  Press  Institute,  City  Editors  (under  75,000 

circulation),  Reston,  Va. 

2- 4— ANPA/ICMA/NPRA,  Managing  People  in  the  Circulation  Department, 

Georgetown  Marbury  House,  Washington.  D.C. 

2- 6— ANPA,  Newspaper  Ckilor  Separation  Techniques,  Seminar,  The 

Newspaper  Center,  Reston,  Va. 

3- 7— The  Poynter  Institute  for  Media  Studies,  Writing  Coaches, 

St.  Petersburg,  Fla. 

4- 7— Reporting  on  the  Courts  and  the  Law:  Workshop  for  Practicing 

Journalists,  Sponsored  by  the  American  Judicature  Society 
and  the  Knight  Foundation,  Embassy  Suites  Hotel,  Philadelphia. 

5- 9— California  Polytechnic  State  University,  Color  Lithographic 

Seminar,  San  Luis  Obispo,  Calif. 

6- 8— Inland  Daily  Press  Association,  Effective  Circulation/Marketing, 

Seminar,  Hilton  Plaza  Inn,  Kansas  City,  Mo. 

7— Hoosier  State  Press  Association,  Newsroom  Seminar,  Adam's 
Mark  Hotel,  Indianapolis. 

8-13— American  Press  Institute,  News-Editorial  Management  for 
Non-News  Executives,  Reston,  Va. 

15-20— American  Press  Institute,  Effective  Writing  and  Editing,  Reston,  Va. 
15-20— American  Press  Institute,  Picture  Editors  and  Graphics  Editors, 
Reston,  Va. 

JANUARY 

5-15— American  Press  Institute,  City  Editors,  Reston,  Va. 

10- 11 — California  Polytechnic  State  University,  Electronic  Typesetting, 

Workshop,  San  Luis  Obispo,  Calif. 

1 2-1 5 — SNPA  Foundation  Seminar,  How  to  Use  Color,  Jackson  (Miss.)  Clarion- 
Ledger/News. 

12- 17— American  Press  Institute,  Developing  Management  Skills, 

Reston,  Va. 

13- 16— ANPA,  Management  Development  Workshop,  Sir  Francis  Drake 

Hotel,  San  Francisco. 

18- 23— Newspaper  Advertising  Co-Op  Network,  Managers  Workshop, 

Jan.  18-19;  Sales  Seminar,  Jan.  20-23;  Royal  Plaza  Hotel, 
Orlando,  Fla. 

19- 24— American  Press  Institute,  Publishers  and  Chief  Executives 

(for  newspapers  under  75,000  circulation),  Reston,  Va. 
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!  Cooperation  is  the  AP  idea. 


It’s  a  Texas  Gulf  Coast  paper  sharing  pic¬ 
tures  of  an  oil  spill  with  a  competitor  ahead  of  its 
own  cycle. 

Ws  the  AP  Atlanta  bureau  moving  into  the 
breach  with  system  help  when  a  Georgia 
paper’s  computer  goes  down. 

It’s  a  radio  news  director  in  Indiana  phoning 
AP  with  a  tip  about  the  capture  of  a  most- 
wanted  fugitive. 

It’s  an  AP  correspondent  reporting  from 
Beirut,  from  El  Salvador,  from  Iowa  City  or  from 
Sacramento. 

It!s  a  Florida  paper  filing  its  best  stories  by 


electronic  carbon  to  the  AP  Miami  bureau,  for 
the  benefit  of  other  papers  in  the  region  arfo  the 
nation. 

It’s  cooperation,  and  it  makes  The  Associ¬ 
ated  Press  what  it  is — a  unique  news  cooper¬ 
ative  of  thousands  of  newspapers,  radio  and 
television  stations,  and  the  AP’s  staff,  all  work¬ 
ing  together,  all  sharing  together  to  produce  the 
world’s  most  comprehensive  news  report. 
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The  4th  Estate 


Tip  the  Scales 
in  Your 
Favor... 

With  an  ad  in  E&P's  January  4 
REVIEW  &  FORECAST  issue. 
This  special  issue  will  be  read 
by  E&P's  influential  audience 
interested  in: 

•  Review  of  industry  TRENDS  & 
ACTIVITIES  and  PROJECTIONS  for  1986. 

•  Changes  of  ownership  of  daily  and 
weekly  newspapers  and  broadcast 
properties  during  '85. 

•  Review  of  production  developments 
In  '85. 

Corporate  or  product  advertising  in  E&P 
can  give  you  a  strong  start  in  '86.  Call 
your  E&P  advertising  representative  or 
Don  Parvin^  Ad  Manager^  at  212  675-4380. 
Put  the  odds  in  your  favor. 

SPACE  RESERVATION  DEADLINE:  DECEMBER  20, 1985 


EDITOR  &  PUBLISHER 
11  West  19th  Street 
New  York,  N.Y.  10019 


HIGH  TECHNOLOGY 
«(  AUTOMATION 


EARLY  RETIREMENT 
&  ATTRITION 


About  Awards 


Mencken  Awards.  The  Free  Press  Association,  a  nation¬ 
al  network  of  journalists  involved  in  First  Amendment 
issues,  named  the  winners  of  its  fourth  annual  Mencken 
Awards.  They  were;  Jonathan  Marshall,  Oakland  Tribune 
Best  Editorial  Award  for  “Feminism  and  the  First  Amend¬ 
ment;”  the  Washington  Times  reporting  team  of  Glenn 
Garvin,  Charles  Wheeler,  Earl  Byrd  and  John  Holmes, 
Best  News  Story  or  Investigative  Series  Award  for 
“Heroin;”  and  “Frank  and  Ernest”  cartoonist  Bob  Thaves 
who  won  Best  Cartoon  for  a  piece  syndicated  by  News¬ 
paper  Enterprise  Association. 

Great  teacher.  Harlen  H.  Mendenhall,  a  long-time  jour¬ 
nalism  and  radio-television  teacher,  has  won  the  Southern 
Illinois  University-Carbondale’s  1985  Alumni  Association 
Great  Teacher  Award. 

U.  Conn  honors  Avery.  Dean  C.  Avery,  retired  co¬ 
publisher  of  the  New  London  Day  won  the  Distinguished 
Connecticut  Citizen  Award  given  by  the  University  of 
Connecticut  Alumni  Association.  The  award  recognizes 
U.  Conn,  alumni  for  civic  service,  professional  achieve¬ 
ment,  alumni  and  university  service  and  athletics. 

Lovejoy  Fellow  Columnist  Mary  McGory  of  the 
Washington  Post  was  honored  on  November  15  as  the 
33rd  Elijah  Parish  Lovejoy  Fellow  of  Colby  College, 
Maine.  The  award  was  established  in  1952  to  recognize  a 
member  of  the  newspaper  profession  for  contributing 
courageously  to  American  journalism  and  freedom  of  the 
press. 

Forest  Lawn  sweepstakes.  Los  Angeles  Daily  News 
photographer  Tom  Jagoe  has  won  the  sweepstakes  award 
in  the  Forest  Lawn  Press  Photographers  Competition  in 
that  city.  Jagoe,  a  previous  winner,  received  the  prize  for 
his  portrait  of  Mayor  Tom  Bradley  at  a  press  conference. 
He  also  won  first  prize  in  the  feature  category  for  his  shot . 
ofa  veteran  chess  player  at  the  game  board. 
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his  year,  the  three  networks  will 
present  nearly  10,000  hours  of  original 
programming.  Not  re-r\ins— original 
programming. 

That’s  more  hours  than  there 
are  in  an  entire  year. 

Now  add  the  programming 
broadcast  by  independent  television 
stations,  public  stations,  and  the  local 
programming  done  by  stations  affili¬ 
ated  with  the  three  networks— no  one 
could  watch  more  than  a  fraction  of  it. 

The 
purpose  of 
this  diversity 
is  to  serve  a 
wide  and 
diverse  audi¬ 
ence:  we  are 
at  an  all-time 
high  in  the 
number  of  tel¬ 
evision  homes 
in  the  United 
States  (84.9 
million),  96 
per  cent  of 
which  receive 
five  or  more 
stations. 

Volume  of  programming  is  not 
necessarily  the  same  thing  as  diver¬ 
sity  in  programming— yet  one  result 
of  this  tremendous  volume  is 


THE 

STRENGTH  OF 
DIVERSITY- 
AND  UNITY 


experience  and  a  sense  of  national 
unity. 

This  can  be  vital  to  the  televi¬ 
sion  viewer  and  to  the  nation— if 
there  were  a  national  emergency,  or  a 
mjyor  breaking  news  story,  or  a  mes¬ 
sage  of  public  importance  from  the 
President. 

There  are  other  great  events  on 
network  television  that  engross  the 
nation  and  beqome  the  stuff  of 
everyday  conversation  everywhere. 

In  sports— the 
World  Series, 
the  Super 
Bowl, 

the  Olympic 
Games. 

In  regularly- 
scheduled 
entertainment 
programming 
-the  “cliff- 
hanger”  in  a 
favorite  series, 
the  mini¬ 
series  or  novel 
for  television, 
the  compel¬ 
ling  drama. 
Such  events  make  network  television 
at  times  the  electronic  equivalent  of 
Main  Street,  the  only  medium  of  com¬ 
munication  that  can  both  link  and 


precisely  that.  More  ideas,  more 
producers,  more  independent 
programming  decisions  taken  by 
broadcast  companies.  Different  types 
of  programs  for  different  audiences 
throughout  the  broadcast  day,  every 
day  of  the  year.  More  diversity  and 
choice  in  news,  information,  sports 
and  entertainment  programming  than 
anywhere  else  in  the  world,  by  far. 

At  the  same  time,  television 
offers  the  possibility  of  unity.  One  of 
the  unique  strengths  of  network  tele¬ 
vision  is  that  a  live  program  can  be 
seen  everywhere  in  the  country  at  the 
same  moment,  providing  shared 


unite  the  nation  simultaneously. 

These  are  only  two  of  the  ways 
that  the  American  television  system 
reflects  the  nation  itself: 
the  importance  of  diversity  and  the 
need  for  unity. 

American  Television 
and  You 


AMERICAN  BROADCASTING  COMPANIES  INC. , 

PO  Box  1330,  Radio  City  Station,  New  Rtrk,  N.  Y  lOlOl 
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A  non-binding  decision 

The  unanimous  decision  of  the  Inter-American  Human  Rights 
Court  ruling  that  compulsory  licensing  of  joiumalists  is  a  violation  of 
the  American  Convention  on  Human  Rights  is  a  historic  victory  for 
the  press  albeit  one  that  may  have  little  immediate  effect  in  eliminat¬ 
ing  that  practice  where  it  now  exists. 

Although  the  World  Press  Freedom  Committee  said  the  decision 
should  put  considerable  pressure  on  countries  that  have  licensing 
laws,  the  Costa  Rican  government  lost  no  time  in  stressing  the 
non-binding  nature  of  the  ruling  and  indicated  that  country  does  not 
have  any  plans  to  change  its  press  laws.  It  was  Costa  Rica  and  its 
Colegio  de  Periodistas  which  provided  the  test  case  decided  by  the 
court.  A  spokesman  for  the  Colegio  called  the  opinion  “unimportant.  ” 

History  has  shown  us  that  once  a  government  tastes  the  power  of 
press  control  in  any  form  it  is  almost  impossible  to  bring  about  a 
change.  Licensing  provides  control  by  lowing  the  government 
through  puppet  organizations  to  decide  who  may  or  may  not  practice 
journalism.  Up  until  now,  liberalization  of  press  laws  in  Latin  Amer¬ 
ica  usually  has  come  about  only  through  changes  in  government. 

There  is  cause  for  optimism,  however,  that  in  time  government 
officials,  jurists  and  even  journalists  in  the  11  countries  where  licens¬ 
ing  now  exists  will  come  to  realize  that  human  rights  are  being 
violated  by  the  practice,  as  stated  by  the  court.  There  is  also  hope 
that  the  decision  will  deter  other  governments  from  adopting  the 
same  licensing  procedure.  Press  organizations  such  as  the  World 
Press  Freedom  Committee  and  the  Inter-American  Press  Associa¬ 
tion,  which  brought  the  Costa  Rica  case  before  the  court,  must  solicit 
the  help  of  other  international  press  groups  to  see  that  the  principles 
of  hiunan  rights  sustained  by  the  the  Inter- American  Court  on  Hu¬ 
man  Rights  will  be  accepted  around  the  world. 


investment  in  excellence 

Our  lead  article  this  week  is  headlined  “In  Search  of  Excellence.”  It 
is  an  excellent  report  on  various  programs  we  would  prefer  to  call  an 
“Investment  in  Excellence.” 

Any  program  that  will  promote  the  spirit  of  teamwork  toward  the 
pursuit  of  quality  and  excellence  in  performance  and  product  has  our 
vote.  It  can  be  applied  to  all  departments  of  newspaper  work,  and  we 
don’t  see  why  any  should  be  exempt  —  particularly  the  news  depart¬ 
ment. 

The  news  department  has  one  thing  in  common  with  all  other 
newspaper  departments  and  that  is  “people.”  Just  because  that  de¬ 
partment  deals  in  words,  ideas  and  issues  rather  than  sales  tech¬ 
niques  and  mechanics,  editors  should  not  think  they  and  their  repor¬ 
ters  are  any  different  from  other  newspaper  employes.  They  are  all 
people  and,  as  such,  should  be  in  search  of  the  spirit  and  the  coopera¬ 
tion  that  makes  them  work  together  for  a  common  goal — quality  and 
excellence. 

The  pursuit  of  excellence,  in  our  opinion,  is  worth  any  investment 
newspaper  people  will  make.  It  is  one  they  must  make  for  their  own 
future. 
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Publishers  Association 

6  mo.  avg.  circulation  June  30, 1985—28,173 


The  Oldest  Publishers  end  Advertisers 
Newspaper  in  America 

With  which  have  been  merged:  The  Journalist  established 
March  22, 1884;  Newspaperdom  established  March,  1892; 
the  Fourth  Estate,  March  1 , 1894;  Editor  A  Publisher,  June 
29, 1901;  Advertising,  January  22,  1925. 
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General:  11  West  19th  Street,  New  York,  N.Y. 
10011;  (212)  675-4380. 

Chicago:  Time  Life  Bldg.,  Suite  2720,  303  East 
OhK)  Street  60611;  (3^12)  645-0123.  Mark  Fitz¬ 
gerald,  Editor;  Michael  Rousseau,  Sales  rep¬ 
resentative. 

Washington,  D.C.:  National  Press  Building,  Suite 
1128,  Washiraton,  D.C.  20045;  (202)  662- 
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Letters  to  the  Editor 


Disagrees  with  Neuharth  on  price  hike  advice 


There’s  an  old  saying  that  you 
match  apples  to  apples.  It  seems  to  me 
that  Mr.  Neuharth’s  comparing  USA 
Today  to  “local  daily  newspapers”  is 
like  trying  to  make  rocks  look  and  act 
like  feathers. 

USA  Today  is  but  a  three-year-old 
publication  that  is  still  too  young  to 
really  know  what  its  circulation 
potential  will  be,  while  most  local 
dailies  have  been  around  100  years, 
give  or  take.  They  know  pretty  well 
what  their  circulation  must  be  to  prop¬ 
erly  serve  the  advertisers. 

I  might  ask  Mr.  Neuharth  what 
USA  Today  might  have  had  in  circula¬ 
tion  if  they  had  left  the  price  at  250,  or 
even  350.  Perhaps  1,800,000  would 
have  been  the  figure.  .  .  who  knows? 

We  have  a  mid-sized  midwestem 
afternoon  daily  that  has  posted  circu¬ 
lation  net  paid  gains  in  1980,  1981, 
1982,  1983,  1984,  1985,  six  consecu¬ 
tive  years  of  gains  while  evening  pa¬ 
pers  have  shown  substantial  losses, 
for  the  most  part. 

We  raised  our  subscriber  rates  in 

Agrees  with  Sneed 

Don  Sneed  really  hit  the  nail  with  a 
sledgehammer  in  “Shop  Talk  at  Thir¬ 
ty”  iE&P,  Nov. 9)  with  regard  to 
crime  news  coverage  by  newspapers. 
Andy  Rooney  had  ^ready  anticipated 
the  answer  when  he  told  the  Society 
of  Professional  Journalists,  Sigma 
Delta  Chi,  at  the  1982  annual  meeting 
in  Milwaukee  that  ad  salesmen  are  the 
enemy. 

For  it’s  admen  who  are  usually 
promoted  to  overall  general  mana¬ 
gers,  usually  called  publishers,  and 
they  don’t  overlook  a  dollar  of  ex¬ 
penditures,  especially  if  it’s  in  the  sal¬ 
ary  of  a  photographer,  reporter,  news 
desk  man,  or  a  circulation  route  man¬ 
ager,  where  the  difference  between  a 
crack  professional  and  a  hack  is  an 
intangible  difference. 

I  was  amused  at  Mr.  Sneed’s  obser¬ 
vation  that  most  journalism  students 
had  gotten  all  they  knew  about  pris¬ 
ons  from  television.  From  my  60 
years  in  all  departments  of  newspa¬ 
pers  except  the  letterpress  shop,  I 
found  that  admen  publishers  got  their 
information  about  newsrooms  from 
television  and  the  movies,  some  even 
discarding  cigarettes  for  cigars 
smoked  at  a  jaunty  an^e  upon  being 
moved  up  from  advertising  directors. 

Thorne  Lane 
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March  1985  and  we  have  been  having 
one  hell  of  a  time  keeping  our  figures 
up.  I  believe  Fas-Fax  six-month  cir¬ 
culation  data  would  show  that  a  great 
number  of  aggressively  priced  papers 
have  shown  heavy  losses,  including  a 
good  number  of  Gannett  papers. 

Perhaps  growing  population  situa¬ 
tions  or  morning  newspapers  can  con¬ 
ceal  these  losses  with  offsetting 
gains  .  .  .but  those  losses  due  to  too 
much  price  increasing  are  there  some¬ 
where  if  one  looks  for  them. 

And  with  these  losses  come  re¬ 
duced  market  penetration.  That  is 
where  I  become  nervous.  The  92% 
market  coverage  claimed  by  most 
shoppers  makes  our  declining 
penetration  look  worse  all  the  time. 

R.O.P.  advertising  (by  majors) 
marched  out  of  the  newspapers’ 
pages  into  pre-print  sections.  Those 
sections  can  just  as  easily  march  their 
way  out  of  newspapers  ziltogether. 

When  we  draw  a  conclusion  that 
my  traditional  daily  won’t  lose  cir¬ 
culation  from  high  subscriber  costs 
because  USA  Today  didn’t,  it  isn’t 
apples  to  apples.  Let’s  compare  to 


newspapers  that  are  enough  similar 
that  a  comparison  would  come  closer 
to  hitting  home. 

We  are  now  at  $1.50for  5  weekdays 
and  an  excellent  weekend  reading 
package  (Saturday).  I  shudder  to 
think  what  would  happen  to  our  mar¬ 
ket  penetration  if  we  went  to  $2.(H)  or 
$2.^  per  week. 

It  is  also  interesting  to  note  that 
USA  Today  dropped  to  1,162,606  net 
paid  from  1,284,613,  a  net  loss  of 
122,007  copies  per  day  for  the  six 
month  period  ending  March  31,  1985, 
as  shown  in  the  most  recent  Fas-Fax 
that  has  been  released. 

R.E.  Long 

(Long  is  circulation  director.  The 
Eau  Claire  (Wis.)  Press  Co.) 

Short  takes _ 

A  15-year  old  girl  was  pulled  into  a 
vacant  house  in  the  1400  block  of  Bel- 
dale  St.,  North  Side,  and  raped  by  a 
man  with  a  knife  while  she  was  wak¬ 
ing  across  the  Columbus  Avenue 
Bridge  Saturday  at  midnight,  police 
said.  —  Pittsburgh  (Pa.)  Post 
Gazette. 


Displeased  with  USPS  service 


“Not  good  enough,”  your  recent 
editorial  in  Editor  &  Publisher, 
was  illuminating  and  on  the  target.  A 
lot  of  editors/publishers  don’t  even 
want  to  call  to  reader’s  attention  how 
late  their  postal  delivery  is. 

You’re  right  that  postal  service  is 
not  good  enough.  “Newspaper” 
handling  used  to  mean  first  class  treat¬ 
ment.  It’s  far  from  that  now. 

On  our  5-day-a-week  the  Oil  Daily 
we  print  in  a  plant  near  O’  Hare  airport 


so  we  can  airlift  to  all  principal  cities. 
Stil  we  get  poor  service  almost  every¬ 
where.  Alternative  delivery  is  too 
costly  for  small  publications  like  ours. 

What  can  we  do? 

If  some  Editor  &  Publisher  read¬ 
ers  have  suggestions  for  solution,  1 
hope  you  will  hear  from  them  and 
print  their  ideas. 

John  S.  Prescott 
(Prescott  is  president  of  Whitney  Com¬ 
munications  Company.) 


Drive  IT  Forbtr 

Auto  Tips  From  Expert  Bob  Sikorsky 

“This  column  should  be  in  every  daily  paper  in  the  country. . . .  Don’t 
toss  it  aside....  You  will  be  makins  a  mistake  if  you  do.” 
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The  24,000  members  of 

The  Soeiety  of  Professional  Journalists, 

Si^ma  Delta  Chi, 

hare  elected  Bob  lewis 

of  the  Newhouse  News  Service 

as  their  prudent. 
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In  search  of  excellence 


By  Kathleen  Newton 

At  the  Detroit  Free  Press,  a  group 
of  office  workers  conceived  an  idea 
for  a  customer  service  center  in  the 
lobby.  The  center  grossed  more  than 
$70,000  in  its  first  18  months  of  opera¬ 
tion. 

Three  years  ago  at  the  Charlotte 
(N.C.)  Observer  and  News, a  series  of 
“group  dynamics,”  team-building 
sessions  turned  a  discordant  cadre  of 
editorial  managers  into  a  cordial, 
cooperative  unit. 


Peters  contends  that 
any  company  that  would 
be  great  must  put  people 
ahead  of  all  else.  Such  a 
company  must  be 
committed  to  a  set  of 
values,  take  exceptional 
care  of  its  customers, 
strive  constantly  to 
innovate . . . 


And  at  the  Los  Angeles  Times,  a 
mammoth  training  effort  has  begun 
through  which  management  hopes 
eventually  to  teach  every  one  of  the 
company’s  9,000-plus  employees  the 
secrets  of  goal-setting  and  visualiza¬ 
tion. 

There  is  a  management  reorienta¬ 
tion  emerging  in  many  of  the  nation’s 
newspapers.  It  is  a  trend  that  seems  to 
find  its  first  foothold  in  production, 
circulation  and  sales  divisions.  But  in 
recent  months,  newsrooms,  too,  have 
felt  its  effect. 

For  lack  of  a  better  name,  it  might 
be  called  the  “excellence”  approach 
to  newspaper  management  —  a  term 
derived  from  the  title  of  the  1982  pub- 


(Kathleen  Newton  is  a  California- 
based  freelance  writer  and  former 
managing  editor  of  the  Los  Angeles 
Times  Syndicate.) 


lishing  phenomenon  In  Search  of  Ex¬ 
cellence  and  its  1985  sequel,  A  Pas¬ 
sion  for  Excellence,  both  co-authored 
by  Tom  Peters. 

,  Peters  contends  that  any  company 
that  would  be  great  must  put  people 
ahead  of  all  else.  Such  a  company 
must  be  committed  to  a  set  of  values, 
take  exceptional  care  of  its  custom¬ 
ers,  strive  constantly  to  innovate  and 
be  “built  on  a  bedrock  of  listening, 
trust  and  respect  for  the  dignity  and 
the  creative  potential  of  each  person 
in  the  organization.” 

Some  newspaper  managers  have 
responded  positively  to  Peters’ 
theories.  Others  are  reserved.  The 
comments  of  Tom  Wilkinson,  assist¬ 
ant  managing  editor  at  the  Washing¬ 
ton  Post,  are  typical: 

“My  immediate  impression  is  this  is 
an  old  idea  in  new  clothes.  Everyone 
in  the  newsroom  here  feels  a  responsi¬ 
bility  to  make  the  paper  the  best  it  can 
be  every  day.  Participatory  manage¬ 
ment  has  some  value  in  the  news¬ 
room.  But  my  concern  is  it  may  be  too 
cumbersome  when  deadlines  are  in¬ 
volved.” 

Scott  Bosley,  managing  editor  at 
the  Detroit  Free  Press,  disagrees. 

“Some  news  people  think  they  are 
different  from  people  at  IBM  or  Ford. 
I  don’t  think  they  are.  People  in  every 
industry  have  deadlines.  We  are  peo¬ 
ple  like  everyone  else.” 

Quality  circles  were  among  the  ear¬ 
liest  examples  of  the  excellence 
trend.  Knight-Ridder  Newspapers,  in 
particular,  has  made  extensive  use  of 
them.  There  are  90  quality  circles 
among  eight  papers  in  the  group. 

According  to  Marge  McCullum  at 
Knight-Ridder  headquarters  in 
Miami,  each  paper’s  program  begins 
with  the  hiring  of  a  QC  manager, 
formation  of  a  steering  committee  and 
a  staff-wide  orientation.  Employees 
volunteer  to  serve  on  QCs  in  their 
areas,  meeting  weekly  for  an  hour  on 
company  time.  Most  QCs  include  a 
supervisor,  who  serves  as  facilitator. 

The  Knight-Ridder  experiment  be¬ 
gan  at  the  Detroit  Free  Ftess  in  1981. 


“It  was  an  introduction  to  a  new 
concept  in  the  way  work  was  done,’’ 
says  Detroit  QC  manager  Gary 
Kleinhenn.  “From  the  top  down,  it 
represented  a  new  open  style  of  man¬ 
agement,  so  that  line  people  could  be¬ 
gin  to  think  like  managers,  talk  about 
the  best  way  to  get  the  job  done  and 
make  recommendations.” 

There  are  30  circles  in  Detroit. 
Kleinhenn  cited  two  recent  examples 
of  their  work. 

“Our  insert  plant  group  has  in¬ 
vented  a  new  machine  to  take  the 
back  out  of  their  work.  It’s  a  lift  that 
maintains  a  skid  of  inserts  at  waist 
level  and  permits  us  to  use  a  new  kind 
of  light-weight  skid.  What  used  to  be  a 
two-man  job  is  now  a  one-man  job. 

. . .  and  be  “built  on  a 
bedrock  of  listening,  trust 
and  respect  for  the 
dignity  and  the  creative 
potential  of  each  person 
in  the  organization.” 

“In  the  pressroom,  our  ink  regula¬ 
tors  didn’t  come  with  a  recommended 
maintenance  program.  We  had  5,000 
ink  hoses  and  at  any  one  time  a  third 
of  them  would  be  out  of  commission. 
The  quality  circle  developed  a 
maintenance  program  to  correct  the 
problem.” 

In  the  Free  Press  newsroom,  staff 
task  forces  are  used  instead  of  quality 
circles.  Last  year,  one  critiqued  the 
paper  and  evduated  its  performance 
against  the  competition.  Another  was 
formed  at  the  request  of  minority  staff 
members  to  upgrade  management’s 
minority  hiring  procedures. 

“We  now  have  a  full-time  person 
doing  minority  recruiting.  I  don’t 
think  that  would  have  happened  with¬ 
out  a  group  such  as  this  pushing  for 
it,”  notes  managing  editor  Scott 
Bosley. 

Kleinhenn  says  the  quality  circle 
(Continued  on  page  34) 
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The  men  who  will  own  UPl 

An  Initial,  close-up  look  at  Mario  Vazquez  Rana  and  Joe  Russo, 


Joe  Russo  (left)  and  Mario  Vdzquez  Rono  were  all  smiles  last  week  at  UPl 
headquarters  in  Washington,  D.C.,  where  the  announcement  was  made  that  they 
hod  been  selected  to  acquire  the  financially-troubled  news  service. 


By  Andrew  Radolf 

Mario  V^quez  Rana  —  who  in  all 
probability  will  become  the  next  prin¬ 
cipal  owner  of  United  Press  Interna¬ 
tional  — is  no  stranger  to  taking  finan- 
citdly  ailing  media  companies  out  of 
banl^ptcy. 

In  1976,  Vdzquez  Rana,  now  53, 
purchased  the  failing  El  Sol  newspa¬ 
per  chain  after  it  had  been  taken  over 
by  the  Mexican  government  to  fore¬ 
stall  bankruptcy  resulting  from  the 
company’s  $78  million  debt  to  the 
Mexican  development  bank. 

According  to  V^quez  Rana,  he 
successfully  bid  for  the  El  Sol  chain 
by  agreeing  to  assume  all  the  debt,  in 
addition  to  paying  the  government’s 
$12  million  asking  price. 

However,  there  was  speculation  at 
the  time  of  the  purchase  that  V^izquez 
Raha’s  ties  to  then-outgoing  Presi¬ 
dent  Luis  Echeverria  were  a  key  ele¬ 
ment  in  his  obtaining  the  chain. 

Vizquez  Rana  has  denied  getting 
help  from  the  former  president,  and 
maintained  that  he  is  not  involved 
politically  in  Mexico. 

In  a  recent  interview  with  UPl  ex¬ 
ecutives,  V^quez  Rana  said  he  has 
“no  political  affiliation  in  Mexico’’ 
and  has  turned  down  offers  of  govern¬ 
ment  positions  “at  high  levels’’. 

“My  relationship  with  public  fig¬ 
ures  has  nothing  to  do  with  my 
work,’’  he  stated.  “They  don’t  ask 
me  for  any  favors.” 


/  have  worked  in 
newspapers  for  11  years, 
and  the  government  has 
never  tried  to  get  me  to 
change  a  story.” 


Vazquez  Rana  told  the  UPl  execu¬ 
tives,  “I  have  been  close  to  five  presi¬ 
dents  of  Mexico,  and  I  was  a  friend 
prior  to  entering  journalism.  In  my 
job,  nobody  could  sway  me,  not  even 
my  father.  1  have  worked  in  newspa¬ 
pers  for  1 1  years,  and  the  government 
has  never  tried  to  get  me  to  change  a 
story.” 


Media  sources  in  Mexico  City,  who 
asked  for  anonymity,  pointed  out, 
however,  that  it  is  very  difficult  for  a 
newspaper  publisher  not  to  support 
the  ruling  political  party,  the  Partido 
Revolucionario  Institucioneil. 

“All  newsprint  is  funneled  through 
the  government,”  explained  one 
source.  “Get  out  of  line,  and  suddenly 
you  have  problems  getting  news¬ 
print.” 

In  that  same  interview  with  UPl 
officials,  Vdzquez  Rana  pledged  he 
will  maintain  the  news  service’s 
editorial  independence. 

“The  people  writing  the  news  make 
the  news  judgments,  not  the  owner,” 
he  said.  “Independence  is  essential. 
Information  that  is  controlled  is  use¬ 
less.  Journalism  should  be  penetrat¬ 
ing,  but  in  good  taste.  1  don’t  like  sen¬ 
sationalism  or  bias.  I  ask  one  thing  of 
reporters:  If  you  have  to  say  bad 
things,  use  good  words.  We  believe  in 
maintaining  standards  of  good  taste.” 

V^quez  Rana  also  said  that  when 
government  agencies  advertise  in  his 


newspapers,  “they  pay  double  the 
commercial  rate.  We  don’t  do  favors 
for  government.” 

According  to  the  UPl  interview, 
V^izquez  Rana  is  using  his  “bank 
account”  and  not  funds  from  his 
newspapers  to  acquire  the  news  ser¬ 
vice. 


‘The  people  writing  the 
news  make  the  news 
judgments,  not  the 
owner,”  he  said. 
‘‘Independence  is 
essential.” 


His  winning  bid,  in  combination 
with  Houston  developer  Joe  Russo, 
has  been  put  at  around  $40  million, 
including  an  offer  to  pay  creditors  410 
on  the  dollar. 

Vdzquez  Rana  told  UPl  he  received 
$26  million  from  the  sale  to  his 
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brothers  of  his  share  of  the  family’s 
retail  furniture  business  and  “$20 
million  from  another  sale.” 

However,  published  estimates  of 
Vdzquez  Raha’s  personal  fortune 
have  ranged  from  $500  million  to  $1 
billion. 

A  UPI  spokesman  said  the  source 
of  that  wealth  came  —  in  addition  to 
the  sale  to  his  brothers  of  his  share  of 
the  family’s  retail  furniture  business 
—  from  investments,  including  real 
estate  and  his  cattle  ranch  in  the  Pue¬ 
bla. 


“I  am  active  In  varied 
projects  In  the  Americas 
and  overseas,”  Vizquez 
Raha  told  UPI.  “I  have 
never  had  a  business 
fail.” 


“I  am  active  in  varied  projects  in  the 
Americas  and  overseas,”  Vazquez 
Raha  told  UPI.  “I  have  never  had  a 
business  fail.” 

Mexico  City  sources  have  ques¬ 
tioned  how  Vhzquez  Raha  may  have 
accumulated  so  much  wealth.  They 
pointed  out  that  his  El  Sol  chain,  with 
70  newspapers,  has  total  circulation 
of  only  about  2. 1  million.  Though  they 


believe  the  chain  is  profitable,  they 
said  most  of  the  newspapers  are  small 
and,  said  one  former  journalist,  “are 
not  the  kind  of  papers  to  crank  out 
that  kind  of  wealth.” 

“I  cannot  say  he’s  made  a  big  suc¬ 
cess  of  it  (El  Sol),”  said  another  media 
executive  who  works  in  Mexico  City 
for  a  U.S.  newspaper  company.  “I  got 
a  feeling  they’re  heavy  losers  with  the 
exception  of  Guadalajara  and  one  or 
two  others.” 

V(izquez  Raha’s  also  owns  Esto,  a 
sports  newspaper  with  about  500,(^ 
daily  circulation,  which  is  the  largest 
in  Mexico  and  is  operated  separately 
from  the  El  Sol  chain. 

V^uez  Rana  also  owns  broadcast 
properties  in  Mexico.  He  is  chairman 
of  Durango  Television  and  chairman 
of  Mexico  Radio,  S.A.,  which  is  also 
known  as  ABC  International  in  Mex¬ 
ico.  He  is  also  chairman  of  E.M.S.A. 
Investments  which  owns  the  land  and 
buildings  housing  ABC  International 
and  Television  Durango. 

The  Mexican  publisher  has  de¬ 
scribed  himself  as  an  “international 
man”  and  said  he  has  visited  126  coun¬ 
tries  in  the  last  two  years. 

He  speaks  only  a  little  English, 
however,  and  his  interviews  with  UPI 
and  other  journalists,  thus  far,  have 
been  conducted  through  interpreters. 

Acquaintances  said  he  lives  outside 
Mexico  City  in  a  mansion  that  “is 
almost  a  fortress,”  including  a  contin¬ 


gent  of  bodyguards  to  ward  off  any 
would-be  kidnappers. 

Vazquez  Raha  is  an  excellent 
marksman  and  was  captain  of  the 
Mexico’s  Olympic  sharpshooting 
team  in  1972.  He  is  currently  presi¬ 
dent  of  the  Mexican  Olympic  Com¬ 
mittee,  president  of  the  Pan  American 
Sporting  Organization,  and  president 
of  the  Association  of  National 
Olympic  Committees. 


Acquaintances  said  he 
lives  outside  Mexico  City 
in  a  mansion  that  “is 
almost  a  fortress,” 
including  a  contingent  of 
bodyguards  to  ward  off 
any  would-be  kidnappers. 


His  interest  in  sports  and  physical 
fitness  also  led  him  to  set  up  a  gymna¬ 
sium  next  to  his  office  including 
punching  bags  and  weights. 

Visitors  to  his  home  also  said  his 
extensive  gun  collection  ranges  from 
machine  guns  to  pistols. 

As  for  running  UPI,  Vdzquez  Raha 
said  the  news  service  under  his  own¬ 
ership  would  be  run  by  a  board  of  15 
directors,  “most  of  whom  will  come 
(Continued  on  page  20) 


Another  group  wants  to  press  its  bid  to  acquire  UPi 

But  insiders  at  UPI  feei  this  group  has  ties  to  current  owners 
Geissler  and  Ruhe,  who  have  been  forced  to  give  up  operating  controi 


By  Andrew  Radoif 

Ladenburg  Thalmann,  one  of  two 
investment  firms  acting  as  bankrupt¬ 
cy  court-appointed  advisers  in  the 
sale  of  UPI,  said  it  intends  to  inform 
Judge  George  F.  Bason  Jr.  that  it  be¬ 
lieves  a  group  led  by  Financial  News 
Network  should  buy  the  news  service 
instead  of  Mario  Vaquez  Raha  and 
Joe  Russo. 

Porter  Bibb,  managing  director  of 
Ladenburg  Thalmann,  said  his  com¬ 
pany  believes  the  FNN  group  offered 
a  superior  business  development  plan 
for  UPI,  as  well  as  more  money  for  the 
creditors. 

Bibb’s  motive  in  pushing  the  FNN 
bid  has  raised  questions  because 
Ladenburg  Thalmann  was  originally 
brought  into  the  UPI  sale  process  to 
represent  the  interests  of  UPI  co¬ 
owners  William  Geissler  and  Douglas 
Ruhe. 


Geissler  and  Ruhe  were  forced, 
during  the  bankruptcy  proceedings, 
to  give  up  operating  control  of  UPI, 
and,  under  UPI’s  proposed  deal  with 
Vhzquez  Raha  and  Russo,  they  would 
get  no  money. 

Geissler  and  Ruhe  acquired  UPI  for 
$1  and,  under  their  ownership,  the 
wire  service  entered  into  question¬ 
able  business  deals,  including  the  sale 
of  assets,  and  incurred  over  $20  mil¬ 
lion  in  debts. 

Bibb’s  ex-wife  is  now  married  to 
Geissler  and  Bibb’s  daughter  works 
for  UPI. 

The  other  investment  firm  involved 
in  the  UPI  sale.  Bear  Steams,  sup¬ 
ported  the  bid  from  Vaquez  Raha 
and  Russo. 

Sources  close  to  the  bidding  pro¬ 
cess  said  there  was  agreement  that 
FNN  offered  the  better  business  plan, 
but  that  the  selection  of  the  two  men 
over  FNN  basically  amounted  to  “a 


bird  in  hand  versus  two  in  the  bush.” 

UPI  officials  and  other  sources  said 
it  was  not  likely  that  the  FNN  bid  will 
be  accepted  by  the  creditors.  Howev¬ 
er,  they  did  not  rule  out  that  Judge 
Bason,  who  has  final  approval  of  any 
sale,  could  still  decide  in  favor  of 
FNN. 

The  other  investors  in  the  FNN 
group  are  Biotech  Capital  Corpora¬ 
tion,  The  Nella  Company  of  New 
York  City  (a  subsidiary  of  Allen  & 
Co.),  Data  Broadcasting,  Printon 
Kane,  and  two  British  firms:  Domin¬ 
ion  International  Group  and  Stephen 
Rose  and  Partners. 

The  original  FNN  bid  offered  credi¬ 
tors  510  on  the  dollar,  compared  to 
410  offered  by  Vdzquez  Raha  and 
Russo.  However,  the  original  FNN 
bid  contained  two  conditions  which 
UPI  management,  the  Wire  Service 
Guild  and  the  creditors  found  un- 
(Continued  on  page  20) 
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Newspaper  advertising  exceiience 

The  Marschalk  Company  and  Fallon  McElllgott  Rice  win 
two  Athenas  each  In  newspaper  advertising  competition 


LAND  OF  THE  GIANT.  This  classified 
display  od  for  Gryphon  Products,  o  high- 
tech  firm,  won  Be^rd  Modes  Advertising 
on  Athena  in  the  "classified  display, 
black-and-white"  category. 


The  Marschalk  Company  of  San 
Francisco  and  Fallon  McElligott 
Rice,  of  Minneapolis,  each  took  two 
of  the  top  14  awards  in  the  1985 
Athena  competition  honoring  excel¬ 
lence  in  newspaper  advertising,  Craig 
Standen,  president  of  the  Newspaper 
Advertising  Bureau,  announced  at  a 
luncheon  at  the  Four  Seasons  restaur¬ 
ant  in  New  York  City  this  week. 

The  Marschalk  Company’s  two 
winning  ads  were  for  the  same  client. 
Royal  Viking  Line. 

Marschalk’s  ad,  headlined 
“Announcing  another  royal  berth  in 
Britain,”  won  an  Athena  in  the  adver¬ 
tising  category  “general,  black-and- 
white,  over  one  page.” 

The  agency’s  second  winner  was  an 


ANNOUNCING 
ANOTHER 
ROiAL  BERTH 
DM  BRITAIN! 

Tlv  fines  spingttsunvnCTMeaihec  The  noUca<^B(^pcenig;sailmgwich  you. 
The  a«icrsI.flndm«AmseTqambnd  option. 


Royal  Vildngls  British  Isles 

SHIP  OF  KINGS.  This  ad  for  a  new 
series  of  Royal  Viking  Line  cruises,  in  the 
company  of  members  of  the  royal  family, 
won  The  AAarschalk  Company  an  Athena 
in  the  "general,  black-and-white,  over 
one  page"  category. 


1985  best  ads  in  newspapers 

Rdail,  Black-and- While.  Under  One  Page 

General.  Insert 

Agency:  Chtal/Day  Advenising 

Client:  Businessland 

Agency:  The  Marschalk  Company,  Inc. 

Client:  Royal  Viking  Line 

Qenive  Direction:  Ross  Van  Dusen 

Creative  Direction:  John  Scon  M^rDaniels 

Alt  Direction:  Mike  Moser 

Copy:  Brian  O'Neill 

Alt  Direction:  John  Scott  MacDaniels 

Photr^iaphy:  Harvey  Uoyd 

Copy:  Roberta  Teitel. 

General.  Black-and-While,  Under  One 

Graphics:  Fran  Wong.  Dw  Marr 

John  Scon  MacDaniels 

Agency:  Fallon  McElligott  Rice 

Client:  Imeriine 

Retail,  Campaign  (3  or  more  ads) 

Oeative  Direction:  Tom  McElligott 

Aft  Direction:  Bob  Barrie 

The  Telephone  Service  Co. 

Copy:  Sam  Avery 

Agency:  Ogiivy  &  Mtther  Advertising  (Atlanta) 

Client:  American  Medical 

Creative  Direction:  Ian  Latham 

Iniem^onal 

Retail,  Black-md-White,  One  hige 

Art  Direction:  G^  Lancaster 

Art:  Christy  Sheets 

Agency:  Doe-Andenon  Advertising  Agency 
Oeaiive  Direction:  Jay  Giles 

Clieia:  St.  Anthony  Ho^tal 

Photography:  Don  Chambers 

Copy:  Stephen  Heller 

Alt  Direction:  Jotm  Alexander 

General.  R.O.P.  Color  (both  spot  and  multi  color) 

Ruiogiiphy:  Charlie  Wesiennan 

General,  Bladt-and-While.  One  Page 

Copy:  Jay  Giles 

Agency:  Leo  Burnett  USA/Chicago 

Creative  Direction:  Ted  Bell 

Client:  Schenley  Imports  Co. 

Alt  Direction:  Paul  Boley 

Agency:  Levine.  Huntley,  Schmidt  &  Beaver 

Client:  McCall's  Magazine 

Photography:  DeWitt  Jones 

Copy:  Richard  Rand 

An  Dticction:  Tttia  Kh^herz 

Retail.  Black-and-Whiie.  Over  One  Page 

Copy:  Stephanie  Arnold 

Ad  With  Coupon 

Agency:  Fallon  McElligott  Rice 

Client:  Nankin  Express 

Agency:  Backer  &  Spielvogel,  he. 

Clieia:  Red  Lobster  Inns  of  America 

Creative  Direction:  Tom  McEligott 

Oeaiive  Duection:  Robert  Meury.  Paul  Jervis 

Alt  Direction:  Bob  Bairie 

Art  Direction:  Paul  Jervis 

Fhoiogiaphy:  Jerry  Rieihian 

Copy:  Jerry  Brown 

Photography:  Jim  Arndt 

Copy:  Phil  Hanft 

General,  Black-and-While,  Over  One  Page 

Ad  in  Magazine/Editorial  Section/Supi:4ement 

Agency:  Bozell  &  Jacobs,  Inc. 

Client:  Bozell  &  Jacobs,  Inc. 

Agency:  The  Maischalk  Gxnpany.  Inc. 

Client:  Royal  Viking  Line 

Creative  Direction:  Ron  Anderson 

Oeaiive  Direction:  John  Soon  MacDaniels 

Art  Direction:  Pam  Conboy 

Alt  Direction:  Jotm  Scott  MacDaniels 

Copy:  Roberta  Teitel, 

Photography:  Eric  Saulitis 

Copy:  Jim  Newcombe 

Aft:  Dave  McMackin 

John  Scott  MacDaniels 

Classified  Display.  Black-and-White 

Retail.  Insert 

Agency:  Bernard  Hodes  Advertising 

Client:  Gryphem  Pnxkicts 

AgeiKy:  in^iouse 

Clieia:  Holiday/Erickson  Petroleum 

Creative  Direction:  Terri  Wall 

Oeative  Direction:  Wayne  Butler 

All  Direction:  Terri  Wall 

Alt  Direction:  Norbeit  Limmer 

Classified  Disf^y.  Color 

Alt:  Mark  Homung 

Copy:  Luke  Tulysewski 

Agency:  Wetisiein/Bolchalk  Advertising  &  PR  Inc. 
Creative  Direction:  Earl  Wettsiein 

Gient:  Fairfield  in  the  Foothills 

Alt  Direction:  Malkc  Keller 

Alt:  Karen  Scott 

Copy:  Jim  Huffman 
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TASTEFUL.  That's  the  word  to  describe 
this  classified  display  ad  for  Fairfield  in 
the  Foothills  townhouses.  This  color  illus¬ 
tration  won  an  Athena  for  Wettstein/ 
Bolschalk  Advertising  &  PR  Inc.  in  the 
"classified  display,  color"  category. 


insert  for  Royal  Viking  Line’s  cruise 
ships  telling  the  reader,  “To  the  Post 
Office,  you’re  only  a  zip  code.  To  the 
bank,  you’re  just  a  computer  number. 
To  the  department  store,  you’re  one 
more  credit  card.’’  The  caption  goes 


TELLUS 

WHERE  IT  HURTS. 


□  Prgduang  an  nxme 

□  Roduqng  balance  stmts 


Keepngkas 

□  raaonnel  tecorc 
□Cuaiomatkas 

□  Matknghsis 


□  Wtfi  pecple  nibe  same 
cttoe 

□  Wsh  people  n  ottw  atm 


□  Stack  quoanors 
□Astne  schedules 

□  Economc  lepoG 


you  a  prcleaeanal  cta^xee  on  the  spot  And  some  tree 
advtca  on  whKh  Ql  ou  aelea  busems  producK  can  help  you 
bnd  a  cure  So  pay  IS  a  vm  B  cant  hurt 

BUSIN€S5yU4D 

Where  buaneas  people  are  gong  to  buy  compuiere 


TELL  US  WHERE  IT  HURTS.  It's  easy  on 
this  checklist  ad  created  by  Chiat/Day  for 
Businessland,  computer  retailers.  The 
West  Coast  agency  won  first  place  in  the 
"retail,  black-and-white,  under  one 
page"  category. 


on  to  ask,  “Isn’t  it  about  time  you 
were  treated  like  Royalty  for  a  few 
days?’’ 

Fallon  McElligott  Rice,  which  won 
three  Athenas  in  last  year’s  competi¬ 
tion,  won  first  place  in  the  advertising 
category  “general,  black-and-white, 
under  one  page’’  with  an  ad  for  Inter¬ 
line,  The  Telephone  Service  Com¬ 
pany.  Another  agency  winner  was  a 
coupon  ad  for  Nankin  Express,  a 
Chinese  restaurant,  featuring  several 
pairs  of  coupon  chopsticks  and  head¬ 
lined,  “Stick  it  to  us.’’ 

Announcing  the  14  Athena  win¬ 
ners,  Standen  said,  “These  awards 
are  designed  to  honor  the  writers  and 
art  directors  who  created  the  ads,  and 
to  remind  agencies  and  advertisers  of 
the  selling  power  of  good  creative 
advertising  in  newspapers.  Print 
creativity  is  continuing  to  make  a 
strong  comeback  and  it’s  there  for 
everyone  to  see  in  our  1985  Creative 
Newspaper.’’ 

The  14  Athena  (for  Awards  To 
Honor  Excellent  Newspaper  Adver¬ 
tising)  winners  were  selected  from 
more  than  5,000  entries  as  the  best  in 
their  categories. 

The  panel  of  judges  included  Burt 
Manning,  chairman  and  CEO  of  J. 
Walter  Thompson;  Bob  Levenson, 
vice  chairman  and  chief  creative 
officer  of  Saatchi  &  Saatchi  Comp¬ 
ton;  and  Nancy  Rice,  former  chief 
creative  art  director  of  Fallon  Elligott 
Rice,  now  a  partner  in  her  own  firm. 
Rice  &  Rice. 

Each  Athena  winner  will  receive  a 
sculptured  relief  of  Athena,  the  Greek 
goddess  of  wisdom  and  creativity. 

The  Athena  winners  are  among  the 
72  individual  ads  or  ad  campaigns 
showcased  in  Creative  Newspaper 
10,  which  was  published  this  week. 

Approximately  100,000  copies  of 
the  Creative  Newspaper  will  be  dis¬ 
tributed  to  ad  agency  creative  direc¬ 
tors,  copywriters,  art  directors  and 
account  executives,  and  to  the  ad 
departments  of  manufacturers,  mar¬ 
keters  and  retailers,  and  to  others 
in  the  advertising  community. 

The  Athena  winners  are  among  the 
72  ads  or  ad  campaigns  showcased  in 
Creative  Newspaper  10.  a  48-page 
full-color  newspaper  made  up  entirely 
of  outstanding  newspaper  advertise¬ 
ments  published  in  the  past  year. 


More  award-winning  ads 
on  page  36 


The  1985  version  of  newspaper 
advertising’s  annual  showcase  con¬ 
tains  ads  or  ad  campaigns,  ranging 
from  a  four-color  two-page  spread  for 
American  Hawaii  Cruises  to  a  small 
space  black-and-white  ad  for  a  legal 
services  firm  specializing  in  divorce, 
headlined  “The  Party’s  Over.’’ 


^'^fcocan  (im»ihc  lenR^  >  4 
feverixharii;..Sonlfand.iD  kr-  • 
^  tmthanttakeslobliBk 
^  BaUslocaifolthakeknoim 


TAKE  THE  HIGH  ROAD.  Though  any 
road  will  do  when  you  drive  the  length  of 
Inverlocharig.  This  ROP  color  ad  for 
Schenley  Imports'  Dewars  White  Label 
won  Leo  Burnett  USA/Chicago  an  Athena 
in  the  "general  ROP  color  (^th  spot  and 
multi  color)"  category. 

“The  ads  in  Creative  Newspaper  10 
represent  fresh  uses  of  the  medium, 
smart  marketing  insights  and  a  high 
standard  of  execution  of  copy  and 
art,’’  said  Hank  Simons,  the  Ad 
Bureau’s  creative  director. 

“The  Creative  Newspaper  gives 
(Continued  on  page  36) 


CHOP,  CHOP.  These  chopstick 
coupons  for  Nankin  Express  won  Fallon 
AAcElligott  Rice  an  Athena  in  the  "Ad  with 
coupon"  category. 
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Newspaper  defies  judge’s  order,  publishes  anyway 


A  contempt  motion  has  been  filed 
against  the  Providence  (R.l.)  Journal- 
Bulletin  after  the  newspaper  defied  a 
federal  judge’s  order  and  published 
FBI  documents  based  on  illegally 
taped  conversations  between  a  reput¬ 
ed  organized  crime  leader  and  his  son. 

The  contempt  motion  was  filed  by 
an  attorney  for  the  son,  also  a  reputed 
organized  crime  leader,  who  con¬ 
tends  that  action  should  be  taken 
against  the  newspaper  for  acting 
“with  malice”  and  “deliberate  indif¬ 
ference  to  court  procedure.” 


He  said  the 

newspapers  decided  to 
pubiish  the  documents 
because  its  /awyers  had 
“assured  us  Judge  Boyie 
acted  unconstitutionaiiy/' 


The  Journal-Bulletin  published  the 
documents,  which  it  had  obtained 
through  the  Freedom  of  Information 
Act,  one  day  after  the  temporary  re¬ 
straining  order  was  issued  on  the 
grounds  that  it  was  unconstitutional. 

In  a  subsequent  hearing.  Judge 
Francis  J.  Boyle  rescinded  his  tem¬ 
porary  restraining  order,  citing  past 
U.S  Supreme  Court  decisions  in  favor 


of  the  media  in  such  cases.  The  judge 
said  that  although  there  was  a  consti¬ 
tutional  clash  in  the  case  between  the 
right  to  privacy  and  the  right  to  pub¬ 
iish,  past  Supreme  Court  rulings  led 
him  to  conclude  the  media  would  pre¬ 
vail  in  challenging  his  order. 

“All  restrictions  on  the  press  have 
been  lifted,”  said  executive  editor 
Charles  Hauser.  He  said  the  news¬ 
papers  decided  to  pubiish  the  docu¬ 
ments  because  its  lawyers  had 
“assured  us  Judge  Boyle  acted  uncon¬ 
stitutionally.” 

But,  Judge  Boyle  issued  a  prelimin¬ 
ary  injunction  barring  the  FBI  from 
releasing  any  more  documents  relat¬ 
ing  to  Raymond  J.  Patriarca,  whom 
the  Justice  Department  contends  be¬ 
came  head  of  the  New  England  crime 
syndicate  upon  the  death  of  his  father, 
Raymond  L.S.  Patriarca,  in  1984. 

Judge  Boyle  will  decide  if  the  pre¬ 
liminary  injunction  will  become 
permanent. 

Judge  Boyle  will  also  rule  on  a  later 
date  on  a  motion  filed  by  Patriarca’ s 
attorney  asking  that  newspaper  be 
cited  for  contempt  for  publishing  the 
documents  before  the  order  was  re¬ 
scinded.  In  considering  the  motion. 
Judge  Boyle  will  also  decide  if  the 
newspaper  should  be  charged  with 
civil  contempt  —  in  which  case  Pat¬ 
riarca  will  have  to  prove  damages  — 
or  criminal  contempt  in  which  case 
the  penalty  is  up  to  the  judge.  In  crim¬ 


inal  contempt,  the  judge  has  the  pow¬ 
er  to  jail  those  at  the  newspaper  re- 
soonsible  for  publishing  the  docu¬ 
ments  and  assess  fines. 

From  1%2  to  1965,  the  FBI  illegally 
wiretapped  the  office  of  Raymond  L. 
S.  Patriarca,  Raymond  J.’s  father,  in¬ 
cluding  conversations  between  the 
father  and  his  son. 

“Aii  restrictions  on  the 
press  have  been  iifted,” 
said  executive  editor 
Charies  Hauser. 


The  documents  were  never  used  in 
a  criminal  case  because  the  bugging 
device  had  been  placed  illegally,  and 
in  1979  the  United  States  Court  of 
Appeal  for  the  First  Circuit  ruled  that 
the  documents  should  remain  sealed 
to  protect  the  privacy  of  the  elder  Pat¬ 
riarca. 

After  the  elder  Patriarca  died  in 
1984,  news  organizations,  including 
the  I^ovidence  dailies  and  WJAR-tv, 
sought  the  documents  under  FoIA. 

The  FBI  released  some  of  the  docu¬ 
ments  with  the  names  of  people  still 
living  blacked  out,  with  the  exception 
insome  casesof  Raymond  J.  Patriarca. 

Patriarca’ s  attorney  sought  and 
obtained  the  original  restraining  order 
from  Judge  Boyle  on  grounds  he  was 
trying  to  protect  his  client’s  privacy. 


Scripps  Howard  sells  Columbus  C-J  to  Ohio  businessman 


Scripps  Howard  announced  that  it 
has  sold  the  morning  Columbus 
(Ohio)  Citizen-Journal  to  a  company 
headed  by  Nyles  V.  Reinfeld,  an  Ohio 
business  consultant. 

The  announcement  did  not  specify 
how  Reinfeld  intends  to  produce  the 
Columbus-Journal  since  the  news¬ 
paper’s  joint  operating  agreement 
with  the  Columbus  Dispatch  will  ex¬ 
pire  on  December  31. 

Scripps  Howard  decided  to  sell  the 
Citizen-Journal  after  the  Dispatch 
Printing  Co.,  which  acts  as  produc¬ 
tion  and  business  agent  for  the  morn¬ 
ing  paper,  announced  two  years  ago  it 
would  not  renew  the  joint  operating 
agreement  when  it  expired  on  Decem¬ 
ber  31,  1985. 

The  Dispatch  Printing  Co.  said  it 
was  terminating  the  JOA  in  order  to 
convert  the  Dispatch  to  morning  pub¬ 
lication. 

Scripps  Howard  recently  reached 
an  understanding  with  its  employees 


at  the  Citizen-Journal  with  regard  to  Scripps  Howard  president  Lawrence 
dismissal  and  other  benefits  which  A.  Leser.  “Scripps  Howard  will  hon- 
would  be  paid  in  the  event  that  the  or  its  obligations  and  we  will  still  pro¬ 
newspaper  ceased  operations,  the  ceed  with  all  of  the  benefits  we  had 
company  stated.  outlined  earlier.” 

“The  sale  of  the  Citizen-Journal  will  The  new  owners  of  the  Citizen- 
not  affect  that  agreement,”  said  Journal  will  take  over  on  January  1. 


Gannett  to  sell  three  tv  stations 


Gannett  Co.  announced  it  will  sell 
three  television  stations  for  $160  mil¬ 
lion  to  Knight-Ridder  Newspapers, 
Inc. ,  in  order  to  satisfy  federal  divesti¬ 
ture  requirements  of  its  $717  million 
acquisition  of  the  Detroit  Evening 
News  Association. 

The  three  stations  are  KTVY-tv  in 
Oklahoma  City;  WALA-tv  in  Mobile, 
Ala. ;  and  KOLD-tv  in  Tucscon,  Ariz. 

Gannett  is  still  seeking  buyers  for 
two  Detroit  radio  stations  owned  by 
ENA. 

After  the  ENA  sale  is  complete, 
Gannett  will  own  90  newspapers. 


eight  television  stations  and  15  radio 
stations. 

Knight-Ridder  currently  owns  28 
newspapers  and  five  television  sta¬ 
tions. 

Fargo  Forum  sells 
three  tv  stations 

The  Forum  Publishing  Co.  of  Far¬ 
go,  N.D.  has  sold  three  television  sta¬ 
tions  to  the  News-Press  and  Gazette 
Co.  of  St.  Joseph,  Mo.,  for  $10  mil¬ 
lion. 
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Human  Rights  Court  rules  against  compulsory  licensing 


The  seven-member  Inter- American 
Human  Rights  Court  ruled  unani¬ 
mously  that  compulsory  licensing  of 
joumaJists  is  a  violation  of  the  Amer¬ 
ican  Convention  on  Human  Rights. 

The  court  also  ruled  that  a  Costa 
Rican  law  requiring  that  journalists  in 
the  country  must  be  members  of  the 
officially  sanctioned  Colegio  de 
Periodistas  is  also  a  violation  of  the 
convention. 

The  court  opinion  is  not  binding  on 
member  nations,  but  the  English  lan¬ 
guage  Tico  Times  in  San  Jose  said  the 
opinion  “is  expected  to  have  a  wide 
effect  on  the  proliferation  of  such  gov¬ 
ernment  approved  press  bodies, 
which  have  spread  to  1 1  Latin  Amer¬ 
ican  countries  since  the  first  colegio 
was  organized  in  Costa  Rica  (in 
1%9).” 

“The  court  is  a  judicial  body  of  the 
Organization  of  American  States,” 
said  Chief  Justice  Thomas  Buergental 
(U.S.).  “Advisory  opinions  are  by 
their  very  nature  non-binding,  which 
is  not  to  say  that  they  lack  legal  au¬ 
thority  in  clarifying  obligations  that 
states  may  have  assumed  by  ratifying 
a  treaty.” 

The  Costa  Rican  goverment,  fol¬ 
lowing  the  opinion,  emphasized  the 
ruling’s  non-binding  nature  and  indi¬ 
cated  the  country  does  not  have  any 


plans  to  change  its  press  laws. 

“The  constitutional  organs  of  the 
state  are  the  only  ones  which  can 
make  laws,”  said  a  government  offi¬ 
cial. 

A  spokesman  for  the  Colegio  called 
the  ruling  “unimportant,”  but  said  the 
body  would  analyze  the  court’s  find¬ 
ings. 


The  decision  was 
haiied  as  as  “historic 
victory  for  the  press 
throughout  the 
hemisphere  and  for  the 
cause  of  freedom  of 
expression”  by  Edward 
H.  Harte,  iAPA  president 
and  pubiisher  of  the 
Corpus  Christi  (Tex.) 
Caiier-Times. 


The  case  before  the  Human  Rights 
Court  was  instigated  by  the  Inter 
American  Press  Association.  The 
IAPA  got  involved  after  Stephen 
Schmidt,  an  American  living  in  San 
Jose  and  reporting  for  the  Tico  Times, 


was  convicted  of  working  as  a  journal¬ 
ist  without  permission  of  the  Colegio. 

Schmidt  was  accused  in  1980  by  the 
Cole^o  of  illegally  practicing  journal¬ 
ism  in  Costa  Rica  after  he  publicly 
challenged  the  Colegio’ s  authority  at 
an  IAPA  meeting. 

Schmidt  came  to  trial  in  1983,  but 
was  acquitted.  However,  the  Costa 
Rican  Supreme  Court  overturned  that 
decision  and  ruled  in  favor  of  the  Col¬ 
egio. 

The  Human  Rights  Court  decision 
dealt  with  the  broad  issue  of  licensing 
and  not  specifically  with  Schmidt. 

The  decision  was  hailed  as  as  “his¬ 
toric  victory  for  the  press  throughout 
the  hemisphere  and  for  the  cause  of 
freedom  of  expression,”  by  Edward 
H.  Harte,  IAPA  president  and  pub¬ 
lisher  of  the  Corpus  Christi  (TeX.) 
Caller-Times. 

Edward  Seaton,  IAPA  executive 
committee  chairman  and  head  of  Sea¬ 
ton  Newspapers,  said  the  court’s  de¬ 
cision  “might  be  compared  to  the  John 
Peter  Zenger  decision  that  estab¬ 
lished  freedom  of  the  press  in  the  Un¬ 
ited  States.” 

“I  think  the  decision  should  put 
considerable  pressure  on  countries 
that  have  licensing  laws,”  said  Dana 
Bullen,  executive  director  of  the 
World  Press  Freedom  Committee. 


Stalemate  in  records  release  conflict  nears  an  end 


The  stalemate  between  Arizona 
newspapers  and  the  state’s  Depart¬ 
ment  of  Corrections  over  release  of 
inmate  records  appears  headed  for  a 
solution. 

A  task  force  designed  by  DOC 
Director  Samuel  A.  Lewis  has  com¬ 
pleted  recommendations  for  disclo¬ 
sure,  which  will  be  introduced  into  the 
next  session  of  the  Arizona  legislature 
as  a  bill  putting  most  prison  files  under 
the  state’s  open  records  law. 

If  passed,  the  bill  will  generally 
meet  objections  by  newspapers  to  the 
DOC’s  tight-lipped  response  to 
queries  about  inmate  problems  (E&P, 
August  31). 

However,  Mesa  Tribune  executive 
editor  Max  Jennings,  chairman  of  the 
Arizona  Newspapers  Association’s 
Freedom  of  Information  Committee, 
expressed  doubt  that  the  measure  will 
fully  resolve  the  conflict  over  inmate 
records. 

The  task  force,  which  was  com¬ 
posed  of  DOC  and  newspaper  repre¬ 
sentatives,  including  Jennings,  ANA 
attorney  David  J.  Bodney  and  legisla¬ 
tors,  voted  to  tie  prison  disclosure 
standards  to  the  Arizona  Public  Rec¬ 


ords  Law. 

The  exceptions  would  be  files  that 
reveal  the  identity  of  a  confidential 
informant,  endanger  the  life  or 
physical  safety  of  anyone  or  jeopard¬ 
ize  any  ongoing  criminal  investiga¬ 
tion. 

The  proposed  amendment  will 
force  the  Department  of  Corrections, 
like  other  public  bodies  in  the  state, 
“to  follow  well-established  prece¬ 
dent”  calling  for  the  resolution  of  any 
doubts  in  favor  of  disclosure,  Bodney 
said. 

Peter  Kay,  chairman  of  the  Senate 
Judiciary  Committee  and  a  task  force 
member,  has  promised  to  introduce 
the  bill  in  the  next  session,  according 
to  Jennings.  If  approved,  it  will  be¬ 
come  effective  next  spring. 

Bodney  was  optimistic  about  pas¬ 
sage. 

Jennings,  in  a  Tribune  column, 
lauded  the  task  force  agreement  as 
indicating  some  change  in  the  DOC’s 
attitude,  but  he  warned  that  it  may  not 
be  the  panacea  the  press  and  public 
hope  for. 

Jennings,  in  the  column,  also 
blamed  Arizona  media  for  not  alerting 


the  public  soon  enough  to  bad  prison 
conditions,  including  overcrowding. 

“Had  the  media  been  writing  about 
the  lack  of  computers  to  keep  records, 
or  had  they  been  able  to  sound  the 
alarm  sooner  on  the  overcrowding 
problem,  the  Legislature  would  in 
turn  have  been  alerted,”  Jennings  de¬ 
clared.  .  .  .  The  people  have  a  right  to 
know  about  problems  in  state  institu¬ 
tions.” 


Last  call 

The  1986  Directory  of  Journalism 
Awards  and  Fellowships  will  be  pub¬ 
lished  in  the  December  28  issue  of 
E&P. 

The  directory  provides  organiza¬ 
tions  the  opportunity  to  present  in¬ 
formation  about  their  awards  or  fel¬ 
lowships  and  the  procedures  to  apply 
for  them. 

Any  organization  that  has  not  yet 
submitted  information  and  would  like 
to  be  included  in  the  1986  directory, 
please  contact  the  E&P  Journalism 
Awards  staff  at  212-675-4380,  ext.  43, 
immediately. 
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Not  much  color  in  N.Y.C  dailies 

New  York  News,  New  York  Times  and  New  York  Post  are 
not  following  the  national  trend  to  color  in  the  news  sections 


By  Joseph  Deitch 

Except  for  a  bit  of  St.  Patrick’s 
Day  green,  a  smidgen  of  red  on 
Valentine’s  Day  and  other  occasional 
use  in  the  New  York  Daily  News  and 
New  York  Post,  the  three  main  New 
York  City  newspapers  are  not 
following  the  trend  to  color  in  news 
sections. 

The  New  York  Times  has  never 
departed  from  its  good,  gray  hue  and 
has  no  plans  to  do  so,  preferring  to 
let  its  eight-point  Roman  speak  for 
itself. 

Spokesmen  stressed  that  editorial 
color  will  continue  to  appear  in  the 
writing,  of  which  there  is  great  abun¬ 
dance,  despite  the  tantalizing  and 
profit-enhancing  color  bursts  in  near¬ 
by  suburban  dailies. 


The  New  York  Times 
has  never  departed  from 
Its  good,  gray  hue  and 
has  no  plans  to  do  so, 
preferring  to  let  Its  eight- 
point  Roman  speak  for 
Itself. 


They  disclosed,  however,  that 
plenty  of  thought  has  been  given  to 
ROP  color  and  there  are,  in  fact, 
varying  degrees  of  mechanical  readi¬ 
ness  when  word  comes  down  to  start 
giving  the  papers  the  look  of  USA 
Today. 

Of  course,  large  amounts  of 
colored  ink  are  lavished  in  other 
parts  of  the  News,  Post  and  Times, 
some  of  it  of  High  Renaissance 
luster,  in  Sunday  magazines,  special 
supplements  and  advertising  inserts 

In  fact,  top-quality  color  has 
helped  the  Times’  Sunday  magazine 
become  second  to  Business  Week  in 
advertising  pages  among  U.S.  maga¬ 
zines,  according  to  Lance  R.  Primis, 
the  Times’  senior  vice  president  for 
production  and  advertising. 

The  Daily  News  ran  color  in  its 


food  section,  in  page  one  headlines 
and  in  feature  pages  in  the  1960s  and 
70s,  but  it  had  a  lot  more  “product” 
than  it  does  now,  explained  Robert  J. 
Welch,  director  of  production. 

Page  size  has  been  increasing  in 
the  past  few  years,  but  without  press 
capacity  to  print  color.  The  paper 
reduced  its  number  of  presses 
because  of  the  move  to  satellite 
plants  in  Kearny,  N.J.,  and  Garden 
City,  N.Y.  Its  main  plant  is  in 
Brooklyn. 

When  used,  color  made  no  special 
impact  on  readers,  Welch  recalled. 
There  was  no  call  for  it  and  no  USA 
Today  to  compete  with  in  the  news 
racks. 

The  News’  production  chief  likes 
color.  For  a  mainly  street  sale  paper 
vs.  home  delivery,  page  one  color 
could  attract  more  pedestrian  eyes, 
he  said. 

Spot  color  on  the  front  and  back 
pages  has  been  discussed  a  lot  and  is 
part  of  long-range  planning.  The  cost 
of  plant  changes  and  rem^eling  and 
the  capital  investment  needed  to  go 
to  color  have  put  the  idea  on  the  back 
burner.  Its  use  has  been  limited  to 
the  outside  pages. 

The  Daily  News  had  its  masthead 
in  red  in  its  national  edition  up  to  a 
year-and-a-half  ago,  when  it  was 
changed  to  pink. 

“Some  like  it,  some  don’t,”  Welch 
said.  “I  think  it’s  attractive.” 

Starting  with  the  “basics,” 
Raymond  R.  Dittrich,  corporate  vice 
president  of  operations  at  the  Post, 
noted  that  his  paper  has  the  equip¬ 
ment  for  spot  and  process  color. 
Some  color  ads  are  printed  on 
occasion. 

“We  do  not  encourage  or  go  after 
these  ads  because  of  union  and  labor 
costs  imposed  on  us  for  manning 
color,  whether  we  make  money  with 
it  or  not,”  Dittrich  said. 

Sometimes,  if  the  Post  gets  an 
advertiser  or  an  account  it  wants  to 
accommodate,  it  will  accept  color 
ads.  It  has  done  more  spot  color  than 
full-scale  process  color. 

“But  if  we  can  print  advertising, 
we  can  surely  print  news  pictures  in 
color  —  the  facilities  are  there,” 


Dittrich  said,  and  he  again  mentioned 
the  contractual  “manning  tables”  as 
a  limiting  factor. 

Another  limit  is  the  Post’s  eight 
editions  put  out  daily  at  its  plant  in 
lower  Manhattan. 


When  used,  color  made 
no  special  impact  on 
readers,  Welch  recalled. 
There  was  no  call  for  it 
and  no  USA  Today  to 
compete  with  in  the  news 
racks. 


“We  start  at  10  p.m.  for  the  early- 
morning  edition  and  we  print  over 
two  shifts  until  nearly  5  o’clock  the 
next  afternoon.  So  if  we  go  to  edito¬ 
rial  color,  you  can  see  the  work 
involved  to  process  it  and  get 
editions  out  on  time,”  Dittrich  said. 

In  addition,  the  paper  fights  a 
constant  delivery  battle  with  city 
traffic,  particularly  on  the  day  side 
for  late-morning  and  afternoon 
editions. 

“So  color  would  be  an  unwieldy 
operation,”  Dittrich  said.  “This  is 
not  to  say  that  we  will  never  do  it.” 

Another  factor,  he  said,  is  that  the 
Post  prints  letterpress.  Letterpress 
color  is  not  as  good  as  offset  color. 
He  cited  USA  Today  as  perhaps  the 
exemplar  for  the  indust^  and  that  it 
“quite  possibly  is  changing  the  scene 
for  many  daily  newspapers.” 

For  the  New  York  papers,  he 
could  not  predict  when,  if  ever,  they 
will  add  editorial  color.  The  capabili¬ 
ty  is  there;  if  not,  it  will  not  be  diffi¬ 
cult  to  add  to  existing  equipment. 
The  Post  has  it,  but  it  is  a  question  of 
expense  and  practicability,  “what 
with  our  deadlines  and  the  number  of 
editions  we  put  out.” 

If  one  New  York  paper  went  to 
color,  would  the  Post  follow  suit? 

“We  recognize  that  we  are  in  a 
competitive  situation  and  would 
always  try  to  meet  it,”  Dittrich  said. 
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color,  most  recently  its  last  three  real 
estate  sections.  The  newly  developed 
commercial  real  estate,  condomin¬ 
ium,  co-op  and  quarterly  personal 
investing  sections  are  in  ROP  color. 

As  for  color  in  the  news  pages, 
“we  often  think  about  it,”  Primis 
said,  “and  recognize  that,  in  the 
future,  ROP  color  will  be  a  reality, 
but  we  have  no  plans  to  move  that 
way  at  the  moment.” 

“To  go  to  color  would  require 
some  mechanical  changes.  Our 
Carlstadt  (N.J.)  plant,  which  runs 
about  40%  of  our  daily  and  a  good 
share  of  our  Sunday  sections,  has 
color  capability.  But  we  choose  not 
to  do  that.  We  have  a  long  press  run 
and  are  still  trying  to  produce  a  four- 
section  paper  on  one  run,  with  no 
preprints  or  inserts,  in  the  daily.  This 
requires  maximum  mechanical 
capability.” 

The  Times’  Sunday  advance 
sections  —  arts  and  leisure,  business, 
real  estate,  the  regional  supplements 
—  could  be  likely  color  targets  if, 
indeed,  the  paper  got  to  the  point 
where  reproduction  qualities  were 
good  enough  and  the  business  mar¬ 
kets  existed. 

“Advertisers  would  also  have  to 
see  color  as  a  viable  addition  to  the 
newspaper,  and  this  may  be  down 
the  road  a  bit  for  the  New  York 
market,”  Primus  said. 

Would  emergence  of  color  in  one 
or  both  of  the  other  newspapers  spur 
the  Times  to  similar  action? 

“No,  because  it  depends  on  the 
advertising  market  and  whether  we 
could  produce  the  quality  the  adver¬ 
tiser  demanded.  Our  experience  in 
maintaining  high  quality  will  always 
be  a  hurdle  for  us.” 

Could  color  be  eased  into  the  news 
sections  after  color  ads  came  in  and 


got  a  favorable  response? 

“Well,  once  we  determine  that 
color  is  available  and  that  we  would 
want  to  introduce  it,  we  would  prob¬ 
ably  find  a  way  to  do  so.” 

Experimentiilly? 

“Certainly  internally,  but  my 
guess  is  that,  like  other  things  we  do, 
if  we  think  it  right  for  reader  and 
advertiser,  we  could  find  a  way  to  get 
into  it  after  evaluation  and  after  we 
solved  all  mechanical,  press-run  and 
reproduction  problems.” 

Primis  described  as  an  “interesting 
thought”  a  suggestion  that  color 
might  adapt  especially  well  in  the 
Sunday  arts  and  leisure  and  Tuesday 
science  pages.  Art  works  written 
about,  for  example,  could  be  more 
meaningful  when  shown  in  color. 

As  a  “leadership”  newspaper  and 
(Continued  on  page  37) 


“It  is  also  a  fact  of  life  that,  whereas 
color  advertising  sells  more 
products,  no  one  has  proved  that 
news  color  has  sold  one  additional 
copy  of  a  paper.  It  is  nice  to  look  at, 
though  our  letterpress  color  would 
not  be  as  attractive  as  offset.” 

Other  Murdoch  papers,  like  the 
Chicago  Sun-Times  and  the  San 
Antonio  (Tex.)  Express-News,  run 
color  competitively  on  a  daily  basis, 
he  said. 

Outside  of  its  news  sections,  a 
substantial  part  of  the  Sunday  New 
York  Times  is  printed  in  color.  The 
Times’  Sunday  magazine  went  to 
color  some  time  ago.  Of  late,  the 
Times  has  been  running  “theme” 
sections  as  inside  color  tabloids  in 


Home  to  Russia,  without  love 


Ui.  KISSES  OFF 
JILTED  RED  SPY 


The  regular  editions  of  the  New  York  Times,  New  York  Doily  News  (top  of  the  page)  contain  no  color.  The  New  York  Post  (above 
center)  runs  o  red  rule  across  its  front  page  and  o  small  spot  color  cigarette  od  on  its  bock  page,  but  no  color  inside.  On  Sundays,  the 
Times  and  the  Daily  News  both  carry  magazine  sections  with  lots  of  color.  The  Post  does  not  publish  on  Sunday. 
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A  tale  of  two  cities 

Media  gets  ‘warm,  but  not  enthusiastic’  support  in  Gannett  Center  for 
Media  Studies’  survey  on  attitudes  toward  the  press  in  Baltimore  and  Toledo 


By  Joseph  Deitch 

Warm,  but  not  enthusiastic. 

That  sums  up  the  level  of  public 
approval  of  media  fairness,  accuracy 
and  trustworthiness  found  in  surveys 
conducted  in  Baltimore  and  Toledo 
last  summer  by  the  Gannett  Center 
for  Media  Studies  at  Columbia 
University. 

The  surveys  were  the  first  made  by 
the  center  since  it  opened  last  March. 
Results  of  the  surveys  were  sche¬ 
duled  to  be  made  public  on  Novem¬ 
ber  22  at  a  day-long  conference  on 
press  credibility  to  be  held  in  New 
York  City. 

There  was  no  strong  evidence  of  a 
decline  in  favorable  opinion  of  the 
media  in  Toledo  from  1972  to  1985, 
for  which  comparative  data  were 
available.  The  main  complaints 
voiced  in  both  cities  were  about  the 
sensational  treatment  of  news,  inva¬ 
sion  of  personal  privacy  and  repor¬ 
ters  apparently  not  caring  if  their 
stories  hurt  people. 

Residents  of  both  cities  were  quer¬ 
ied  as  part  of  the  Gannett  Center’s 
project  on  the  mass  media  and  public 
trust.  The  center’s  review  of  50  years 
of  research  led  to  the  use  of  the 
following  five  variables  on  “the 
complicated  relationship  between 
people  and  their  news  outlets’’  in  its 
two  inquiries. 

Does  it  make  a  difference:  if 
people  have  been  a  news  source  or 
subject;  know  how  journalism 
works;  if  they  are  heavy  or  sophisti¬ 
cated  consumers  of  news,  or  both;  if 
the  availability  and  quality  of  news 
for  a  particular  locality  makes  a 
difference;  whether  trust  in  the 
media  has  declined  over  the  past  few 
years;  and  if  the  media’s  perception 
of  decline  has  changed. 

Favorable  public  opinion  of  the 
media  was  found  in  both  Baltimore 
and  Toledo.  Newspapers  and  televi¬ 
sion  are  “widely  regarded  as  fair, 
accurate  and  worthy  of  public  trust,’’ 
the  survey  showed.  However,  the 
endorsement,  “while  warm,  was  not 
enthusiastic.” 

Dr.  Everette  E.  Dennis,  the 
Gannett  Center’s  executive  director, 
was  asked  if  that  verdict  could  be 


(From  left)  Charles  Whitney,  Michael 
Carnfield,  Everette  Dennis  and  James 
Coleman  look  over  the  results  of  the  Gan¬ 
nett  Center  for  AAedia  Studies'  survey  on 
the  public's  opinion  of  newspapers  in  two 
markets  —  Toledo  and  Baltimore. 

applied  nationally. 

“We  are  not  sure,”  he  said.  “That 
is  why  we  are  going  into  a  national 
study  next  year.  To  some  extent,  the 
main  findings  about  Baltimore  and 
Toledo  can  be  applied.  They  are 
good  baseline  cities,  with  demo¬ 
graphic  profiles  pretty  similar  to  the 
rest  of  the  country.  You  can  test  out 
certain  propositions  in  them.” 

Are  they  middle  America 
demographically? 

“Not  so  much  middle,  but  ethnic 
and  urban,  though  there  are  some 
mid-America  components,”  Dennis 
said.  “The  point  we  are  trying  to 
make  this  time  is  that  with  the 
tremendous  momentum  of  research 
(on  opinion  of  the  media),  with  sever¬ 
al  studies  active  at  the  same  time, 
ours  and  others’,  we  can  learn  a  lot 
from  them.  It  has  been  very  rare,  in 
the  past,  that  several  high-quality 
studies  were  made  simultaneously.” 

The  Baltimore-Toledo  “sound¬ 
ings”  brought  to  light  these  findings: 

•  A  small  majority  agreed  that  the 
media  are  careful  about  protecting 
their  own  Constitutional  freedoms, 
but  a  “considerable  margin”  felt 
strongly  enough  about  fairness  to 
favor  government  regulation  to 
insure  it. 

•  Where  choices  exist  in  a  multi¬ 
newspaper  city  like  Baltimore,  read¬ 
ers  take  advantage  of  these  options. 
They  cancel  subscriptions  at  twice 
the  rate  of  people  in  Toledo,  a  one- 


newspaper  city. 

Asked  about  reasons  why  Balti¬ 
more  residents  switch  from  one 
newspaper  to  another,  Dennis  said 
that  his  “gut  feeling  is  that  cancella¬ 
tion  is  a  cumulative  decision  made  as 
a  result  of  dissatisfaction  over  a 
period  of  time,  rather  than  because  of 
specific  stories. 

“The  number  of  people  cancelling 
over  a  single  story  is  pretty  minimal. 
People  were  not  asked  about  cancel¬ 
lation  of  specific  papers,  but  they  will 
be  in  the  next  survey.” 

Dennis  agreed  that  people  go  to 
other  newspapers  because,  having 
sampled  them,  they  like  them  better 
for  one  reason  or  another.  Reader- 
ship  or  loyalty  is  not  encased  in 
concrete,  he  said. 

“Specific  things  have  something  to 
do  with  cancellation,”  he  said. 
“People  stop  reading  certain 
sections,  certain  writers  or  they  get 
mad  at  columnists  or  tired  of  them  — 
so  they  switch.” 

•  Baltimore  and  Toledo  showed 
that  the  best-read  people  are  more 
critical  of  the  news  media  than  less- 
read  residents. 

By  well-read,  survey  takers  also 
had  books  and  magazines  in  mind. 

“If  they  are  heavy  readers  of 
newspapers,  they  tend  to  be  heavy 
readers  of  books  and  magazines,” 
Dennis  said. 

The  links  among  the  five  variables 
are  “intriguing  and  important  to  jour¬ 
nalists,  media  scholars,  pollsters, 
educators  and  the  public,”  Dennis 
said. 

Deeper  understanding  of  these 
connections  and  of  the  overall  rela¬ 
tionship  (of  the  public  and  the  media) 
will  be  made  in  the  Gannett  Center’s 
1986  national  study.  Field  work  on 
that  begins  in  January. 

The  Gannett  Center,  with  substan¬ 
tial  funding  from  the  Gannett  Found¬ 
ation,  is  seeking  more  conclusive  and 
up-to-date  insights  on  the  relation¬ 
ship  between  the  media  and  their 
readers,  viewers  and  listeners. 

Dennis  views  the  Baltimore- 
Toledo  studies  as  insights,  not 
answers.  Next  year’s  national  study 
will  perhaps  result  in  some  recom- 
(Continued  on  page  27) 
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This  is  one  man’s- opinion  of  criminal  rehabilitation.  An 
,  opinion  he  formed  after  reading  The  Houston  Chronicle’s 
series'on  violence  ^nd  chaos  in  Texas  prisons.  ■  This  is 
the  kind  of  emotion,  good  and  bad,  that  every  newspaper 
hopes  to  inspire.  ■  Some  say  the  job  of  our  industry  is  to 
report  just  the  facts.  But  in  doing  that  job,  we  all  aspire  to 
'  create  some  good,  some  justice,  or  to  move  some  force 
into  action.  ■  It  so  happens  that  Texas  prisons  and  plans 
for  their  reform  are  hot  issues  under  scrutiny  by  our  state 
officials.  But  until  a  Chronicle  team  sought  the  reasons 
behind  the  escalating  violence,  few  Houstonians  knew  ■  = 
just  how  bad  it  was.  ■  A  comprehensive  piece  of  work 
emerged  from  reporters  Frank  Klimko,  John  Toth,  Evan 
Moore,  and  Cindy  Horswell;  photographer  Buster  Dean; 
and  metro  editor  Mary  Moody.  ■  The  result:  a  flood  of 
phone  calls  and  letters,  requests  frc^m  Texas  legislators  for 
reprints,  a  heightened  awareness  of  the  problem,  and  an 
increased  desire  to  see  it  brought  under  control.  ■  The 
ball  is  rolling.  And  isn’t  it  great  to  know  that  the  power 
of 'the  printed  word  gave  it  a  shove.  ■  We’re  Houston’s 
leading  information  source.  Houston  Chronicle. 


New  UPl  owners 

(Continued  from  page  II) 


from  outside  UPI  with  strong  rep¬ 
resentation  by  U.S.  newspaper  and 
broadcast  subscribers.” 

V^quez  Raha  also  reportedly  told 
the  Wire  Service  Guild,  as  part  of  his 
effort  to  win  the  union’s  support  for 
his  bid,  that  it  will  have  two  seats  on 
the  UPI  board. 

V^quez  Raha  said  he  does  not  plan 
any  major  changes  in  UPI’s  manage¬ 
ment,  but  will  send  “two  people  from 
Mexico,  not  at  the  highest  level,  for 
liaison." 

He  also  told  UPI  officials  during  the 
interview  that  he  will  not  take  a  salary 
or  profit-sharing  from  the  news  ser¬ 
vice. 

“I  will  invest  back  in  the  company,” 
he  said.  “I  am  not  asking  for  money 
fix)m  UPI;  I  am  bringing  money  back 
into  UPI.” 


Russo,  who  called 
himself  Houston’s  ‘’head 
cheerleader,  ”  serves  as 
chairman  of  the  board  to 
three  financial  Institutions 
In  the  city.  In  addition  to 
his  real  estate  firms. 


Vhzquez  Raha  said  he  does  not 
have  specific  plans  for  improving 
UPI’s  Latin  America  service.  In¬ 
stead,  he  intends  to  strengthen  UPI 
“with  no  preference  for  any  areas.” 

However,  he  did  say  that  UPI 
needs  to  improve  its  Latin  American 
coverage,  including  more  “specialty 
beat  reporters,  for  example,  energy,” 
in  the  region. 

“We  need  coverage  of  the  problems 
that  confront  all  nations  in  the  1980s,” 
he  said,  “with  more  investigative  re¬ 
porters.” 

Vhzquez  Raha  also  described  him¬ 
self  as  a  man  who  does  not  like  throw 
money  away,  but  said  he  does  “give 
to  some  soci^  concerns,”  including  a 
donation  of  $1.2  million  to  Mexico 
City’s  earthquake  reconstruction 
fund. 

Though  Vizquez  Raha  has  main¬ 
tained  he  has  more  than  enough 
money  to  buy  and  revive  UPI,  he  has 
also  said  he  would  like  to  expand  the 
ownership  to  include  U.S.  newspa¬ 
pers  as  his  partners. 

Tuptcy  court,  Vhzquez  Raha  will  own 
90%  of  UPI.  The  other  10%  will  be 
held  by  Joe  Russo,  a  S3  year-old 
Houston  developer,  who  is  said  to 
control  assets  worth  $1  billion. 

The  two  men,  who  were  competing 


for  UPI,  reportedly  put  together  their 
winning  bid  in  a  last  minute  deal  that 
they  offered  to  UPI,  the  union  and  the 
creditors,  conunittee  on  a  take  it  or 
leave  it  basis. 

Vhzquez  Raha  is  said  to  have  in¬ 
vited  Russo  to  join  his  bid  partly  out  of 
concern  that  the  news  service’s 
clients  may  react  negatively  to  100% 
foreign  ownership. 

Russo  currently  has  an  “interest”  in 
Houston  Style,  an  arts  and  cultural 
magazine. 

Russo,  who  called  himself  Hous¬ 
ton’s  “head  cheerleader,”  serves  as 
chairman  of  the  board  lO  three  finan- 


Another  group 

(Continued  from  page  II) 


acceptable. 

One  condition  was  that  prior  to  con¬ 
cluding  a  sale,  FNN  wanted  a  Big 
Eight  firm  to  audit  UPI  and  to  be  given 
the  right  to  lower  its  bid  if  the  audit 
found  UPI’s  assets  were  $1  million  or 
more  less  than  what  the  news  service 
stated. 

The  second  condition  involved  the 
value  of  UPI’s  loss  carry-forwards  for 
tax  purposes.  FNN  said  that  if  the 
value  of  those  carry-forwards  was  de¬ 
creased,  then  it  wanted  the  right  in 
that  case  as  well  to  lower  its  bid. 

FNN  was  able  to  get  the  other 
members  of  its  ^oup  to  agree  to  drop¬ 
ping  the  condition  regarding  an  audit 
by  the  time  UPI’s  management,  credi¬ 
tors  and  union  representatives  met  on 
Tuesday,  Nov.  12,  to  select  their 
choice  for  a  buyer.  However,  FNN 
asked  for  a  48-hour  extension  of  the 
deadline  to  contact  the  other  inves¬ 
tors  and  get  their  agreement  to  drop 
the  second  condition. 

According  to  Bibb,  the  tripartite 
committee  agreed  verbally  to  the  ex¬ 
tension.  However,  others  present  at 
the  meeting  said  no  firm  commitment 
to  an  extension  was  made. 

The  UPI  group  then  met  with  Vdz- 
quez  Raha  and  Russo.  The  two  men 
reportedly  made  a  final  offer  to  the 
tripartite  committee  on  a  take  it  or 
leave  it  basis.  At  that  point,  according 
to  sources  who  were  present,  the 
committee  felt  it  had  to  go  with  the 
firm  offer. 

Vhzquez  Raha  and  Russo  also  had 
strong  backing  from  the  Wire  Service 
Guild  because  the  two  men  reached 
an  agreement  with  the  union  on  a  new 
contract  as  part  of  their  sale  bid. 

Paul  Steinle,  president  of  FNN, 
said  his  group  offered  the  union  a 
stock  ownership  plan  and  profit  shar¬ 
ing  b'Jt  wanted  to  renegotiate  the  con¬ 
tract  “as  soon  as  we  completed  the 
financial  deal.” 

Steinle  added:  “The  union  didn’t 
like  us.  They  wanted  a  whole  deal 


cial  institutions  in  the  city,  in  addition 
to  his  real  estate  firms. 

Russo  developed  the  Lyric  Office 
Centre  in  downtown  Houston,  helped 
create  the  La  Costa  development  in 
Austin,  which  contains  several  hotels 
and  office  buildings,  and  led  a  group 
which  acquired  the  Houstonian  Hotel 
and  Conference  Center  last  year. 

Russo  serves  on  the  Texas  Eco¬ 
nomic  Development  Commission,  the 
Greater  Houston  Convention  and 
Visitors  Council  and  Pro  Houston. 

He  is  also  active  in  numerous  other 
civic  and  economic  development 
organizations. 


hammered  out  up-front.’ 

Steinle  said  Vazquez  Rana  and 
Russo  offered  the  union  two  seats  on 
the  new  board  and  a  “no  cut  con¬ 
tract,”  in  addition  to  an  extension  of 
the  existing  wage  agreement  for  one 
year. 

Steinle  said  FNN  has  gone  ahead 
and  submitted  its  revised  bid  without 
the  two  conditions  and  stated  UPI’s 
creditors  will  meet  soon  to  consider 
his  latest  bid. 

The  FNN  bid,  like  the  Vdzquez 
Raha  and  Russo  bid,  offered  no 
money  to  UPI’s  principal  owners, 
Douglas  Ruhe  and  William  Geissler. 

The  principal  owners  have  filed  suit 
in  federal  district  court  which  chal¬ 
lenges  the  right  of  UPI  president  Luis 
Nogales  to  negotiate  the  sale  of  the 
wire  service  without  them. 

There  was  speculation  that  “court 
pressure  on  Nogales”  was  one  reason 
the  Vhquez  Raha-Russo  bid  was 
accepted.  With  a  hearing  in  district 
court  on  the  Ruhe  and  Geissler  suit 
scheduled  for  Nov.  13,  Nogales  was 
said  to  have  wanted  to  have  an  agree¬ 
ment  nailed  down  before  the  proceed¬ 
ings  began  in  order  to  bolster  his  posi¬ 
tion  that  he  is  debtor-in  possession. 

According  to  UPI  sources,  in  addi¬ 
tion  to  concern  about  possible  FNN 
ties  to  Ruhe  and  Geissler,  there  were 
also  questions  about  the  make-up  of 
the  investor  group. 

Ladenburg  Thalmann  originally 
represented  Ruhe  and  Geissler’s  in¬ 
terests  when  the  Chapter  1 1  proceed¬ 
ings  were  first  initiated,  while  Bear 
Stearns  represented  UPI  manage¬ 
ment.  The  two  were  jointly  appointed 
by  the  bankruptcy  court  as  financieil 
adviser  in  order  to  resolve  the  dispute 
between  the  co-owners  and  manage¬ 
ment  over  who  had  the  right  to  negoti¬ 
ate  a  sale. 

However,  Bibb  said  that  during  the 
actual  sale  process,  Ladenburg  Thal¬ 
mann  acted  out  of  a  fiduciary  respon¬ 
sibility  to  the  creditors  and  not  as  rep¬ 
resentatives  of  Ruhe  and  Geissler. 

A  UPI  official  said  Ruhe  and  Geis¬ 
sler  backed  the  FNN  bid. 

_ (Continued  on  page  33) _ 
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le  are  talking  about 

“The  wealthy  and  the  ultra-right  have  their  George  a-/- 

Will,  Kilpatrick  and  Buckley.  The  Intellectuals  have  C 

Sidney  Harris  and  William  Satire  (like  him  a  lot  if  I  have 
,  a  dictionary  handy).  But  you,  dear  girl,  have  to  be  a-f- 

everybody  else's  favorite.  You  speak  for  the  little  guy."  C 

'  — John  T.  Semivan 

I  Boardman,  Ohio  ft" 

Uf  V.  tXlTffwTT^  MIL/L/CjC 


People  are  talking  about 

VICKI  WILLIAMS! 


“Virki  William*;'  column  now  draws 
more  reader  response  than  any  other 
column  we've  ever  run.  Readers  write  in 
and  argue  with  her  in  print  and  others 
call  us  wanting  to  talk  to  her.  We're  a 
blue  collar  town  and  she  really  strikes  a 
chord  here.'' 

— Bob  Brown 
Editorial  Page  Editor 
Bristol,  CT  Press 


“We  started  Virki  Williamc'  column  on  a 
trial  basis  and  at  the  end  of  each 
column,  we  asked  readers  to 
write  or  call  the  editor  and  say 
whether  the  column  should 
be  continued. 


“The  response  was  fantastic 
and  our  readers  voted  Vicki 
in  by  a  10  to  1  margin.  Since 
she's  become  a  regular  with 
us,  Vicki  generates  more  mail 
than  all  of  the  other  syndi¬ 
cated  columnists  combined." 
— Jeffrey  Wolfrom 
Editor 

Cambridge,  OH 
The  Daily  Jeffersonian 


s 


“In  the  last  six  months  we've  received 
more  mail  about  Vicki  Williams  than 
any  other  columnist  on  our  pages. 

“She  speaks  to  a  segment  of  our 
readership  that  is  often  not 
addressed.  She  writes  about  ordinary 
things  in  the  lives  of  ordinary  people 
in  a  way  that  lends  some  fresh  insight. 

“She  really  does  draw  people  into  that 
space  in  the  paper,  the  editorial 
pages,  where  people  frequently  say 
to  themselves,  'there  is  nothing 
for  me'  —  but  anybody  can 
enjoy  Vicki.  She's  a  person 
who  writes  to  people." 

— Jean  Otto 
Editorial  Page  Editor 
Denver,  CO  Rocky 
Mountain  News 


Get  your  readers  talking  about  Virki  Williams  and  the  issues  she  raises. 
Call  Larry  Olsen,  Director  of  Marketi ng  and  Sales,  for  rates  and  samples 

at  1  -800-223-7383  or  21 2-682-5600 
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Happy 

Anniversary 

Sears! 

1886-1986 

IlillllMIIIIIIWIIIIIillllllllllUllUUIItlllHl 

For  Sears’  Centennial  Year,  Editor  &  Publisher 
will  present  a  Sears  Centennial  Celebration 
Section  in  its  January  25, 1986 INAME  issue. 

Special  editor  Celeste  Huenergard  is  working  with  Sears  to  produce  an  interest¬ 
ing  and  informative  section  about  this  long-time  and  substantial  newspaper  customer. 

The  section  will  feature  items  of  the  past,  present,  and  future  of  Sears.  News¬ 
papers  and  newspaper  organizations  are  invited  to  use  ad  space  in  the  section  to 
highlight  their  individual  relation  to  Sears’  progress  and  to  extend  individual  greet¬ 
ings  to  a  valued  customer.  Collectively,  all  ads  will  manifest  an  industry  salute  to  a 
truly  great  newspaper  account. 

Copies  of  the  January  25  issue  will  be  distributed  at  the  INAME  Convention,  and 
copies  of  the  section  will  also  be  made  available  to  all  management  levels  of  Sears 
through  its  headquarters. 

For  further  information,  call  your  E&P  representative  or  Donald  Parvin,  Ad 
Manager,  at  212  675-4380. 

SPACE  CLOSING:  JANUARY  13, 1986 


Editor  &  PuUisher 
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Journalist  in  Space  Program 
University  of  South  Carolina 
College  of  Journalism 
Columbia,  South  Carolina  29208 
Phone  (803)  777-5007 

Application  Deadline: 
January  15, 1986 


NASA  has  a  reserved  seat  on  the  Space  Shuttle  for  one 
professional  journalist,  and  the  Association  of  Schools  of 
Journalism  and  Mass  Communication  (ASJMC)  is  acting  as 
travel  agent. 

Full-time  print  or  broadcast  journalists  with  at  least  5 
years  experience  covering  contemporary  events  as  reporters, 
correspondents,  editorial  columnists,  newswriters, 
photojournalists,  editorial  cartoonists,  etc.  for  US-based 
audio,  video  or  print  media  are  encouraged  to  apply. 

Self-employed  journalists  are  also  eligible,  as  long  as  they 
can  demonstrate  to  the  selection  panel  a  level  of 
performance  (quality  and  frequency  of  publication  or  "on- 
mike"  or  "on<amera"  time)  comparable  to  full-time 
employment  by  others. 

You  must  be  a  US  citizen,  and  not  an  employee  of  the  US 
government  or  the  spouse  of  a  present  or  former  NASA 
employee. 

If  selected,  you  will  not  be  paid  by  NASA,  but  instead 
will  serve  as  a  pool  reporter  from  the  time  of  the 
announcement  in  the  Spring  of  1986,  through  training  during 
the  Summer,  and  until  30  days  after  the  flight  in  the  Fall  of 
1986,  sharing  your  observations  with  your  earthbound 
colleagues. 

ASJMC,  representing  more  than  170  colleges  and 
universities  across  the  country,  will  coordinate  the  national 
search  and  selection  process. 

Applicants  will  be  evaluated  on  the  basis  of 
demonstrated  ability  to  communicate  effectively  to  mass 
audiences  in  both  print  and  broadcast  media,  although  it  is 
not  necessary  to  have  worked  professionally  in  both. 
Regional  and  National  Selection  Panels  will  be  the  final 
authority  on  whether  these  criteria  have  been  met. 


Name:  _ 

Position:  _ 

Company:  _ 

Address:  _ 

Street 


Please  send  a  Journalist  in  Space  Application  to: 


Apartment  Number 


City 

Business  Phone:  ( 


State 


Zip 


E 


Application  Packets  for  the  Journalist  in  Space  Program  will  be  available  beginning  Dec.  1, 1985,  and  nuy  be  obtained  by  svriting  or 
calling:  Journalist  in  Space  Program,  University  of  South  Caroliita,  College  of  Jouriulism,  Columbia,  S.C.  29208.  Phone:  803-777-5007. 


NEWSPEOPLE  IN  THE  NEWS 


Mabry  will  direct  new  media  center 


Drake  Mabry  has  been  named 
director  of  the  new  multi-million- 
dollar  Center  for  Contemporary 
Media  at  DePauw  University  in 
Greencastle,  Indiana. 

The  center,  funded  by  an  anony¬ 
mous  gift  from  a  DePauw  family,  is 
designed  to  foster  an  understanding  of 
how  the  media  collects,  analyzes, 
produces  and  disseminates  news  and 
information. 

Mabry,  57,  a  reporter,  political  wri¬ 
ter  and  editor  at  the  Des  Moines  Reg¬ 
ister  for  nearly  30  years,  will  work 
with  a  faculty  planning  committee  to 
formulate  the  curriculum  and  prog¬ 
ram  for  the  center  which,  it  is  antici¬ 
pated,  will  begin  actual  operations  by 
the  1986-87  school  year. 

The  gifts  establishing  the  center 
also  create  an  endowed  scholarship 
program  for  outstanding  high  school 
seniors.  Workshops  and  seminars  will 
be  conducted  regularly  by  visiting 
media  experts. 

In  announcing  plans  for  the  center, 
Robert  Bottoms,  executive  vice  pres¬ 
ident  of  the  university,  said,  “De¬ 
Pauw  is  a  traditional  liberal  arts  uni¬ 
versity.  We  don’t  intend  to  create  a 
school  of  journalism.  But  all  students, 
regardless  of  academic  discipline, 
must  be  aware  of  how  ideas  are  de¬ 
veloped  and  communicated  by  the 
printed  word,  by  electronics,  by  film, 
by  art,  by  whatever  means. 

“Drake  Mabry  brings  a  unique 
understanding  and  vision  to  this 
pioneering  effort  to  join  the  liberal 
arts  with  the  study  of  the  media,”  Bot¬ 
toms  added. 

The  center  will  bring  under  one  roof 
an  expanded  student  newspaper  and 
radio  station  and  at  the  same  time  de¬ 
velop  television  and  film  production 
units  and  a  photography  and  graphics 
laboratory. 

A  four-person  advisory  board  will 
work  with  Mabry,  his  staff,  the  facul¬ 
ty  advisory  board  and  related 
academic  departments. 

The  advisers  are:  Robert  H.  Giles, 
editor  of  the  Rochester  Times-Union 
and  Democrat  and  Chronicle',  Ranee 
E.  Crain,  president  and  editorial 
director  of  Crain  Communications 
Inc.;  William  F.  Rasmussen,  founder 
of  ESPN,  the  all-sports  cable  televi¬ 
sion  network;  and  George  Conner, 
former  Getty  Oil  executive  and  finan¬ 
cial  vice  president  of  ESPN.  All  but 
Conner  are  DePauw  alumni. 

Mabry,  57,  a  graduate  of  the  Uni¬ 
versity  of  Iowa  with  a  bachelor’s  de¬ 
gree  in  political  science,  has  written 
and  edited  national  studies  for  the 


Drake  Mabry 

Associated  Press  Managing  Editors 
Association  and  is  a  member  of  the 
American  Society  of  Newspaper  Edi¬ 
tors.  He  has  received  numerous 
awards  and  citations,  including  the 
American  Political  Science  Associa¬ 
tion  award  for  distinguished  reporting 
of  public  affairs. 

Location  of  the  center  on  the 
Greencastle  campus  has  not  been  de¬ 
cided.  The  university  has  purchased  a 
vacated  sorority  house  which  may  be 
considered. 

:|c  *  * 

Gary  D.  Miller  was  promoted  to 
controller  of  Landmark  Community 
Newspapers,  Inc.,  Shelby ville,  Ky. 
He  joined  the  company  as  assistant 
controller  in  1983  after  six  years  as  a 
practicing  CPA  with  Cotton  &  Allen 
in  Louisville. 


Named  to  new  editorial  posts  at  the 
Milwaukee  Journal  are: 

Paul  Bargren,  an  education  re¬ 
porter,  to  assistant  metropolitan  edi¬ 
tor; 

Karen  Robinson,  a  consumer 
affairs  reporter,  to  editor  of  the 
Ozaukee-Washington  County  edi¬ 
tion,  and 

Robert  Barewald,  former  editor 
of  the  county  edition,  to  an  assistant 
state  editor. 

With  the  Journal  since  1981,  Bar¬ 
gren  has  worked  in  the  Waukesha 
bureau,  and  as  a  city  hall  reporter. 
Robinson,  with  the  newspaper  since 
1980,  worked  as  a  general  assignment 
and  criminal  courts  reporter. 

Barewald  has  been  with  the  Journal 
since  1961,  serving  as  a  general 
assignment  reporter,  assistant  metro¬ 
politan  editor  and  as  assistant  city  edi¬ 
tor  before  his  most  recent  post. 


Meredith  White  was  promoted  to 
advertising  marketing  and  creative 
services  manager  at  the  Lynchburg 
(Va.)  News  &  Daily  Advance.  She  has 
been  a  sales  representative  for  the 
past  three  years. 

Also,  Mi^viN  Pike  was  named  re¬ 
tail  advertising  manager.He  previous¬ 
ly  was  general  manager  of  the 
Washington  (N.C.)  Daily  News  and 
has  worked  at  several  other  North 
Carolina  dailies. 


Jack  Bowie  was  named  city  editor 
of  the  Morristown  (N.J.)  Daily  Rec¬ 
ord.  He  had  been  managing  editor  of 
the  Easton  (Md.)  Star-Democrat 
since  1984  and  news  editor  of  the  pa¬ 
per  for  two  years  previously. 


GEORGE  E.  RIGGS  is  the  new  director 
of  the  daily  newspaper  division  of  Lesher 
Communications,  Inc.,  Walnut  Creek, 
Calif. 

For  the  past  ten  years,  Riggs  has  been 
joint  publisher  of  two  daily  newspapers  in 
Southern  California,  the  Fontana  Herald- 
News  and  the  Corona  Independent. 

In  his  newly  created  position,  Riggs 
oversees  operations  of  Lesher's  daily 
satellite  newspapers  which  include  the 
Pleasanton  Valley  Times,  the  Pinole  West 
County  Times,  the  Antioch  Daily  Ledger, 
and  the  Pittsburg  Post-Dispatch. 

Lesher  publishes  nine  daily  and  weekly 
newspapers,  20  weekly  shoppers  and  a 
quarterly  business  magazine. 
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Tom  Henry  Jr. 


Kathryn  Roberts  has  been 
appointed  features  editor  for  the 
Bakersfield  Californian,  succeeding 
Mark  Grossi,  who  left  the  newspa¬ 
per.  She  supervises  the  content  and 
layout  of  the  Accent  and  Food  sec¬ 
tions. 

Before  joining  the  Californian,  she 
was  Living  editor  for  the  Bridgewater 
(N.J.)  Courier-News. 


G.  Keith  Murray,  director  of  in¬ 
formation  systems  at  the  Wichita 
(Kan.)  Eagle-Beacon,  has  been 
assigned  added  duties  of  assistant  to 
the  general  manager. 

With  the  newspaper  since  1978,  he 
has  served  as  assistant  city  editor  and 
city  editor,  having  previously  been 
city  editor  at  the  Pasadena  (Calif.) 
Star-News.  The  two  newspapers  are 
owned  by  Knight-Ridder  Newspa¬ 
pers,  Inc. 

Susan  Howell  was  promoted  from 
systems  and  programming  manager  to 
data  processing  manager. 

#  *  * 

Richard  A.  Halicks,  formerly 
with  the  Atlanta  Constitution,  has 
joined  the  Denver  Post  as  news  edi¬ 
tor,  overseeing  the  nightside  news¬ 
room  operation  and  will  be  in  charge 
of  editing  and  design. 


Walter  Johns  Jr. 


Kathryn  Roberts 


Tom  Henry  Jr.  was  appointed  } 
advertising  director  of  the  Denver  i 
Post.  i 

He  joined  the  newspaper  from  > 
Harte-Hanks  Communications,  Inc.,  i 
where  he  was  director  of  sales  for  s 
Newspaper  Operations.  Before  that,  i 
he  was  general  manager,  new  publica¬ 
tion  research  and  development  for  \ 
Harte-Hanks  Newspaper  Operations,  t 
and  retail  advertising  manager  for  the  ( 
Corpus  Christi  Caller  and  Times,  a 
Harte-Hanks  newspaper.  ( 

Earlier,  Henry  was  with  Gannett  ( 
Co.  in  Bridgewater,  N.J.,  and  Ma-  i 
rion,  Ind.  He  holds  a  bachelor’s  de-  ! 
gree  in  business  from  Indiana  Uni-  < 
versity  and  an  MBA  from  Ball  State  ; 
University. 

«  ♦  * 

Jonathan  A.  Thompson  has  been  , 
named  vice  president  for  strategic  , 
planning  and  development  by  Sawyer  ; 
Ferguson  Walker  Company,  Inc.,  j 
newspaper  representatives.  ' 

Thompson  was  formerly  vice  presi¬ 
dent  and  general  manager  of  U.S.A.  - 
Weekend,  the  Sunday  magazine  own-  j 
ed  by  Gannett  Co. 

Before  joining  the  magazine,  he  had 
been  marketing  director  at  the  New 
York  Daily  News  and  the  Miami 
Herald.  1 

*  *  ( 
JuuE  Fanselow  joined  the  Young-  ] 
stown  (Ohio)  Vindicator  as  a  copy  edi-  ! 
tor.  She  previously  was  wire  and  en-  ( 
tertainment  editor  at  the  Salem  (Ohio)  | 
News,  and  is  a  freelance  writer  spe-  ( 
cializing  in  music  and  recording. 

«  He  Kt 

Marie  Conklin  joined  Sunday  PZ 
Magazine  Network  as  promotion 
director,  replacing  Michael 
Schwartz.  She  has  served  over  a  de¬ 
cade  as  promotion  director  of  the 
McCall  Publishing  Company  and  be¬ 
fore  that  spent  four  years  as  McCall’s 
publicity  director. 

Conklin  also  has  worked  as  a 
copywriter  for  the  J.C.  Penney  Cor¬ 
poration  and  as  assistant  fashion  edi¬ 
tor  for  Good  Housekeeping. 
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Walter  Johns  Jr.  has  been  pro¬ 
moted  to  the  new  position  of  projects 
editor  at  the  Houston  Chronicle.  He 
will  be  in  charge  of  all  special  projects 
for  the  editorial  department  including 
series,  long-range  workup  stories  and 
investigative  articles. 

In  coordination  with  editorial  de¬ 
partment  heads,  he  is  responsible  for 
teaming  reporters  from  the  various 
departments  to  work  on  projects. 

Johns  joined  the  Chronicle  from  the 
Cleveland  Press,  where  he  was  city 
editor  when  the  newspaper  closed  in 
mid-1982.  He  had  been  with  the  Press 
since  1S>64  in  various  reporting  and 
editing  posts  and  had  won  more  than 
20  awards  for  investigative  reporting. 
*  «  ♦ 

Charles  Oremland  has  been 
named  retail  advertising  manager  of 
the  Paterson  (N.J.)  News.  Prior  to 
joining  the  News,  he  was  a  repre¬ 
sentative  of  Million  Market  News¬ 
papers,  New  York,  and  was  with  the 
Passaic  Herald  News  for  more  than 
20  years  in  advertising  and  manage¬ 
ment  positions. 


J.P.  Guerin  ,  managing  partner  of 
Pacific  Partners,  Los  Angeles,  was 
elected  a  director  of  Lee  Enterprises, 
Inc.  An  independent  investor,  Guerin 
serves  as  an  active  shareowner/ 
director  of  a  number  of  public  com¬ 
panies  and  is  chairman  of  several 
companies  and  a  director  of  Los 
Angeles  Daily  Journal  Company  and 
Pacific  Sothwest  Airlines. _ 

John  A.  Park  Jr. 
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NEWSPEOPLE  IN  THE  NEWS 


Thomas  G.  Kunkel  James  M.  Jackson  Daniel  C.  Murphy 


Thomas  G.  Kunkel  has  joined  the 
Columbus  (Ga.)  Ledger-Enquirer  as 
executive  editor  and  vice  president. 

He  moved  to  the  Ledger-Enquirer 
from  his  post  as  Sunday  editor  of  the 
Miami  Herald.  Both  papers  are  own¬ 
ed  by  Knight-Ridder  Newspapers. 

At  16,  Kunkel  became  a  part-time 
reporter  for  his  hometown  newspap¬ 
er,  the  Evansville  (Ind.)  Courier.  Af¬ 
ter  working  as  a  full-time  reporter  in 
Evansville,  he  became  copy  editor 
and  then  assistant  features  editor  at 
the  Cincinnati  Post. 

He  joined  the  Miami  Herald  in  1981 
as  a  copy  editor  and  rose  to  assistant 
news  editor,  night  city  editor  and  sub¬ 
urban  editor. 

While  working  for  the  Evansville 
newspapers,  Kunkel  earned  a  bache¬ 
lor’s  degree  in  political  science  and  a 
master’s  in  humanities  at  the  Uni¬ 
versity  of  Evansville. 

*  «  « 

James  M.  Jackson  is  the  newly 
named  research  manager  of  the 
Orlando  Sentinel.  With  the  newspa¬ 
per  since  1980,  he  formerly  was  plan¬ 
ning  coordinator. 

Earlier,  Jackson  was  with  the  East 
Central  Florida  Regional  Planning 
Council  for  eight  years,  first  as  re- 
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search  analyst,  then  as  information 
services  director.  He  holds  a  master’s 
degree  in  city  planning  from  Georgia 
Institute  of  Technology  and  a  bache¬ 
lor’s  degree  in  business  administra¬ 
tion  from  Florida  State  University. 

* 

Daniel  C.  MuRniY,  metro  editor 
and  ombudsman  of  the  Middlesex 
News,  Framingham,  Mass.,  was 
appointed  executive  editor  of  the 
Malden  Evening  News,  the  Medford 
Mercury  and  Melrose  News,  head¬ 
quartered  in  Malden,  Mass. 

Before  joining  the  Middlesex  paper 
last  year,  Murphy  was  editor  of  the 
Beverly  (Mass.)  Times  and  a  copy  edi¬ 
tor  and  section  editor  at  the  Provi¬ 
dence  Journal-Bulletin. 


David  C.  Sharp  is  the  newly  named 
president  and  publisher  of  the  Rapid 
City  (S.D.)  Journal  Company.  Sharp 
replaces  James  W.  Swan,  who  re¬ 
tired. 

Sharp  joined  the  Journal  in  1982  as 
advertising  manager  and  was  named  a 
vice  president  the  next  year.  In  1984 
he  was  given  additional  responsibili¬ 
ties  for  operations. 

Sharp’s  newspaper  career  started 
at  the  Wisconsin  State  Journal,  Madi¬ 
son,  and  he  subsequently  worked  at 
the  Monroe  (Wis.)  Evening  Times, 
the  Decatur  (Ill.)  Herald  and  Review, 
and  the  Waukesha  (Wis.)  Freeman. 

♦  *  « 

Jane  Neville  is  the  newly  named 
customer  relations  manager  for  the 
Los  Angeles  Herald  Examiner. 

Neville,  who  previously  worked  as 
a  special  assistant  to  the  president  and 
publisher  of  the  Minneapolis  Star  and 
Tribune,  holds  an  MBA  degree  from 
Harvard  University’s  Graduate 
School  of  Business  Administration. 
She  held  several  positions  with  Shear- 
son/American  Express,  Inc.,  in  Bos¬ 
ton  before  beginning  graduate  stu¬ 
dies. 

*  *  * 

Gracie  Johnston,  sales  develop¬ 
ment  manager  in  the  advertising  de¬ 
partment  of  the  Holyoke  (Mass.) 
Transcript-Telegram,  has  joined  the 
Burlington  (Vt.)  Free  Press  as  retail 
advertising  manager. 
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Thomas  Lynch  Adams,  79,  who 
worked  at  the  Lexington  (Ky.) 
Herald-Leader  for  40  years  and  re¬ 
tired  as  vice  president  and  business 
manager  in  1976,  died  August  IS  after 
a  short  illness. 

He  started  as  assistant  circulation 
manager  at  the  old  Lexington  Leader 
in  1936  and  rose  rapidly  to  manager. 
When  the  Herald  and  Leader  became 
a  joint  operation  in  1937,  he  became 
circulation  director  of  both  papers 
and  held  that  post  until  1%7  when  he 
was  named  assistant  general  man¬ 
ager. 

*  *  * 

Curtis  D.  MrcDougall,  82,  a  re¬ 
tired  journalism  professor  and  author, 
died  November  10  at  a  hospital  in 
Evanston,  III.,  after  surgery  for  a 
broken  hip.  At  the  time  of  his  injury  he 
was  working  on  the  ninth  edition  of 
his  journalism  textbook,  “Interpreta¬ 
tive  Reporting.” 

He  was  a  professor  at  Northwest¬ 
ern  University’s  Medill  School  of 


Journalism  from  1942  to  1971  and 
wrote  several  popular  journalism 
texts. 

MacDougall  worked  for  United 
Press,  the  St.  Louis  Star-Times,  the 
Chicago  Sun  and  several  other  news¬ 
papers  and  was  state  supervisor  of  the 
Federal  Writers  Project  in  Illinois 
from  1939  to  1942. 

«  *  « 

Dawn  Holcomb  Wilson,  26,  a  re¬ 
porter  and  photographer  for  the 
Forsyth  County  News,  Cumming, 
Ga.,  was  Killed  in  a  car  crash  October 
25  while  on  her  way  to  work.  Married 
just  three  weeks  at  the  time  of  her 
death,  she  had  been  at  the  Forsyth 
newspaper  about  a  year. 

Prior  to  that,  she  worked  as  a  fea¬ 
ture  writer  for  four  years  at  the 
Gainesville  (Ga.)  Times. 


—  NEWSPEOPLE  EDITOR 
LENORA  WiLUAMSON 


26 


EDITOR  &  PUBLISHER  for  November  23,  1985 


m 

Mr. 


Two  cities 


(Continued  from  page  18) 


mendations,  he  said. 

Other  findings  of  the  Baltimore- 
Toledo  studies  were: 

•  The  public  is  disinclined  to  give 
most  institutions,  including  the  news 
media,  “a  vote  of  confidence,  but  it 
does  not  write  them  off,  either.” 

•  The  media  rate  better  on  accura¬ 
cy  when  survey  questions  are  more 
specific. 

•  Power  of  the  press?  People 
worry  about  it  mainly  as  it  compares 
with  the  power  of  other  institutions. 

•  Arrogance  of  the  press? 
Overstated. 

“In  fact,”  said  Dennis,  “the  press 
overrates  itself  on  its  supposed 
arrogance.” 

He  said  an  “arrogance  factor” 
emerged  in  the  late  1960s  and  early 
1970s,  sparked  by  attacks  on  the 
press  by  Spiro  Agnew  and  by  his 
contempt  for  those  “nattering 
nabobs  of  negativism.” 

Study  of  research  since  1930 
shows  that  ethics  in  journalism  is  a 
recurring  issue.  There  is  concern 
about  how  the  new  industry  does  its 
job  and  interacts  with  private  citi¬ 
zens.  Too  much  “bad  news”  is 


perceived,  though  probably  not  at 
the  cost  of  public  support. 

On  the  other  hand,  the  public  is  not 
paying  enough  attention  to  govern¬ 
ment  relations  and  conflicts  with  the 
press,  to  press  freedom,  access  to 
information  and  media  autonomy. 
Also,  the  role  of  pressure  groups  and 
economic  influences  are  little 
understood. 


On  how  attitudes  are  formed,  the 
survey  results  suggested: 

People  think  the  media  do  a  poorer 
job  of  covering  the  groups  and  insti¬ 
tutions  to  which  they  belong  than 
does  the  wider  public. 


If  there  is  a  main  conclusion  from 
the  two  studies  it  is  that  attitudes 
toward  the  media  “are  truly  an 
enduring  issue.”  It  is  not  an  issue 
that  will  go  away  with  a  single  study, 
though  the  tendency  by  many  has 
been  to  treat  it  that  way. 

“By  looking  at  trend  data  and 
establishing  these  two  baselines,  our 
study  this  year  and  the  one  next  year, 
linked  to  studies  by  the  Amercian 
Society  of  Newspaper  Editors  and 
the  Los  Angeles  Times,  will  take  us  a 
quantum  step  ahead  in  public  under¬ 
standing  of  media  audiences  and 
their  concerns  about  what  people  are 
getting  from  the  press,”  Dennis  said. 


Detroit  News  loses  $5  million  libel  trial 


A  jury  in  a  libel  trial  has  awarded  $5 
mUliofl  to  a  former  owner  of  an  enter¬ 
tainment  complex  for  a  series  of  arti¬ 
cles  in  Detroit  News  that  linked  him  to 
organized  crime. 

The  six-member  Wayne  County 
jury  deliberated  over  two  days  before 
rendering  its  verdict. 

D.  Francell  and  Joseph  J. 
Locricchio,  Francell’s  partner  in  the 
entertainment  complex,  sued  the 
News  and  two  of  its  reporters  in  April 
1980  over  a  1979  series  of  articles 
alleging  organized  crime  helped  fi¬ 
nance  the  project.  The  plaintiffs 


charged  the  articles  defamed  them 
and  damaged  their  credibility  with 
bankers,  thus  forcing  them  into  bank¬ 
ruptcy. 

Locricchio  was  not  awarded  any 
damages. 

The  News  said  it  will  appeal  the 
verdict. 


Enquirer  settles 
Selleck  libel  suit 


The  National  Enquirer  has  reached 
an  out-of-court  settlement  of  actor 
Tom  Selleck’s  $36  million  libel  suit. 
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NEWS/TECH 


Turning  tv  footage  into  newspaper  photos 

At  least  two  newspapers  are  testing  this  on  a  regular  basis;  CBS  looking 
to  set  up  a  separate  system  to  distribute  such  photos  to  newspapers 


By  George  Gameau 

Newspapers  can  multiply  their 
choices  of  photos  by  translating  tele¬ 
vision  news  footage  into  still  photo¬ 
graphs. 

At  least  two  newspapers  have  been 
testing  such  systems  and  publishing 
pictures  made  from  tapes  of  television 
news  broadcasts. 

Meanwhile,  CBS-tv  is  negotiating 
formation  of  a  system  to  distribute  its 
news  photos. 

“We  are  discussing  the  possibility, 
working  with  our  affiliates,  to  license 
our  picture  rights  to  newspapers,” 
according  to  Albert  Crane,  vice  presi¬ 
dent  of  information  enterprises  for 
CBS  Broadcast  Group. 

Crane  would  not  say  with  whom 
discussions  aie  taking  place. 

The  system  would  give  newspapers 
a  “laundry  list”  of  programming  from 
which  to  choose  photos  and  would 
compete  with  existing  wire  services. 
Under  such  a  system,  newspapers 
would  negotiate  directly  with  the  net¬ 
work  or  its  affiliates  for  rights  to 
photos.  Crane  said. 


‘We  are  discussing  the 
possibility t  working  with 
our  affiliates,  to  license 
our  picture  rights  to 
newspapers,”  according 
to  Albert  Crane,  vice 
president  of  Information 
enterprises  for  CBS 
Broadcast  Group. 


The  technology  for  making  pictures 
for  print  from  videotape  images  could 
have  sweeping  impact  on  newspaper 
photography,  according  to  several 
newspaper  executives. 

However,  the  inferior  quality  of 
converted  television  pictures  stands 
as  an  immediate  obstacle,  and  legal 
and  business  considerations  may 
complicate  the  application  of  the 


Actual  photo  printed  from  television 
footage  using  the  AIDI  system. 


technology  in  newspapers. 

“Tremendous  potential,”  Michael 
Kidder,  editor  of  the  Times-Tribune 
in  Palo  Alto,  Calif.,  said  of  the  black- 
and-white  video  picture  system  he  is 
testing.  “If  we  can  have  one  more 
opportunity  to  augment  our  supply  of 
pictures,  we  thought  that  is  something 
worth  looking  at.” 

In  several  weeks  of  tests,  the 
Times-Tribune  has  published  two 
photos  made,  with  permission,  from 
tapes  of  local  news  broadcasts  from 
ABC  affiliate  stations.  Kidder  said 
the  thrust  was  to  get  more  local  and 
regional  news  pictures. 

At  The  Record  in  Bergen  County, 
N.J.,  more  photos  —  particularly  in 
color  —  has  been  the  motivation  for 
tests  since  September  that  have  re¬ 
sulted  in  about  10  photos  a  week  being 
published,  under  a  test  arrangement 
with  CBS.  This  current  arrangement 
prohibits  use  of  sports  pictures  and 
limits  other  shots. 

“We  like  having  a  high  volume  of 
color,”  said  Michael  Heath,  presi¬ 
dent  and  chief  operating  officer  at  the 
Record.  “This  is  a  way  to  get  it.  If 
newspapers  keep  going  forward  with 
running  more  color,  they  are  going  to 
have  to  get  more  volume.” 

Video  picture  systems  capture  tele¬ 
vision  broadcasts  on  video  cassettes 
like  those  used  in  the  popular  VHS 
video  machines  sold  to  consumers. 
They  can  be  timed  to  record  specific 
programs.  Tapes  can  be  reviewed  on  a 
monitor  using  fast-forward  and  re¬ 
verse  and  freeze-frame  modes  before 


being  output  to  another  medium. 

Newton  said  the  systems  are  so 
simple  to  use  that  news  clerks  operate 
them. 

The  quantity  of  video  images  that 
might  be  available  for  newspaper  use 
is  immense.  And  several  techniques 
currently  available  for  translating 
video  pictures  provide  an  easy  way  to 
the  photos  provided  by  staff  meml^rs 
and  picture  services.  But  for  the 
quantity,  there  is  a  price  in  quality. 

Resolution  of  images  on  television 
is  SI2  scan  lines  an  inch  compared  to 
about  1 ,200  on  a  typical  picture  serv¬ 
ice  photo,  according  to  Bill  Newton, 
who  as  art  director  has  been  testing  at 
the  Record.  In  terms  of  pixels,  or 
picture  elements  in  an  electronic 
mosaic,  a  picture  service  photo  con¬ 
tains  al^ut  2.5  mUlion  compared  to  a 
television  screens  300,000  to  400,000 
—  enabling  the  photograph  to  carry 
far  more  detail. 


The  technology  for 
making  pictures  for  print 
from  videotape  Images 
could  have  sweeping 
Impact  on  newspaper 
photography,  according 
to  several  newspaper 
executives. 


The  Record  is  testing  three  modes 
of  output;  to  a  Polaroid  instant  print; 
to  a  35-millimeter  color  slide;  and 
direct  to  four  color  separations,  simi¬ 
lar  to  wire  service  delivery.  All  deliv¬ 
er  continuous-tone  images  that  must 
be  screened  for  printing. 

The  Record  has  been  attracted  to 
the  Polaroid  because  it  produces  in 
about  two  minutes  a  color  snapshot 
whose  quality  can  be  judged  visually, 
Newton  said.  The  frozen  video  frame 
is  photographed  through  a  Matrix 
camera.  With  the  Polaroid,  the 
Record  has  been  able  to  get  a  televi¬ 
sion  image  photographed,  scanned 
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three  kinds  of  subscription:  local, 
national-international,  and  sports. 
Sports  would  cost  more,  he  said. 

“It  has  the  opportunity  to  revolu¬ 
tionize  how  newspapers  operate  on  a 
day  to  day  basis,”  Goldberg  said. 

He  foresees  such  a  service  as  a 
supplement — not  a  replacement — to 
photo  services  provided  by  Asso¬ 
ciated  Press,  United  Press  Interna¬ 
tional  and  others. 

“We  can  be  an  adjunct  for  when 
newspapers  can’t  get  pictures  any 
other  way.” 

However,  formidable  legal  and 
business  obstacles  appear  likely  to 
hinder  such  a  service.  Networks  are 
highly  competitive  in  news  and 
sports.  There  are  also  questions  of 
copyright,  since  some  network  foot¬ 
age  comes  also  from  outside  sources. 

Judi  Borza,  a  spokesperson  for  Ted 
Turner’s  24-hour  Cable  News  Net- 
woric,  said  of  Goldberg’s  “very  in¬ 
teresting”  proposal:  “We  said  we 
would  take  a  look  at  it  to  see  what’s 
going  on  but  that’s  as  far  as  we’ve 
gone.”  She  called  the  status  of  discus¬ 
sions  “very  preliminary.” 

Borza  said  CNN  frequently  sup¬ 
plies  print  news  media  with  photos 
made  from  broadcasts.  There  is  no 
charge  but  they  request  credit. 

Newton  said  the  Record  is  planning 
to  experiment  with  more  advanced 
video  handling  equipment  that  will  be 
able  to  superimpose  graphics  such  as 
charts  and  graphs  over  video  images. 

Handling  picture  information  elec¬ 


tronically  is  currently  a  key  issue  in 
the  development  of  advanced  pagina¬ 
tion  systems  for  composing  newspap¬ 
er  pages  entirely  on  computer 
screens. 

Heath  of  the  Record  posed  the  pos¬ 
sibility  that  in  the  future,  as  technol¬ 
ogy  develops  for  high-resolution  tele¬ 
vision,  all  newspaper  pictures  would 
be  captured  on  video  cameras  and 
sent  electronically  to  newspapers  for 
editing. 


Heath  of  the  Record 
said  tests  have  yielded 
“mixed  results.  Some 
pictures  are  pretty  good, 
some  are  rwt  so  good.” 
He  said  generally  the 
quality  “appears  to  be 
below  the  level”  of  wire 
service  photos. 


He  said  there  was  interest  in  the 
industry  in  pushing  television  manu¬ 
facturers  to  develop  high-resolution 
cameras. 

Electronic  cameras  have  been 
under  study  by  AP,  among  others,  but 
video  would  take  that  concept  one 
step  further. 

Hal  Buell,  who  is  in  charge  of 
photos  for  AP,  reasoned  that  pictures 
of  poor  quality  might  inspire  little 
enthusiasm  in  the  wave  of  quality 
consciousness  sweeping  the  newspa¬ 
per  industry. 

“The  whole  atmosphere  in  the 
newspaper  industry  is  moving  toward 
more  quality,  not  less,”  Buell  said. 


AP  features  offers 
color  photos 

Associated  Press  Newsfeatures  re¬ 
cently  added  color  slides  to  its  mailed 
illustration  service. 

APN  included  half  a  dozen  color  35 
mm  slides  in  its  October  27  mailed 
package  of  black  and  white  illustra¬ 
tions. 

The  inclusion  of  the  color  slides 
served  as  an  inducement  to  subscribe 
to  APN’s  new  Sunday  ColorFoto  ser¬ 
vice.  The  color  package  costs  $50  per 
week  for  six  color  transparencies. 

Tv  station  orders 
news  box  removed 

A  Canadian  television  station, 
angered  at  the  Toronto  Sun’s  cover¬ 
age  of  an  anchorwoman’s  assault 
charge,  has  ordered  the  tabloid’s 
vending  box  removed  from  the  staff 
entrance. 

CFTO-tv  station  president  E)oug 
Bassett  ordred  removal  of  box  after 
the  Sun  reprted  that  anchorwoman 
Gail  Smith  had  been  charged  with 
assault  by  cleaning  lady  Maria  Bar- 
beiro. 

Sun  circulation  director  Bruce 
Creighton  said  the  box  had  been  at  the 
station  for  a  long  time  and  was  ‘  'a  very 
good  selling  box.” 

DJ  Fund  starts  new 
minority  internships 

The  Dow  Jones  Newspaper  Fund 
has  started  a  summer  internship  pro¬ 
gram  for  minority  journalism  students 
who  are  college  sophomores. 

The  Minority  Reporting  Intern 
Program  for  College  Sophomores  will 
identify  10  outstanding  college  jour¬ 
nalists  and  send  them  to  a  two-week 
writing  seminar  next  June.  Following 
the  seminar,  the  students  will  go  to 
work  for  newspapers  that  have  held 
open  summer  reporting  jobs  for  them. 

The  fund  has  arranged  for  the  in¬ 
ternships  to  be  at  newspapers  with 
under  75,000  circulation. 

After  the  internship  is  over,  the 
fund  will  award  each  participant  a 
$1 ,000  scholarship  for  the  first  semes¬ 
ter  of  his/her  junior  year. 

The  program  is  open  to  applicants 
from  junior  and  community  colleges 
as  well  as  four-year  institutions. 

Application  forms  are  available 
through  December  15  and  must  be 
submitted  by  the  January  15,  1986, 
deadline  to:  The  Dow  Jones  News¬ 
paper  Fund,  P.O.  Box  300,  Princeton, 
N.J.,  08540. 
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America's  No.  1  columnist  is  the  first  journalist  to 
receive  the  nation's  most  prestigious  medical  honor y 
the  Albert  Lasker  Award.  Forty-two  previous  Lasker 
Award  recipients  have  gone  on  to  win  Nobel  Prizes. 


According  to  the  Albert  and  Mary  Lasker  Foundation^ 
the  award  honors  Ann  Landers  for  writing  "one  of  the 
most  respected  and  influential  human  relations  columns 
in  the  history  of  journalism. 


"She  reaches  more  people  in  a  single  day  than  any  doctor 
can  reach  in  a  lifetime." 


Shop  Talk 
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not  become  softer,  but  will  become 
broader.  That  is  to  say,  we  will  see  not 
only  hard  reporting  of  traditional 
news  subjects  such  as  crime  and  gov¬ 
ernment,  but  we  will  also  see  hard 
reporting  of  non-traditional  news 
such  as  the  environment,  education, 
transportation  and  health.” 

As  Clabes  responded  in  a  letter  to 
Dr.  Beasley:  “A  seething  anger  is 
growing  to  a  crescendo  of  outrage 
over  the  disservice  your  'research' 
has  done  to  a  whole  group  of  profes¬ 
sional,  hard  working  and  dedicated 
women  journalists.  It  is  interesting, 
too,  that  you  ignored  comments  from 
the  professionals  involved  in  your 
focus  groups  —  comments  that  con¬ 
tradicted  these  suppositions.” 

As  part  of  its  study,  the  University 
of  Maryland  College  of  Journalism 
surveyed  male  and  female  alumni  and 
then  conducted  day-long  roundtable 
discussion  groups  Sept.  28,  1984,  to 
discuss  findings  and  questions  that 
had  emerged. 

According  to  printed  excerpts  of 
the  discussion,  the  roundtable  of 
“successful  career  women”  consis¬ 
tently  rejected,  the  suggestion  that 
women  journalism  graduates  are  less 
assertive  than  men,  or  that  the  hiring 
of  more  women  will  turn  journalism 
into  a  “second-class  profession.” 

Tonnie  Katz,  managing  editor  of 
the  Baltimore  News  American  was 
asked  by  College  of  Journalism  dean 
Reese  Cleghom:  “I’d  be  interested  in 
knowing  whether  you  see  any  differ¬ 
ence  between  men  and  women  appli¬ 
cants  in  respect  to.  .  .  assertive¬ 
ness.” 


Tm  often  asked 
whether  women  editors 
approach  the  news 
differently  from  their 
male  counterparts.  My 
answer  Is,  Invariably,  no. 
News  Is  news;  It  has  no 
sex. . .  ” 


She  replied:  “I  do.  I  do  believe  that 
the  women  that  we  are  interviewing 
are  much  more  aggressive.”  (She  had 
previously  said,  “I  get  about  150  re¬ 
sumes  a  month  and  I  would  say  that, 
making  a  sweeping  generalization, 
the  women  are  more  qualified  than  the 
men.”) 

Shortly  thereafter.  Dr.  Beasley 
asked:  “If  journalism  is  likely  to  be¬ 
come  a  sex-stereotyped  occupation. 


and  people  are  saying  they’re  getting 
increasing  number  of  women  appli¬ 
cants  to  the  profession,  should  efforts 
be  made  to  recruit  more  males?” 

Responded  Sharon  Dickman,  assis¬ 
tant  metro  editor  of  the  Baltimore 
Evening  Sun:  “I  think  you’ve  made 
the  link  that  a  lot  of  women  means  it 
becomes  a  second-class  profession, 
and  I  don’t  agree  with  that.” 

Somewhat  later,  in  response  to 
another  question  from  Dr.  Beasley, 
Marcia  Slacum  Green,  a  reporter  for 
the  Washington  Post  said,  “There 
seems  to  be  an  assumption  in  your 
question  just  because  all  of  these 
females  are  now  mooring  in  journal¬ 
ism  that  they’re  going  to  sort  of  take 
over  the  profession.  And  I  just  won¬ 
dered  if  that’s  going  to  really  happen, 
because  for  one  thing,  as  our  research 
points  out,  a  number  of  those  majors 
are  not  in  the  news-editorial  se¬ 
quence.  .  .  .And,  just  also,  to  throw 
out  a  couple  of  statistics,  the  1983  sur¬ 
vey  from  the  American  Society  of 
Newspaper  Editors  shows  that  of  the 
mqjor  newspapers  in  the  country,  in 
terms  of  editors,  there  are  93  women 
and  1,027  men;  in  terms  of  executive 
editors,  16  women  and  230  men;  man¬ 
aging  editors,  120  women  and  893 
men.  And  the  bottom  line  is  therefore 
89.4%  men  compared  to  10.6%  of 
women  in  top  management.  I  don’t 
think  that’s  going  to  change  over¬ 
night.” 

And  still  later  came  the  following 
comments  from  Cheree  Cleghorn, 
vice  president  for  public  affairs  for 
Washington  Healthcare  Corp:  “I’m  a 
little  concerned  about  a  global  view 
that  seems  to  suggest  if  women  pre¬ 
dominate  in  a  profession  it  automati¬ 
cally  descends  to  second-class  status. 
“I  think.  .  .  it  is  very  important  to  be 
clear  about  where  there  are  sex  differ¬ 
ences  and  where  women  are  being  ex¬ 
ploited  so  that  kids  don’t  come  out 
with  some  sort  of  global  paranoid 
view  of  the  whole  world  being  out 
after  women  because,  in  fact,  that’s 
probably  not  always  the  case.  It’s  im¬ 
portant  to  zero  in  on  where  it’s  real. 
And  I  think  in  newsrooms  it’s  far  less 
real.” 

Responded  Clabes,  in  her  letter  to 
Dr.  Beasley,  “Since  you  drew  the 
conclusion  in  spite  of  those  protests, 
it  is  logical  that  we  conclude  you  did 
not  set  out  to  plow  new  ground  but  to 
reinforce  stereotypes.  Let  me  point  to 
a  few  facts  —  real-life  ones  —  that 
didn’t  get  in  the  way: 

“It  is  true  that  newsroom  salaries 
are  low.  It  is  not  true  that  low  salaries 
correlate  to  the  influx  of  women. 
Salaries  on  newspapers  have  been 
historically  low. 

“The  suggestion  that  the  watchdog 
role  of  the  press  is  in  danger  at  the 


hands  of  women.  .  .  (is)  absolute 
absurdity.  I  know  plenty  of  women 
editors  and  even  more  women  report¬ 
ers  —  none  of  whom  is  likely  to  back 
off  a  good  fight.  .  .  .If  you  are  not 
familiar  with  Dorothy  Jumey’s  ‘New 
Directions  for  News’  project,  you 
should  be.  .  .  Many  thoughtful  news¬ 
paper  editors  —  women  and  men  — 
are  taking  stock  of  newspaper  content 
and  have  rightly  concluded  that  real 
news  is  much  more  than  “conflict  and 
controversy.” 

“It  is  part  of  a  maturing  process  in 
this  business.  .  .  We  are  beginning  to 
understand  that  social  conditions, 
trends,  background  and  thoughtful  in¬ 
terpretation  are  part  of  the  mix  of  re¬ 
sponsible  journalism.  That  has  no¬ 
thing  to  do  with  and  it  does  not  surren¬ 
der  the  watchdog  role. 

“The  idea  that  a  female  majority  in  a 
traditionally  all-male  domain  will  de¬ 
mean  the  profession  is  the  worst  kind 
of  sexism.  It  does  not  take  into 
account  the  great  strides  that  women 
have  made  in  proving  they  can  do  this 
job  as  well  as  men.” 


“It  Is  true  that 
newsroom  salaries  are 
low.  It  Is  not  true  that  low 
salaries  correlate  to  the 
Influx  of  women.  Salaries 
on  newspapers  have 
been  historically  low.” 


Cunningham  noted  that  the  study 
suggests  that  men  “are  going  to  flee 
from  the  prospect  of  working  in  a 
‘pink  collar’  ghetto.” 

“Beasley  implies  that  only  a  profes¬ 
sion  dominated  by  men  can  be  consi¬ 
dered  a  ‘good’  one.  Beasley  also  im¬ 
plies  that  the  men  who  continue  to 
work  in  the  newspaper  business  are 
stupid.  Smart  men,  she  implies,  have 
long  ago  gotten  out  of  the  business  of 
newsgathering  because  the  salaries 
are  so  low.” 

The  critics  of  the  “pink-collar” 
study  do  not  dispute  the  assertion  that 
journalism  salaries  are  low  compared 
with  many  other  professions,  nor  the 
suggestion  that  female-dominated 
occupations  such  as  nursing  and 
teaching  have  tended  to  offer  lower 
salaries  than  male-dominated  occupa¬ 
tions  that  require  comparable  levels 
of  education  and  skills. 

But  past  trends  do  not  necessarily 
predict  future  conditions. 

One  can  argue  that,  as  more  women 
enter  journalism,  there  will  be  less 
tendency  for  salaries  to  rise,  because 
women  have  traditionally  been  will¬ 
ing  to  work  for  lower  salaries  than 
(Continued  on  page  33) 
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Prospective  UPl 
owners  meeting 
with  pubiishers 

The  prospective  new  owners  of  Un¬ 
ited  Press  International,  Mexican 
publisher  Mario  Vdzquez  Raha  and 
Houston  developer  Joe  Russo,  have 
begun  making  the  rounds  meeting 
with  U.S.  publishers  to  convince  them 
UPI  will  be  in  good  hands  if  they  take 
over. 

The  two  men  are  being  accompa¬ 
nied  by  several  senior  UPI  execu¬ 
tives. 

In  what  UPI  says  will  be  the  first  of 
several  such  trips,  Vdzquez  Raha  and 
Russo  have  made  stops  at  Copley 
Press  in  LaJolla,  Calif.,  and  at  news¬ 
papers  in  Los  Angeles  and  Chicago, 
before  returning  to  Washington  D.C. 
for  meetings  with  the  Washington 
Post  and  Allen  Neuharth,  chairman  of 
Gannett  Co. 


Another  group 

(Continued  from  page  20) 


Steinle  denied  that  FNN  has  any 
ties  to  Ruhe  and  Geissler,  but  he  said 
that  because  of  the  lawsuit  he  “would 
negotiate”  with  the  principal  owners 
in  an  effort  to  resolve  the  dispute. 

“Could  it  mean  payments?  Of 
course.  The  others  have  hidden  from 
the  issue  and  it’s  not  going  to  go  away. 
Any  one  who  buys  UPI  will  have  to 
deal  with  this,”  Steinle  said. 

UPI  management  also  expressed 
reservations  about  Earl  Brian,  chair¬ 
man  of  FNN  and  Biotech,  over  his 
having  served  in  Ronald  Reagan’s 
state  cabinet  when  he  was  governor  of 
California  and  his  being  a  friend  of 
Attorney  General  Edwin  Meese. 

UPI  moved  a  story  recounting  that 
during  Meese’s  nomination  hearings 
it  was  revealed  that,  acting  on  a  tip 
from  a  mutual  friend  who  later  got  a 
Reagan  administration  job,  his  wife 
had  borrowed  money  to  buy  Biotech 
stock  during  its  initial  offering.  Meese 
lost  $3,000  on  the  deal,  and  the  special 
prosecutor  investigating  the  nomina¬ 
tion  cleared  Brian  and  Meese  of  any 
insider  trading  charges. 

The  UPI  story  also  stated  that  when 
Brian  ran  for  the  California  Republi¬ 
can  Senatorial  nomination  in  1974,  his 
campaign  committee  was  investi¬ 
gated  by  the  Federal  Election  Com¬ 
mission  for  alleged  receipt  of  illegal 
contributions  from  the  nursing  home 
industry.  The  FEC  found  three  nurs¬ 
ing  home  operators  violated  cam¬ 
paign  laws,  but  it  never  proved  allega¬ 
tions  that  Brian  illegally  solicited 
funds. 
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men,  and  employers  will  find  that  they 
can  continue  to  find  a  good  supply  of 
satisfactory  employees  who  will  be 
willing  to  work  for  low  wages  (name¬ 
ly,  women). 

(This  scenario  does  not  assume  that 
female  journalists  will  be  paid  less 
than  male  journalists.  It  merely 
observes  market  factors:  That  when 
employers  can  find  a  ready  supply  of 
workers  at  a  given  salary,  they  have 
less  inclination  to  raise  salaries.) 

On  the  other  hand,  one  can  also 
argue  that  this  trend  of  women- 
willing-to-work-for-low-wages  is  no 
longer  the  market  factor  it  once  was, 
because  women  used  to  be  limited  to  a 
relatively  small  number  of  occupa¬ 
tions,  and,  as  women’s  job  options 
have  broadened,  employers  have 
found  that  they  need  to  offer  competi¬ 
tive  wages  in  order  to  attract  the  most 
talented  workers  —  male  and  female. 

Either  scenario  is  plausible  —  but 
either  is  only  an  hypothesis,  subject  to 
changing  future  values,  lifestyles  and 
economic  factors. 

We  critics  believe  that  the  “pink 
collar”  study  began  with  some  out¬ 
moded  and  incorrect  hypotheses  and 


assumptions  —  namely,  that  the  pres¬ 
ence  of  women  turns  a  profession  into 
a  “second-class”  occupation,  that 
women  entering  newsrooms  have 
different  definitions  of  “news”  from 
their  male  colleagues,  and  that 
women  are  or  will  soon  be  in  a  posi¬ 
tion  to  “take  over”joumalism  and  re¬ 
define  news. 

Despite  the  fact  that  the  anecdotal 
evidence,  i.e.,  the  participants  in  the 
roundtable  discussion,  rejected  these 
hypotheses,  the  researchers  clung  to 
these  hypotheses  and  made  them  the 
lead  of  their  conclusion.  We  find  such 
posturing  incredible. 

What  the  University  of  Maryland 
has  produced  is  neither  good  journal¬ 
ism  nor  good  research.  Beginning 
with  a  fact  known  to  most  educators 
and  editors  for  nearly  a  decade — that 
women  are  the  majority  of  journalism 
students  —  the  study  has  adopted  un¬ 
warranted  and  unsubstantiated  asser¬ 
tions  about  the  professional  perform¬ 
ance  of  women. 

Concluded  Clabes,  “1  must  tell  you 
that  this  entire  newsroom  was  abuzz 
—  and  aghast  —  when  the  wire  story 
about  your  project  was  received.  To  a 
person — man  and  woman — they  felt 
insulted  and  angry.  Finally  they  dis¬ 
missed  it  as  pure  nonsense  not  to  be 
taken  seriously.” 


Personal  Finance  Bureau 


Only  ones  in  the  country  with  an  Advance 

Editorial  Budget 

Only  ones  In  the  country  to  accept,  much  less 
encourage,  story  suggestions  from  editors 

and  readers. 

Only  ones  in  the  country  producing  graphics, 
captions  and  columns  from  our  own  data 

base. 

Only  ones  in  the  country  to  give  U.  N.  C. 

Tarheels  a  discount! 

Cali  Gary  S.  Meyers  &  Associates,  Ltd.,  Chicago, 
(312)  670-2440,  now!  And,  ask  for  Gary! 
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Excellence 
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program  has  posed  no  union  problems 
in  Detroit. 

“When  we  began  our  program,  the 
union  was  very  tentative  about  it.  But 
we  have  a  lot  of  support  now.  The 
Guild  has  gone  so  far  as  to  provide 
co-facilitators  for  the  groups  to  en¬ 
sure  that  there  is  good  communica¬ 
tion  among  all  parties.” 

At  the  Philadelphia  Inquirer, 
where  the  quality  circle  program  is  18 
months  old,  there  are  ISO  volunteers 
on  24  teams,  including  one  in  the 
newsroom.  Quality  circle  manager 
Joe  Chandler  says  the  circles  con¬ 
tinued  to  meet  during  the  recent 
strike. 

From  the  beginning,  however,  un¬ 
ion  management  has  elected  not  to 
participate. 

“I  think  the  leadership  felt  QCs 
might  be  a  way  to  sidestep  the  shop 
steward,”  Chandler  said.  “But  we 
have  excluded  personalities  and  con¬ 
tract  language  from  quality  circle  dis¬ 
cussions.” 

The  Washington  Post  has  also  ex¬ 
perimented  with  quality  circles  in  the 
circulation  department. 

“We’ve  had  more  volunteers  than 
places,”  notes  Stirling  Rasmussen, 
manager  of  organization  development 
and  training.  “People  are  very  enthu¬ 
siastic.  When  you  get  people  in¬ 
volved,  people  get  responsible.” 


Some  newspaper 
managers  have 
responded  positivefy  to 
Peters’  theories.  Others 
are  reserved. 


Three  years  ago  at  the  Charlotte 
Observer,  territoriality  and  office 
politics  threatened  the  newsroom.  A 
major  reorganization  had  recently 
created  a  new  editorial  management 
team.  According  to  publisher  Rolfe 
Neill,  “there  was  a  good  bit  of  infight¬ 
ing  and  a  need  for  pulling  things 
together.” 

Enter  company  trainer  Dolly  King 
with  a  new  concept:  team  building. 
King  devised  an  intensive  program 
that  brought  the  top  editors  together 
for  six  half-day  sessions  during  which 
they  sought  to  learn  more  about  them¬ 
selves  and  each  other. 

King  administered  two  personality 
evaluations  through  which  the  editors 
identified  their  strengths  and  weak¬ 
nesses.  Then  they  discussed  ways  to 


take  advantage  of  these  qualities  to 
help  and  support  one  another. 

“They  discussed  the  kinds  of  be¬ 
havior  they  wanted  each  other  to 
start,  stop  and  continue,”  says  King. 
They  also  pinpointed  ways  to  im¬ 
prove  desk  functioning  and  to  bolster 
the  self-esteem  of  reporters. 

Judging  from  the  editors’  written 
comments.  King’s  sessions  were  a 
success. 


Participatory 
management  has  some 
value  In  the  newsroom. 
But  my  concern  is  It  may 
be  too  cumbersome 
when  deadlines  are 
Involved." 


“The  group  learned  an  alternative 
to  Teel-bad’  management;  to  build  on 
success,  to  mutually  reinforce  one 
another,  to  borrow  from  each  other’s 
strengths,  to  appreciate  individual 
differences,”  remarked  assistant 
managing  editor  Gil  Thelen. 

Metro  editor  Foster  Davis  com¬ 
mented  on  the  positive  effect  a  follow¬ 
up  program  had  on  his  government 
reporters.  “They  are  cooper¬ 
ating  .  .  .  They  are  feeding  one 
another  information  rather  than 
hoarding  it,  they  are  helping  one 
another  edit  their  stories.  .  .  because 
they  are  not  wasting  energy  eyeing 
one  another  suspiciously,  they  have 
more  to  put  into  their  job.” 

Since  word  got  out  about  King’s 
work,  she  has  conducted  sessions  at 
the  San  Jose  (Calif.)  Mercury  News 
and  the  New  York  Daily  News. 

“All  of  us  were  helped  by  it,”  notes 
Jerry  Ceppos,  managing  editor  at  the 
Mercury  News.  “We’re  more  sensi¬ 
tive  to  each  other’s  feelings.  You  can 
see  it  especially  during  the  crises.  It  is 
a  lot  of  common  sense,  but  stuff  edi¬ 
tors  don’t  ordinarily  think  about  in  the 
crush  of  deadlines.” 

A  few  newspaper  managers  have 
openly  embraced  Tom  Peters’ 
theories.  But  they  are  in  the  minority. 

“I  think  it  will  take  time  to  filter 
down  through  the  industry,”  remarks 
Steve  Palmedo,  ANPA  training  ser¬ 
vices  director.  “Newspaper  people 
are  suspicious  of  gimmicks.  It’s  the 
tag  of ‘excellence’  that  puts  them  off.” 

One  man  who  is  not  put  off  is  Chuck 
Lyons,  president  of  Chesapeake  Pub¬ 
lishing  Association  and  publisher  of 
the  Easton  (Md.)  Star-Democrat,  an 
award-winning,  i3,()(X)  daily. 

Lyons  is  a  strong  proponent  of  Pe¬ 
ters’  theories  and  puts  them  to  work  in 
his  organization. 


Among  other  things,  this  has  meant 
hiring  high  quality  people  and  paying 
them  well,  establishing  an  employee 
awards  program  not  based  on  the 
“bottom  line,”  enhancing  profits 
through  product  innovation  rather 
than  pricing,  and  using  task  forces  and 
quality  circles. 

“I  start  with  the  premise  that  size  is 
no  criterion  for  excellence,”  asserts 
Lyons.  He  plans  to  show  a  Peters  “ex¬ 
cellence”  video  to  managers  this  year. 

In  the  summer  of  1984,  manage¬ 
ment  at  the  Austin  (Tex.)  American- 
Statesman  invested  more  than 
$15,000  for  a  video  seminar  series  en¬ 
titled  “Toward  Excellence”  produced 
by  management  consultants  Zenger- 
Miller. 

The  program  draws  heavily  upon 
Peters’  “Passion  for  Excellence”  con¬ 
cepts.  It  is  presented  in  a  low-key, 
documentary  style,  comes  with  a 
series  of  workbooks  and  allows  com¬ 
pany  management  to  extract  those 
elements  most  applicable  to  their  en¬ 
vironment. 

According  to  Bob  Jendusa,  em¬ 
ployee  relations  director  at  the  Amer- 
ican-Statesman,  the  program  has  had 
a  long-lasting  effect.  “We  didn’t  try  to 
change  the  face  of  the  paper.  We 
worked  on  the  small  things  first.  For 
instance,  our  in-house  newspaper 
comes  out  regularly  now.  We  have  a 
chart  displayed  in  the  lobby  with  cir¬ 
culation  figures  and  accurate  delivery 
percentages.  We  try  to  recognize  our 
heroes  and  tell  people  about  them.  We 
are  building  a  spirit  that  everyone  in 
the  company  is  in  this  together.” 


"Some  news  people 
think  they  are  different 
from  people  at  IBM  or 
Ford.  I  don’t  think  they 
are.  People  in  every 
Industry  have  deadlines. 
We  are  people  like 
everyone  else.” 


Jendusa  says  this  spirit  was  under¬ 
scored  recently  in  the  pressroom 
when  a  visitor  remarked  that  “you 
sure  print  good  color.”  A  nearby 
pressman  didn’t  miss  a  beat.  “We 
print  the  best  God-damned  color  in 
the  country,”  he  responded. 

“You  don’t  achieve  excellence  with 
a  lot  of  lip  service  or  proclamations,” 
says  Jendusa.  “Ours  is  not  an  idea-of- 
the-month  club.  There  was  no  giant 
mission  statement.  We  have  been  liv¬ 
ing  it.” 

One  of  the  most  ambitious  excel¬ 
lence  programs  around  was  launched 
in  March  at  the  Los  Angeles  Times. 
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At  a  cost  of  $60,000,  the  company 
purchased  a  video  series  entitled  “In¬ 
vestment  in  Excellence,”  produced 
by  Seattle-based  motivation  consul¬ 
tant  Lou  Tice. 

According  to  Times  training  and 
development  manager  Sara  Brown, 
the  start-up  cost  included  video  tapes, 
workbooks  and  materials  for  800  peo¬ 
ple. 

Managers  and  sales  staff  will  be 
trained  first,  then  the  program  will  be 
made  available  to  the  rest  of  the  9,000- 
plus  Times  employees.  Weekend  ses¬ 
sions  are  planned  for  spouses  and  the 
seminar  dovetails  with  other  quality 
circle  and  management  training  pro¬ 
grams  at  the  Times. 

The  Investment  in  Excellence 
program,  explains  Brown,  spans 
three  days,  during  which  participants 
learn  the  principles  of  achieving  per¬ 
sonal  and  professional  goals  through 
mental  visualization. 

“For  some  people,  the  program  has 
been  life  changing,”  says  Brown. 
“For  others,  the  style  of  presentation 
is  too  slick.  It  is  a  natural  program  for 
sales  people,  but  less  acceptable  to 
the  analytical  mind.” 

Editorial  personnel,  in  particular, 
have  expressed  skepticism. 

“I’m  sure  it  has  helped  many  peo¬ 
ple,  but  I  think  it  has  very  limited,  if 
any,  application  in  the  newsroom,” 
says  editor  Bill  Thomas.  “It  seems 
tailored  for  a  different  kind  of  opera¬ 
tion.” 

Thomas  suggested  a  better  vehicle 
for  staff  involvement  is  the  Times’ 
long-standing  senior  writers  system, 
under  which  a  rotating  group  of  six 
staff  writers  meet  monthly  with  top 
editors  for  an  open-ended  discussion. 

In  other  divisions,  however,  the  re¬ 
sponse  has  been  more  favorable. 

“It  has  given  our  accounting  man¬ 
agement  group  a  common  language. 
We  interact  more  effectively,”  says 
Jim  Shaffer,  vice  president  and  chief 
financial  officer.  And  Paul  Gledhill, 
director  of  production,  says  the  pro¬ 
gram  has  raised  supervisor  morale. 

But  Pete  Duisberg,  national  classi¬ 
fied  advertising  manager,  is  perhaps 
the  most  enthusiastic.  He  claims  his 
department  is  selling  more  because  of 
their  new,  helpful  approach  to  clients. 

His  staff  has  found  ways  to  boost 
production  by  eliminating  unneces¬ 
sary  procedures.  They  no  longer 
waste  time  filing. 

“We  just  have  forms  in  big  stacks 
according  to  months,”  he  said. 

And  tear  sheets  have  been  elimi¬ 
nated. 

“We  just  mail  entire  newspapers. 
That  has  saved  two  person-days  a 
week.  Punctuality  has  also  increased. 
Absenteeism  is  way  down.  People  en¬ 
joy  being  here.” 
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Dow  Jones  union  officials 
can’t  agree  on  outside  affiiiation 


The  19-member  governing  board  of 
the  Independent  Association  of 
Publishers’  Employees,  the  in-house 
union  at  E)ow  Jones  &  Co.,  was  unable 
to  agree  on  affiliating  with  an  outside 
union  belonging  to  the  AFL-CIO. 

The  governing  body  has  endorsed, 
by  the  required  two-thirds  vote,  the 
general  concept  of  affiliation  with  an 
AFL-CIO  union.  However,  neither 
of  the  two  finalists — the  Communica¬ 
tion  Workers  of  America  and  the 
Graphic  Communications  Interna¬ 
tional  Union  —  could  muster  the  13 
votes  needed  for  affiliation  to  be 
approved. 

Earlier,  the  governing  board  had 
agreed  to  eliminate  the  International 
Typographical  Union  and  the  News¬ 
paper  Guild  from  consideration. 

An  lAPE  official  said  both  GCIU 
and  CWA  received  simple  majority 
votes.  However,  he  said,  four  report¬ 
er  members  of  the  governing  board 
were  steadfast  in  voting  against  any 
affiliation  with  an  outside  union.  Not 
enough  of  supporters  of  the  CWA  or 
GCIU  were  willing  to  switch  their 
votes  to  give  the  other  union  the 
needed  majority,  he  said. 


The  CWA  was  the  unanimous 
choice  of  the  lAPE’s  affiliation  com¬ 
mittee  and  received  a  6-to-l  vote  for 
affiliation  from  the  Dow  Jones  un¬ 
ion’s  executive  committee. 

However,  the  GCIU  picked  up  sup¬ 
port  because  it  also  has  contracts  with 
Dow  Jones  pressmen  at  various 
printing  locations  around  the  country. 
Some  lAPE  members  believed  that 
affiliating  with  the  GCIU  would  give 
them  added  strength  in  bargaining 
with  the  company. 

The  lAPE  represents  has  about 
1 ,700  members  in  Dow  Jones  facilities 
across  North  America. 

The  governing  board  will  meet 
again  in  60  days  to  resolve  the  affilia¬ 
tion  matter. 

Ala.  daily  offers 
wellness  seminar 

The  Birmingham  (Ala.)  News  has 
instituted  a  series  of  weUness  semi¬ 
nars  to  help  employees  “understand 
the  association  between  negative 
lifestyle  habits  and  serious  diseases 
and  early  death.” 


Business  Graphics  »  Economicaliy! 

Only  ones  in  the  country  today  able  to 
electronically  transmit  affordable  camera-ready 

graphics! 

Only  ones  In  the  country  to  make  a  machine 
available  at  1/2  the  cost  of  a  Macintosh  -  and 

requires  no  operator! 

Only  ones  in  the  country  to  give  you  a  graphic 
choice.  Electronically  transmitted  in  2  hours  or 
less  after  the  event  occurs,  or  Federal  Express, 
or  First  Class  Mall  delivery. 

Call  Gary  S.  Meyers  &  Associates,  Ltd.,  Chicago, 
(312)  670-2440,  now!  Ask  for  the  Tarheel! 
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Best  ads 
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recognition  to  the  writers,  artists  and 
creative  directors  who  created  the 
ads,”  noted  Simons.  “It  reminds 
agencies  and  advertisers  of  the  selling 
power  of  newspaper  space  —  espe¬ 
cially  when  it  is  filled  with  ads  like 
these.” 

Approximately  100,000  copies  of 


“Junl^’  food  “health”  food, 
and  your  food 


hfora  Fultcn  Medical  Center 


She  wants  to 
have  your  baby 


YOUR  FOOD.  Ogiivy  &  AAather  Adver¬ 
tising,  Atlanta,  Ga. ,  won  an  Athena  in  the 
"retail,  campaign  (three  ads  or  more)" 
category.  The  ad  pictured  above  discus¬ 
ses  nutrition  in  graphic  detail.  The  full 
page  ads  were  prepared  for  American 
AAedical  International,  a  chain  of  medical 
centers. 


HAVING  A  BABY?  This  od  praising  the 
care  Sister  Alwinia  will  give  your  baby  for 
as  long  as  you're  in  the  hospital  won  Doe- 
Anderson  Advertising  an  Athena  in  the 
"retail,  black-and-white,  one  page" 
category. 

Creative  Newspaper  10  will  be  dis¬ 
tributed  to  ad  agency  creative  direc¬ 
tors,  copywriters,  art  directors  and 
account  executives,  and  to  the  ad 
departments  of  manufacturers,  mar¬ 
keters  and  retailers. 

Heather  Cooper,  a  Canadian 
painter  and  illustrator,  designed  Crea¬ 
tive  Newspaper  lO’s  cover. 

The  Creative  Newspaper  was 
printed  by  the  Times  Publishing  Com¬ 
pany,  publishers  of  the  St.  Peters¬ 
burg  Times  and  Evening  Indepen¬ 
dent.  Paper  was  contributed  by  Boise 
Cascade/Paper  Group’s  Pulp,  Pub¬ 
lishing  and  Packaging  Paper  Division 
and  by  Coosa  River  Newsprint,  Pulp 
and  Forest  Products  Company,  a  sub¬ 
sidiary  of  Kimberly-Clark. 
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FISH  STORY.  The  biggest  fish  story  ever  told  was  put  together  for  Red  Lobster  Inns  of 
America  by  Backer  &  Spielvogel.  This  ad  won  the  agency  an  Athena  in  the  "retail, 
black-and-white,  over  one  page"  category. 


ANPA  opposes  plant 
closing  legislation 

Legislation  that  would  require  90- 
days  advance  notice  before  closing 
plants  or  laying  off  more  than  49 
employees  is  being  opposed  by  the 
American  Newspaper  Publishers 
Association. 

The  union-supported  Labor- 
Management  Notification  and  Con¬ 
sultation  Act  of  1985  is  designed  to 
ameliorate  the  impact  brought  on  by 
sudden  actions  that  decrease  employ¬ 
ment.  It  is  opposed  by  the  Reagan 
Administration  and  the  National 
Association  of  Manufacturers,  but  is 
given  an  excellent  chance  of  House 
approval,  an  ANPA  labor  alert  says. 

A  plant  closing  or  mass  layoff  is 
defined  as  occurring  when  during  any 
30-day  period  50  or  more  employees 
at  any  site  are  terminated  other  than 
for  cause,  laid  off  indefinitely,  laid  off 
for  more  than  six  months  or  have 
work  hours  cut  by  more  than  half  for 
six  months  or  more. 

Violation  could  subject  employers 
to  an  injunction  by  the  secretary  of 
labor  and  civil  action  for  damages  in¬ 
cluding  reinstatement,  back  pay  and 
generE  and  punitive  damages. 

Manufacturers  say  the  focus  of  the 
bill  is  misplaced  and  efforts  should  be 
made  to  create  new  jobs,  not  prevent 
joblessness.  They  support  Labor 
Secretary  William  Brock’s  Task 
Force  on  Economic  Adjustment  and 
Worker  Dislocation,  which  is  ex¬ 
pected  to  issue  a  report  in  December 
1986. 

Princeton  Packet 
expands  coverage 

Packet  Publications  Inc.  of  Prince¬ 
ton,  N.J.,  has  launched  a  new  edition 
of  the  weekly  Central  Post  to  expand 
its  coverage  area  from  South  Bruns¬ 
wick  to  North  Brunswick. 

The  expansion  doubled  the  Post’s 
circulation  to  7,000  and  increased 
overall  circulation  for  the  Packet’s 
eight-newspaper  group  by  10%. 

The  Post’s  news  staff  was  increased 
from  two  to  five  people  to  accommo¬ 
date  the  expansion. 

New  York  Times 
raises  ad  rates 

The  New  York  Times  will -raise  its 
advertising  rates  an  average  8.5%  on 
January  1,  1986. 

This  is  the  same  average  increase 
the  Times  intituted  on  January  1, 
1985. 

Sixty  ad  categories  are  covered  by 
the  rate  increase. 
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Teleram,  the  portable  computer  pioneer,  goes  out  of  business 


Teleram  Communications  Inc.,  a 
1970s  pioneer  in  portable  computers 
for  newspapers,  has  succumbed  to 
competitors  who  caught  up  and  took 
the  lead  in  making  cheaper,  more 
portable  and  more  powerful 
machines. 

Teleram,  based  in  White  Plains, 
N.Y.,  will  be  liquidated  to  pay  off 
creditors  under  a  Chapter  7  settle- 


N.Y.  color 

(Continued  from  page  17) 

one  of  three  with  a  distinctive  char¬ 
acter  in  New  York,  the  Times’  plans 
and  rationale  for  going,  or  not  going, 
to  color,  it  was  suggested,  are  prob¬ 
ably  of  interest  to  the  industry. 

Mmis  thought  a  moment. 

“My  colleagues  at  the  Chicago 
Tribune  and  other  papers  around  the 
country  who  do  color  beautifully, 
like  the  Atlanta  Constitution  and 
USA  Today,  those  folks  have  a  great 
deal  more  experience  and  found  it 
necessary  to  go  the  color  route.” 

“We  can  learn  from  their  experi¬ 
ence.  At  this  point,  our  interest  is  in 
turning  out  the  best  paper  we  can. 
Color  would  appear  in  our  pages  only 
when  we  feel  the  quality  is  right,  and 
we  can  handle  it,  and  when  reader 
and  advertiser  needs  are  significant 
enough  to  make  the  change.” 

For  the  industry,  the  Times’  offi¬ 
cial  said  there  is  no  question  that, 
“somewhere  down  the  road,  ROP 
color  is  going  to  be  a  reality  in  every 
paper,  and  we  will  have  to  deal  with 
it  as  well.” 

Actually,  the  Times  experimental¬ 
ly  ran  some  ROP  color  in  its  advance 
sections  in  the  mid-1970s,  but  the 
effort  did  not  get  past  the  test  stage. 

After  some  fond  reminiscing  about 
the  old  rotogravure  picture  sections 
in  newspapers  —  everybody  would 
grab  for  it  when  dad  came  in  with  the 
paper  on  Sunday  mornings  —  Primis 
noted  that  the  New  York  Times 
Magazine  and  other  magazines  in 
Sunday  papers  were  an  extension  of 
that  sepia-tinted  bit  of  Americana. 

The  Times  Magazine  will  be  90 
years  old  next  year.  Printed  by  R.R. 
Donnelly  and  Sons,  Primis  would 
“stack  its  color  up  against  that  in  any 
other  magazine.” 

The  paper’s  latest  entries  into 
color  are  its  special  tabloids. 

Meanwhile,  those  looking  for  color 
on  the  Times’  news  pages  will  find  it 
only  in  the  prose  of  its  reporters,  crit¬ 
ics  and  columnists. 


ment  approved  in  October  by  U.S. 
Bankruptcy  Judge  Howard  Schwartz- 
berg. 

“They  really  invented  the  remote 
terminal,”  Mark  Newhouse,  vice 
president  of  the  Star-Ledger,  in 
Newark,  N.J.,  said  of  Teleram. 
“They  were  the  first  ones  to  make 
widespread  the  idea  that  reporters 
can  send  copy  remotely.  They  were 

ITT  expands 
telex  service 

ITT  World  Communications  Inc. 
has  announced  a  multi-language  inter¬ 
national  news  service  accessible  by 
telex  terminals  around  the  world. 

ITT  Update  News  Service,  in  con¬ 
junction  with  of  Deutsche  Presse- 
Agentur,  the  German  news  agency,  is 
available  in  English,  German  and 
Spanish.  It  was  formerly  only  in 
English.  It  can  be  called  by  telex. 

The  service  also  offers  regionalized 
news  for  specific  continents  and 
countries. 

International  uses  will  be  charged 
for  the  telex  call  to  access  the  service. 
Domestic  users  will  pay  20. S0  a 
minute  in  addition  to  the  telex  c^l. 


selling  reporter  terminals  long  before 
anyb^y  else.” 

Charles  Satuloff,  president  and  co¬ 
founder  of  Teleram,  told  UPI  the 
company  was  caught  in  a  squeeze  be¬ 
tween  the  Tandy  Corp.  ’s  Radio  Shack 
TRS-80  Model  100,  the  less  expensive 
and  highly  portable  computer  that  has 
become  standard  equipment  for  re¬ 
porters,  and  International  Business 
Machines  personal  computers,  the 
standard  at  the  top  end  of  the  personal 
computer  industry. 

Satuloff  said  he  is  trying  to  come  up 
with  a  company  to  handle  replace¬ 
ment  parts  and  rep^s  for  Teleram 
equipment,  but  nothing  is  firm. 

LA.  Times  honors 
Vance  Stickell 

The  Los  Angeles  Times  established 
the  Vance  Stickell  Scholarship  at  the 
California  State  University  of  Los 
Angeles’  School  of  Retailing. 

The  $10,000  endowed  scholarship 
was  created  to  honor  Stickell,  the 
Times’  executive  vice  president, 
maii^eting,  who  began  his  career  at 
the  paper  in  1948  as  a  sales  trainee. 


Only  ones  in  the 
country  ... 

who  are  used  as  an  affordable  personal 
finance  bureau  '*  in  more  than  1 50  papers  in 
35  states  with  our  camera-ready  graphics  with 
color  separations,  columns,  local  graphics  - 
available  for  shipping  weekly  or  daily. 

You  mean  you  haven't  called  yet? 


Call  Gary  S.  Meyers  &  Associates,  Ltd., 
(312)  670-2440!  Gary  is  waiting  to  talk 

with  you  now. 
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'  Two  state  Indian  tribes  record 


j  lowest  median  income  In  U.S. 


White  Clav  DUtrtet  police  force 
firing  pul  on  hold  by  Coownt— toner 


SYNDICATES 


Views  issues  from  Indian  perspective 

Lakota  Times  head  Tim  Giago  writes  a  self-syndicated  column 
that  appears  in  a  number  of  large  white-owned  newspapers 


By  Bill  Wagner 

Tim  Giago  (Nanwica  Kciji)  may  not 
be  as  famous  as  some  other  American 
Indians,  but  he  is  fast  taking  his  place 
as  an  Indian  communicator  with 
Cherokee  alphabet  inventor 
Sequoyah. 

Giago  is  founder,  editor,  and 
publisher  of  the  Martin,  S.D.-based 
Lakota  Times — the  only  commercial 
Indian  newspaper  in  the  U.S.  He’s 
also  author  of  the  self-syndicated 
“Notes  from  Indian  Country” — 
which,  if  not  the  only  Indian-written 
column,  is  easily  the  most  widely 
read. 

The  column  got  its  start  seven  years 
ago  when  Jim  Kuehn  of  the  Rapid 
City  (S.D.)  Journal  wanted  to  beef  up 
his  coverage  of  American  Indians. 

But  Giago’ s  column  has  since  gone 
far  beyond  its  western  South  Dakota 
origins.  The  feature  now  appears  in 
two  other  South  Dakota  dailies — the 
Sioux  Falls  Argus  Leader  and  Yank¬ 
ton  Press  &  Dakotan.  It’s  also  pub¬ 
lished  by  the  Tucson  Citizen.  Far¬ 
mington  (N.M.)  Daily  Times,  Lincoln 
(Neb.)  Journal,  and-^very  now  and 
then — the  Denver  Post. 

Giago  recently  won  national 
acclaim  when  he  was  selected  winner 
of  the  Baltimore  Sun's  H.L.  Mencken 
Writing  Award.  He  is  extremely 
happy  about  the  honor — not  espe¬ 
cially  for  himself  personally,  but 
because  of  the  added  credibility  it 
lends  to  his  message. 

“Notes”  is  a  mixed  bag.  “I  write 
about  a  lot  of  things  in  my  column — 
religion,  human  beings,  feature  sto¬ 
ries,  culture,  schools,”  Giago  said. 

He’s  a  master  of  what  he  describes 
as  “light”  or  humorous  columns, 
such  as  one  describing  a  boyhood  trip 
from  the  reservation  to  Rapid  City 
with  his  family. 

The  Journal’s  Kuehn  and  probably 
other  editors  have  encouraged  Giago 
to  write  more  of  these  “tights.”  While 
the  columnist  enjoys  doing  them  and 
is  flattered  by  the  response,  he  has 


Bill  Wagner,  a  former  staff  writer 
for  the  Rapid  City  Journal,  is  based  in 
Watertown,  S.D. 


Tim  Giago 

other  things  to  say — about  issues  that 
nobody  else  is  covering. 

A  recent  column  is  a  case  in  point. 
It  involved  Indian  handicrafts,  their 
sale  in  national  parks,  and  imported 
“Indian”  bead  work  from  Hong  Kong 
entering  the  country  duty  free  while 
American  Indians  must  pay  a  30% 
duty  on  their  unstrung  beads  from 
Japan.  Altogether,  it’s  a  complicated 
issue,  further  complicated  by  bizarre 
bureaucratic  rulings. 

The  51-year-old  Giago  is  pleased 
with  his  column’s  impact  so  far,  espe¬ 
cially  in  South  Dakota — described  in 
1970  by  a  prominent  Indian  woman, 
LaDonna  (Mrs.  Fred)  Harris,  as  “the 
Mississippi  for  Indians.” 

“South  Dakota  has  a  long  way  to 
go,”  Giago  declared.  “I  think  it  has 
come  a  helluva  long  way  in  the  last 
seven  or  eight  years  and  my  column 
has  a  lot  to  do  with  it.  On  any  given 
day  of  the  week,  ‘Notes  from  Indian 
Country’  is  read  in  almost  every  com¬ 
munity  in  South  Dakota.” 

In  his  columns,  Giago  often  takes  a 
shot  at  a  pet  peeve.  That’s  media 
coverage  of  the  reservations  that 
reports  only  the  squalor  and  misery. 

“There’s  always  some  good  to  be 
found,”  Giago  said.  “Too  many  come 
and  do  a  one-sided  story  about  the 


wretched  conditions — about  the  alco¬ 
holism  and  the  drunkenness — and 
don’t  reflect  on  the  good  things  that 
are  happening  on  the  reservation.  If 
you  are  going  to  do  a  balanced  story, 
do  a  balanced  story.” 

Perhaps  Giago’s  most  profoundly 
held  belief  is  that  Indians  must  pick 
themselves  up  by  the  bootstraps 
through  economic  development.  As 
he  predicted  years  ago,  the  federal 
largesse  is  gone. 

“Now  we  are  dying  by  the  federal 
dollar,”  he  stated.  “We  wouldn’t  be 
in  such  bad  financial  shape  if  we  had  a 
private  sector  to  fall  back  on.” 

When  it  comes  to  Indian  reserva¬ 
tion  economic  development,  Giago 
practices  what  he  preaches.  His 
Lakota  Times — based  on  the  Pine 
Ridge  Reservation — is  now  the  only 
Indian  newspaper  in  the  U.S.  sup¬ 
porting  itself  from  subscriptions  and 
advertising  revenues.  Other  Indian 
publications  are  supported  by  a  spon¬ 
soring  organization,  usually  the  tribe. 

The  Times,  founded  in  1981, 
started  after  the  column  was  well 
underway.  With  a  circulation  of 
7,000,  it  is  now  the  second  largest 
weekly  publication  in  the  state.  It  has 
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A  recent  Lakota  Times. 
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already  won  12  awards  from  the 
South  Dakota  Press  Association. 

The  newspaper  may  have  suc¬ 
ceeded  because  perhaps  only  Giago 
believed  there  was  room  for  a  com¬ 
mercial  publication  on  an  Indian 
reservation. 

“I  talked  to  a  lot  of  merchants,”  he 
said.  “We  have  20,000  people  on  the 
Pine  Ridge  Reservation  but  they 
weren’t  being  reached  by  a  newspa¬ 
per.  Merchants  are  in  business  to 
make  money.  They  make  money  by 


drawing  customers.  They  draw  cus¬ 
tomers  by  advertising.  It’s  as  simple 
as  two  plus  two  ....  They  started 
advertising  and  found  out  they 
increased  the  volume  of  their  busi¬ 
ness.  That’s  the  name  of  the  game.” 

From  Pine  Ridge,  the  Times  fanned 
out  to  South  Dakota’s  other  Indian 
reservations  and  communities  and 
from  there  to  Indian  country  in  North 
Dakota  and  Nebraska. 

Giago  is  especially  happy  with  the 
influence  the  Times  has  had  on  the 


South  Dakota  media.  “Now  the  dail¬ 
ies  are  competing  to  get  good,  posi¬ 
tive  human-interest  stories  on  the 
reservations,”  he  said. 

Both  the  column  and  the  newspa¬ 
per  enjoy  substantial  white  reader- 
ship.  Giago  believes  that  is  only  fair. 

“We  h^  to  sit  in  school  and  learn 
about  white  history,  white  geogra¬ 
phy,  and  how  white  people  think,”  he 
said.  “I  think  they  should  have  the 
courtesy  to  sit  back  and  hear  what  we 
have  to  say  sometimes.” 


San  Antonio  mayor  Henry  Cisneros  writing  coiumn 


A  26-times-a-year  column  by  San 
Antonio  mayor  Henry  G.  Cisneros 
was  introduced  November  18  by  the 
Los  Angeles  Times  Syndicate. 

LATS  said  Cisneros  will  use  the 
750-word  column  to  “examine  critical 
issues  facing  urban  communities — 
including  planning,  development,  the 


Henry  G.  Cisneros 


role  of  business,  quality  of  life — 
interspersed  with  Hispanic-related 
issues  and  urban  considerations  in 
border  states.” 

In  a  sample  column,  Cisneros  dis¬ 
cussed  the  economic  interdepen¬ 
dence  of  Americans  and  Mexicans. 
“During  1984,  for  example,  more 
than  38  million  Mexican  citizens 
crossed  legally  into  the  United  States 
from  Tijuana,”  he  wrote.  “In  1970, 
the  sales  to  these  Mexican  shoppers 
at  1 1  regional  San  Diego  retail  centers 
totaled  $58.1  million.  Three  years 
later,  as  the  Mexican  peso  endured 
crippling  devaluations,  the  same 
shoppers  only  spent  $51 
million  .  .  .  .” 

Cisneros  became  the  first  Mexican- 
American  mayor  of  a  major  U.S.  city 
(San  Antonio  is  America’s  tenth 
largest)  at  the  age  of  33.  He  was 
reelected  in  1983  with  94.2%  of  the 
vote  and  again  in  1985  with  73%.  Pre¬ 
viously,  he  served  three  terms  on  the 
City  Council. 

Since  1974,  Cisneros  has  also  been 
a  faculty  member  in  the  public 
administration  program  at  the  Uni¬ 
versity  of  Texas  at  San  Antonio,  and  a 


Copley  offering  several  columns 


Copley  News  Service  has  recently  ( 
introduced  more  new  features,  sev¬ 
eral  of  which  come  with  art. 

Available  in  the  “Food  Mini-Pack-  ‘ 
age”  is  “Secrets  of  Celebrity  Chefs”  ] 
by  Loreen  Arbus  and  Norm  Chandler  ‘ 
Fox  of  Los  Angeles  magazine,  who  ’ 
take  readers  “inside  the  kitchens”  of  * 
famous  chefs  and  Hollywood  stars. 

The  package  also  includes  “After  I 
Work  Gourmet”  by  St.  Petersburg  ' 
Times  writer  Paul  Bensen,  who  offers  < 
recipes  and  shopping  lists  for  working  I 

people;  “Wine  Talk”  by  San  Diego  > 
Union  columnist  Dan  Berger,  who 
recommends  best  buys  and  gives  ' 
information  about  European  and  ! 

American  wines;  and  “Cook  It  i 

Light”  by  Jeanne  Jones  (see  E&P,  ( 
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October  19). 

“The  new  food  columns  are 
directed  at  a  growing  audience  who 
enjoy  trying  new  recipes,  dining  out, 
and  exploring  in  gourmet  specialty 
shops,”  said  Copley  editor  and  gen¬ 
eral  manager  Charles  Ohl. 

Copley  is  also  offering  “Celebrity 
Sports  Talk”  by  Steve  Berkowitz; 
“More  For  Your  Money”  by  Jay 
Goldinger,  a  Beverly  Hills  stock¬ 
broker  and  speaker  who  gives  advice 
about  personal  investment;  and 
“Paths  to  Power”  by  Natasha  Josefo- 
witz,  a  management  professor,  con¬ 
sultant,  and  author  who  answers 
reader  questions  on  “climbing  the 
career  ladder.” 


faculty  member  in  the  urban  studies 
department  at  Trinity  University. 

Cisneros  himself  received  his 
undergraduate  degree  and  a  master’s 
in  urban  and  regional  planning  from 
Texas  A&M  University,  and  a  mas¬ 
ter’s  in  public  administration  from 
Harvard.  Following  doctoral 
research  at  MIT,  he  earned  a  public 
administration  doctorate  from 
George  Washington  University.  Cis¬ 
neros  has  also  received  five  honorary 
doctorates  and  a  number  of  other 
awards. 

(Continued  on  page  40) 


TALK  SOME 
CENTS  INTO 
YOUR  READERS. 


Don  Bauder  could  write  a  book  on 
what  he  knows  about  money.  Actu¬ 
ally  he  did.  The  best-selling  "Captain 
Money  and  the  Golden  Girl."  His 
column  will  give  your  readers  hot 
investment  tips,  plus  plenty  of  saving 
savvy  and  spending  smarts.  You  can 
bank  on  it. 

Call  toll-free  800-445-4555  for  a 
free  sample  from  our  finance  mini 
package.  Alaska,  California,  Hawaii 
and  Canada,  call  collect  (619) 
293-1818.  Get  the  package  that  ties 
up  readership  and  revenues. 
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(Continued  from  page  39} 

In  1983,  President  Reagan 
appointed  Cisneros  to  the  National 
Bipartisan  Commission  on  Central 
America  headed  by  Henry  Kissinger. 


He  has  also  served  on  the  Council  of 
Foreign  Relations  in  New  York.  And 
Cisneros  is  president-elect  of  the 
National  League  of  Cities. 

Esquire  magazine  called  the  38- 
year-old  Cisneros  “the  leading 


spokesman  for  a  newly  powerful  con¬ 
stituency.”  The  Hispanic  community 
in  the  U.S.  is  almost  20  million  (8.2%) 
of  the  population,  according  to  pro¬ 
jected  1985  estimate  by  the  U.S.  Cen¬ 
sus  Bureau. 


LATS  introducing  a  comic  strip  by  Charies  Barsotti 


“P.J.  McFey,”  a  daily  comic  by 
Charles  Barsotti,  will  be  introduced 
January  12  by  the  Los  Angeles  Times 
Syndicate. 

The  strip  stars  an  office  worker/ 
husband  who  “muddles  through  life.” 
McFey  “yearns  for  world  peace,  uni¬ 
versal  happiness,  and  a  compact  disc 
player.”  And  he  says  things  like, 
“Hey,  it’s  not  caffeine  I’m  hooked  on. 
In  this  cold  world  .  .  .  it’s  the  warmth 
of  the  cup.” 

Other  characters  in  the  comic  in¬ 
clude  McFey’s  never-seen  wife,  his 
fellow  workers,  and  his  sardonic  dog 
Waldo. 

The  52-year-old  Barsotti  has  a  great 
deal  of  cartooning  experience.  He 
does  “C.  Barsotti’s  People”  for  USA 
Today,  and  is  a  regular  contributor  to 
USA  Weekend,  The  New  Yorker,  and 


Effect  of  tax  column 

A  piece  last  month  by  “The  North¬ 
ern  Perspective”  columnist  Michael 
J.  McManus  may  have  helped  con¬ 
vince  Rep.  Dan  Rostenkowski  (D-Ill.) 
to  support  the  retention  of  a  federal 
deduction  for  state  and  local  taxes  in 
any  new  tax  reform  le^slation. 

Rostenkowski,  who  is  chairman  of 
the  House  Ways  and  Means  Commit¬ 
tee,  had  previously  favored  a  “com¬ 
promise”  that  would  have  given  up 
76%  of  the  deduction,  which  Presi¬ 
dent  Reagan  wants  to  eliminate  en¬ 
tirely. 

The  McManus  column  noted  that 
Northeast  and  Midwest  residents 
would  be  disproportionately  hurt  if 
they  lost  the  deduction. 

A  spokesman  from  the  Northeast- 
Midwest  Congressional  Coalition  told 
McManus  that  his  column  “had  a  de¬ 
cisive  impact — especially  when  it  was 
published  in  the  Chicago  Sun-Times, 
with  a  big  black  headline  criticizing 
Dan  Rostenkowski.”  And  an  editorial 
in  the  Lansing  (Mich.)  State  Journal 
called  the  column  one  of  “best  discus¬ 
sions”  of  the  deduction  issue. 

McManus — based  at  85  Halliwell 
Drive,  Stamford,  Conn.  06902 — self¬ 
syndicates  “The  Northern  Perspec¬ 
tive”  to  57  newspapers. 


1*0  toVC  TO,  eoT  iWe  Sot  a  lot 
Of  UoOtr  To  aer  ooT.  > 
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P.J.  AAcFey  has  other  things  to  do  with  his  day. 


Texas  Monthly.  His  work  has  also 
appeared  in  the  New  York  Times, 
Playboy,  and  other  publications. 

The  cartoonist — a  Kansas  City  re¬ 
sident  who  has  several  books  to  his 
credit — was  bom  and  raised  in  Texas. 
He  studied  social  sciences  at  South¬ 
west  Texas  State  University,  and  la¬ 
ter  worked  for  Hallmark  Cards. 
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Charles  Barsotti 


'Zipp/  is  making  its  first  appearance  in  a  daily  newspaper — the  San  Francisco 
Examiner.  The  strip  (see  E&P,  AAay  12,  1984)  is  by  S.F.  underground  cartoonist  Bill 
Griffith,  vdio  just  had  his  latest  'Zippy'  collection  published  by  E.P.  Dutton. 


Erickson  firm  starts 

Erickson  Enterprises  is  offering  car¬ 
toon  panels  by  Ken  Burt,  Nelstrom, 
and  Embie. 

General  manager  of  the  operation  is 
Burt  Erickson  Nelson,  who,  along 
with  Hugh  Kennedy,  produced  the 
syndicated  “Jest  a  Moment!”  daily 
cartoon  panel  that  ran  in  the  late  Buf¬ 
falo  Courier-Express.  He  is  based  at 
3614  South  Creek  Rd.,  Hamburg, 
N.Y.  14075. 


Country  comic  strip 

“Barbie,”  a  weekly  comic  with  a 
country- western  theme,  has  been  in¬ 


An  example  of  'Barbie.' 

troduced  by  cartoonist  Ross  E. 
Bunch. 

The  strip  features  entertainer  Bar¬ 
bie,  her  fellow  star  and  friend  Linda 
Roundsteak,  and  her  manager  Jake 
Daniels. 

Bunch  can  be  reached  at  Route  1 1 , 
Box  315B,  Murfreesboro,  Tenn. 
37130. 
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HI-TECH  BEGINS  AT  HOME 

Less  than  10  years  ago,  your  readers  might  have  guessed  that 
satellite  dishes  belonged  in  the  kitchen . . . 

. . .  that  "VCR"  stood  for  "Very  Comfortable  Rocker". . . 

...that  closed-circuit  TV  security  systems  were  only  for  the 
protection  of  banks  and  businesses,  not  babies  at  home 
in  cribs. 


A  New  Weekly  Column  Starting  In  January 


Readers  are  more  sophisticated  now. 
They  are  ready  to  welcome  the  magic 
of  hi-tech  into  their  homes,  but  they 
need  help  sorting  it  all  out. 


Who's  at  home  with  hi-tech?  Howard 
Blumenthal,  a  corporate  consultant, 
whose  popular  books  on  home  video, 
personal  computers,  and  electronic 
games  have  helped  to  make  sense  of 
the  new  home-electronics  era. 


In  January,  Blumenthal  will  start  a 
weekly  consumer  information  column 
called  "Hi-Tech  Home."  It  will  be  writ¬ 
ten  in  plain  English.  At  least  one  BSlW 
glossy  will  accompany  each  column. 


I 


The  feature  will  describe  and  evaluate 
the  latest  electronic  telephones, 
watches,  security  products,  appli¬ 
ances,  TVs,  VCRs,  satellite  receivers, 
videodisc  systems,  games  and  toys — 
you  name  it . . .  everything  for  the  home 
of  the  future,  today! 


To  be  there  first  phone  Dan  Barber  or  Chuck  Weiss  in  new 
York  at  800-972-3550  or  (212)  645-3000;  Paul  Pinch  in  Los 
Angeles,  (213)  852-1579;  or  Bill  Higginbotham  in  Pt.  Worth, 
(817)  292-8165. 


I.-  i  \ 

HOWARD  BLUMENTHAL 


SPECIAL  emures 

IhENEwlbRKliinES  SrmGinon  S^ilesCorr 


130  Pifth  Avenue,  Hew  YorK  n.Y.  10011 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


ANNOUNCEMENTS 

FEATURES  AVAILABLE 

NEWSPAPER  BROKERS 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime;  (813)446- 
0871  nights;  or  write  Box  3364, 
Clearwater  Beach  FL  33515.  No  obliga¬ 
tion  of  course. 

CARTOONS 

SaENCE 

EDITORIAL  CARTOONS  and  comment, 
Church  directory  illustrations,  horo¬ 
scope,  movie  reviews,  crossword 
puzzles,  humorous  cartoons,  other 
quality  features  for  the  weekly  editor 
(offset).  Mark  Morgan,  Inc,  PO  Box 
995,  Newnan  GA  30264;  (404) 
253-5355. 

WEEKLY  SCIENCE  COLUMN  800 
words  plus  editorial  cartoon.  Concepts, 
profiles  precis,  reader  queries.  Relev¬ 
ant,  witty,  painless.  3rd  year.  Samples; 
Science  Syndicate,  PO  Box  5636,  Port¬ 
land,  OR  97228.  (503)  224-8338. 

POLITICAL  COLUMNS 

BrokerseConsultantseAppraisers 
Daily  and  Weekly  Newspapers 
JAMES  A.  MARTIN  ASS(5ciATES 
Columbus  Office;  (614)  889-9747 

PO  Box  798,  Dublin  OH  43017 
SERVING  THE  USA 

MOWE  REVIEWS 

NEW  RELEASES  from  all  Federal  Agen¬ 
cies,  The  Congressional  Press  Galleries 
and  Committees  mailed  daily.  $50 
monthly  each.  Call  Dave 
(202)737-4434. 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pa^.  Camera  ready.  Star  photos. 
Our  nth  year.  Cineman  Syndicate,  7 
Charles  Crxirt,  Middletown  NY  10940; 
(914)  692-4572. 

CONFIDENTIAL  PROFESSIONAL 
SERVKIE.  (iail  or  write  Dick  Briggs.  No 
obliration.  RICHARD  BRIGGS  &4SSO- 
CIATES,  Box  8225,  Savannah,  GA 
31412  (912)  236-1596. 

ENTERTAimilENT 

CELEBRITY  INTERVIEWS,  movie 
reviews,  “Around  Entertainment”  with 
photos.  Our  12th  year.  International 
Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402. 

NOW!!  Camera  ready  review  &  preview 
capsules.  Samples  &  free  X-mas 
prwiew  feature.  ROR.  PO  Box  20267, 
London  Terrace  Station,  New  York  NY 
10011. 

EDWIN  0.  MEYER  ASSOCIATES 
Appraisers,  Brokers,  Consultants 

Box  637,  Goochland,  VA  23063 
(804)  784-7000 

HEALTH 

REAL  ESTATE 

‘DON’T  LET  IT  HAPPEN’— Alcoholism 
need  not  be  a  career  and  drug  abuse 
can  be  stopped.  America’s  No.  1  health 
and  social  problem  addressed  and  read¬ 
ers’  questions  answered  authoritatively. 
Bi-weekly.  Samples,  rates.  Executive 
Director,  WTCOA,  6501  Boeing  Bldg. 

B.  Suite  400.  El  Paso.  TX  79999. 

Fournier  Media  Sen/ice  Inc. 
AppraisaleBokerageeConsulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (503)  389-3277 

“HOUSE  CALLS"-Oklahoman,  Miami 
Herald,  Sun-Times,  100  others.  Lively, 
lucid  BOO-word  Q&A  weekly  on  real 
estate.  11th  year,  8  national  awards. 
Edith  Lank,  240  Hemingway,  Roches¬ 
ter,  NY  14620.  (716)  4734973. 

JAMES  W.  HALL,  JR. 
Newspaper 

BOXING 

"BITE  BACK’’  by  H.  Dale  Hall,  D.D.S.  is 
a  dentist’s  down-to-earth  advice  and  his 
updates  on  dental  health.  It’s  just  one 
biweekly  column  in  our  weekly  news 
package  with  others  on  children’s 
health,  healthful  travel  and  facts  on 
medication  for  consumers.  Plus  timely 
news  and  features  on  health  and  medi¬ 
cine.  Our  6000  words  each  week  come 
to  you  by  mail  or  electronically  at  a  re¬ 
markably  low  cost.  Send  for  a  sample  or 
free  trial.  Managing  Editor,  International 
Medical  Tribune  Syndicate,  600  New 
Hampshire  Ave.,  NW,  Suite  700, 
Washington,  DC  20037. 

Sales,  Appraisals,  Consultations 

Jim  Hall  Media  Services,  Inc. 

408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 

BOXING  -  Established  weekly  column  of 
boxing  commentary.  Well  written,  pro¬ 
vocative.  Excellent  offbeat  sports  fea¬ 
ture  about  controversial,  high  interest 
subject  often  underestimated  by  editors. 
Will  cultivate  new  readership.  Won't  cost 
much  in  space/money  for  trial.  Samples. 
Jon  Piper,  Sports  News  Service,  44  Luf¬ 
kin  Point  Rd.,  Essex,  MA  01929.  (617) 
768-7165. 

J.F.  HICKS  MEDIA  SERVICE 

31  N.  Wyoming.  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 

CRIBB  MEDIA  SERVICE 

Box  1220,  Townsend,  MT  59644 
John  T.  Cribb  (406)  266-4223 

Sales'Consulting'Appraising 

TRAVEL 

BOO-WORD  travel  feature  by  globe¬ 
trotting  pro.  Exclusive  your  region. 
Reasonable.  Inquiries;  lnternational& 
Reports  Syndicate,  Box  19039,  Denver 
CO  80219. 

KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  550  Newspaper  Sales 
ROBERT  N.  BOLITHO 

PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office;  (913)  451-8260 

FILLERS 

FIVE  FOR  $5;  Popular  weekly  feature 

E&P  CLASSIFIEDS 
The  Industry’s 

package.  Selection.  Dickson  17700, 
Western  69F,  Gardena,  CA  90248. 

Marketplace 

MEL  HODELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 

ANNOUNCEMENTS 

NEWSPAPER  BROKERS 

Over  300  Newspapers  Sold 

25  Years  of  Service 

W.  B.  GRIMES  &  CO. 

1511  K  Street,  N.W. 
Washington,  D.  C.  20005 
(202)  628-1133 

Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 

NEVfSPAPER  APPRAISERS 

NEWSPAPER  BROKERS 

PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers— Consultants 

PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 

APPRAISALS  FOR  THE  WEST 
Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Bm  4487,  Vancouver,  WA  98662 

Above  Average 
PERFORMANCE 

SYD  S.  GOULD  &  COMPANY 

Box  249,  Sy  Point 

Panama  City,  FL  32407 
(904)  234-3307  ext  3408 

Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
1801  Exposition  -  Austin,  TX  78703 
(512)  476-3950 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Krehbiel-Bolitho,  Inc., 
Rob^  N.  Bolitho,  PO  Box  7133,  Shaw¬ 
nee  Mission  KS  66207. 

ALAN  G  LEWIS,  MEDIA  BROKER 

On  file  over  ICX)  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 

WAYNE  CHANCEY  CONSULTANTS 

PO  Box  86,  Headland  AL  36345 
(205)  693-2619 

42 


ATTENTION!!! 

1985-1986 

JOURNALISM 

SCHOOL 

GRADUATES 

i 

i 

I  Editor  &  Publisher  extends 
to  you,  ss  8  grsduatlon  gift, 

I  one  free  Insertion  In  the  Posi¬ 
tions  Wsnted  Section  of  Its 
Jsnuary  4, 1986  Issue.  In  addi¬ 
tion,  If  you  run  your  ad  one 
more  time  you  will  be  charged 
the  two-time  rate  of  $2.90  per 
line  for  the  second  ad.  If  you 
run  your  ad  two  more  times 
you  will  be  charged  the  three¬ 
time  rate  of  $2.50  per  line  for 
second  and  third  Issues,  and 
If  you  run  your  ad  three  mores 
time  you  will  be  charged  the 
four-time  rate  of  $2.30  per  line 
for  each  of  the  last  three 
Issues. 

Whether  or  not  you  take 
advantage  of  the  multiple  rate 
discount,  your  ad  In  our  Janu¬ 
ary  4,  1986  REVIEW  &  FORE¬ 
CAST  Issue  Is  free. 

—GUIDELINES— 

1. Ad8  must  not  exceed  7  lines 
(37  characters  per  line).  We 
reserve  the  right  to  edit  copy 
to  fit  space  requirements. 

2. Use  of  E&P  box  numbers 
will  not  be  accepted. 

3. Journalslm  school  and 
graduation  date  must  be 
specified  to  E&P  (but  not 
necessarily  In  ad  copy). 

4. AII  ads  must  be  MAILED  to 
E&P  with  prepayment 
enclosed  for  additional  Inser¬ 
tions.  No  telephone  calls, 
please. 

5. Deadllne  for  receipt  of  ads; 
December  16, 1985. 

I  Editor  &  Publisher  would  like 
to  welcome  you  Into  the 
wonderful  world  of 
journalism! 


EDITOR  &  PUBLISHER  for  November  23,  1985 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


14  year  free  distribution  TV  tab  in 
bustling  Zone  4  market.  ‘84  sales 
$195,000.  ‘85  will  exceed  $215,000. 
Sales  oriented  publisher  can  do  much 
more.  Or  will  show  good  profit  as  stand 
alone.  Staff,  type-photo-office  equip¬ 
ment  in  place.  $110,000  cash.  House 
and  office  can  be  purchased  seperately. 
Serious,  financially  qualified  inquires 
only.  Box  9399,  Editor  &  Publisher. 


ARIZONA  WEEKLY  community  tabloid, 
two  yurs  old,  circulation  25K,  sunny, 
booming  Phoenix  area.  Total  price 
$25,000.  (602)  938-2742.  PO  Box 
6034,  Glendale,  AZ  85312. 


COUNTY  SEAT  WEEKLY,  high  growth 
Texas  Gulf  Coast  region.  Asking  $210K, 
make  offer.  Health  forces  sale. 
CONTROLLED  CIRCULATION  WEEK¬ 
LIES,  north  central  Texas.  1984  gross 
$795k.  Owners  making  about  $70K. 
Available  at  $310K  for  all,  will  sell  indi¬ 
vidually.  We  have  others,  free  list.  ATN, 
Inc.,  Bill  or  Ed  Berger,  1801  Exposition 
Blvd.,  Austin,  TX  78703,  (512) 
476-3950. 


GROWING  WEEKLY  in  Rural  Massa¬ 
chusetts  (2300  paid)  $69,000  gross. 
Box  9497,  Editor  &  Publisher. 


EMERGENCY  sale  of  newspaper  in 
beautiful  Ozark  tourist/retirement  area. 
Over  $25,000  assets  plus  $10,000 
cash  flow.  Will  sell  for  $40,000  or  best 
offer  and  terms.  Box  9487,  Editor  & 
Publisher. 


FAST  GROWING  mid-South  weekly  and 
shopper  on  the  way  to  becoming  domin¬ 
ant  newspapers  in  market.  Asking  price 
of  $175,O0O  is  less  than  anticipated 
1985  gross.  Currently  averaging 
$12-15,000  mo.  $35,0(X)  down  with 
owner  financing  on  the  remainder.  Jim 
Hall  Media  Services,  Inc.,  408  Elm 
Street,  Troy,  AL  36081,  (205) 
566-7198. 


FOR  SALE:  30  year  old  suburban  Hous¬ 
ton  weekly  news/shopper.  Asking  1  x 
gross.  Terms  for  right  party.  Box  9466, 
Editor  &  Publisher. 


SOUTHEASTERN  MICHIGAN  weekly 
tabloid  in  high  growth  area-  projected 

1.5  billion  worth  of  new  business 
growth  in  next  five  years.  Adjudicated 
weekly  with  4  different  editions.  117 
years  old  $500,000  gross  sales,  23K 
circulation.  Principles  only.  $650,000. 
Box  9326,  Editor  &  Publisher. 


SOUTHERN  CALIFORNIA  WEEKLIES. 
Web  offset  plant.  $2.5  million.  Mel 
Hodell  Bkr.,  Box  2277,  Montclair,  CA 
91763.  (714)  626-6440. 


SOUTH  TEXAS  COUNTY  SEAT  WEEK¬ 
LY,  in  city  of  10,000  pop.,  grossed 
$245,000  last  year,  should  hit 
$275,000  this  year.  New  100,000  sq. 
ft.  shopping  center  with  Wal-Mart  to 
open  in  January.  Warm  climate,  with  no 
serious  competition.  Write  to  Box 
9473,  Editor  &  Publisher. 


WEEKLY  Shopper  near  San  Francisco. 
Priced  well  below  gross.  $65,000  with 
$20,000  down,  balance  at  10%.  Mr. 
Carlineo  (209)522-9668. 


MAGAZINE  FOR  SALE 


MAGAZINE  FOR  SALE.  100%  or  50%, 
bimonthly  in  computer  related  field. 
Three  years  old,  grossing  $400,000 
continual  growth.  $225, OOO.  Box 
9355,  Editor  &  Publisher. 

PUBLICATIONS  WANTED 

PUBLISHER  of  several  periodicals 
wants  small,  profitable  specialty  news¬ 
paper  or  magazine,  any  field.  Write 
Diversified  Periodicals,  PO  Box  249, 
Cobalt,  CT  06414  or  call  Bob  Taylor 
(203)  342-4730. 


Attention  Advertisers: 

Please  note  these  remHiders  when  sending  classi¬ 
fied  ad  copy: 

•  Please  specify  an  exact  classification  within  a  sec¬ 
tion  of  ads:  for  instance,  help  wanted-sales;  equip¬ 
ment  &  supplies-phototypesetting.  Help  us  put  your 
ad  where  It  will  do  you  the  most  good. 

•  Be  sure  to  indicate  how  many  times  you  wish  the  ad 
to  appear,  and  whether  an  E&P  box  number  is  re¬ 
quired. 

•  Orders  for  classified  display  advertising  should 
include  the  number  of  columns  and  inches  you  wish 
the  ad  to  be,  as  well  as  how  many  weeks  the  ad 
should  run. 

Remember  —  in  all  Correspondence  regarding 
your  ad,  please  include  a  copy  of  the  invoice. 


Thank  you  for  helping  us  sen/e  you  better! 


E&P  Classified  Department 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


EQUIPMENT 
&  SUPPLIES 


BUSINESS  OPPORTUNITIES 


BUSINESS  OPPORTUNITIES 


CAMERA  A  DARKROOM 


SQUeeze  Lenses  for  SAU/TAB,  fixed 
low  %  shrink  or  2  to  25%  computer- 
aided  variable  for  quick  and  easy 
DIMENSION  CONTROL.  REPAIR  and 
OPTIMIZING  of  process  camera  lenses. 
Herb  Carlbom  at  CK  Optical  -  (213) 
372-0372,  PO  Box  1()67,  Redondo 
Beach,  CA  90278. 


COMPUTER  SOFTWARE 


NEWSPAPER  ACCOUNTING  SYSTEMS 
Sophisticated  and  powerful  financial 
accounting  systems  for  small-to- 
medium  sized  newspapers.  Includes 
advertising  accounts  receivable  with 
billing  ana  history  reporting,  accounts 
payable  and  payroll,  each  fully  inter¬ 
faced  to  general  ledgtf.  Tumk^  system 
includes  newspaper  accounting  soft¬ 
ware,  NCR  Tower  computer,  2  termi¬ 
nals,  printer  and  on-site  operator 
training. 

DAILY  CIRCULATION  SYSTEM  PRICE 

I. 5000  $23,803 

II. 16,500  $28,953 

III. 27,500  $45,154 

IV. 50,000+  $65,758  + 

Please  inquire  for  weeklies  and  shop¬ 
pers.  Call  Fred  McDaniel,  Tamarix 
Systems,  (505)  326-7143  or  write  to 
101  E.  30th  St.,  Farmington,  NM 
87401. 


NEWSPAPERS  WANTED 


EXPANDING  COMMUNITY  NEWSPAP¬ 
ER  GROUP  seeks  to  purchase  exclusive 
weeklies  with  5000  or  more  paid  circu¬ 
lation.  We  can  act  quickly  and  will  hold 
your  replies  confidential.  Write  Box 
8826,  Editor  &  Publisher. 


NEWSPAPER  GROUP  wants  to  purch¬ 
ase  exclusive  weeklies  or  dailies  with  a 
annual  volume  exceeding  $600,000  for 
weeklies  and  $800,000  for  dailies. 
Replies  will  be  kept  in  confidence  and 
we  can  act  quickly.  Reply  to  Box  9419, 
Editor  &  Publisher. 


WELL  RESPECTED,  growing  Canadian 
daily  newspaper  with  cash  seeks  to 
purchase  smaller  newspapers 
(5000-10,000  circulation).  Write  or 
phone  Arthur  Weeks,  Sterling  Newspap¬ 
ers,  LTD,  PO  Box  10079,  Pacific 
Center,  Vancouver,  B.C.  V7Y1B6. 
(604)  682-7755. 

WANTED  TO  BUY-established  weekly 
shopper-Florida,  east  or  west  coast.  Box 
9486,  Editor  &  Publisher. 

_ REAL  ESTATE _ 

Would  like  to  trade  240  acres  valued  at 
$96,000  in  southeast  Missouri  for  a 
late  model  web  offset  press.  Will  pay 
difference  in  cash.  Reply  to  Box  9414, 
Editor  &  Publisher. 


INDUSTRY 

SERVICES 


ADVERTISING  SERVICES 


TELEMARKETING  SALES  &  CONSUL¬ 
TANTS  for  the  newspaper  industry. 
“Quantity  With  Quality.”  Call  Teleforce 
(516)  794-1500. _ 

ENGINEERING  A 
INSTALLATIONS 


Dan-Bar  Industrial  Contractors 
We  move  and  install  new  and  used  print¬ 
ing  press  equipment.  Electrical,  Piping, 
Rigging  Total  Turn  Key  Job. 

Contact  Mr.  Arnold  C.  Rose  (305)  293- 
4985. _ 

EDITORIAL  CONSULTANTS 

S&M  CANADIAN  WEB  CONSULTANTS 
LTD.  Professionals  in  Web  pressroom 
equipment  and  personnel  evaluation. 
Maintenance  and  training  program, 
installations  and  repairs.  20  years 
experience.  Phone  (7()51  673-^07. 

EDITORIAL  CONSULTANT 

EDITOR  for  creative  editing,  comixBi- 
tion  &  difficult  letters.  Pat  (312) 
642-6322. 


(xmtrol  Systems,  223  W  5th,  Shawano 
Wl  54166;  (715)  526-6547. _ 

_ COMPUTERS _ 


2  Xitron  protable  terminals  $2000  for 
the  pair  or  $12(}0  each.  Call  (308)532- 
6000. 


FOR  SALE 

New  twin  star  washout  unit  NAPP 
system  for  twin  star  plate  processor. 
Never  used.  For  more  details  calls  Best 
Publishing  Co.,(213)  548-4545. 


MAILROOM 


•24-P,  48-P  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 

Wlant;  training  program  included. 

SALE;  New  manufactured  fold 
first  delivery  beds  for  Harris/Sheridan 
stuffers. 

eWANTED  TO  BUY:  48-P  and  72-P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT;  (713)  468-5827. 


AVAILABLE  NOW  FOR  ITC  CREDIT 
Muller  227  inserters,  231  stackers 
Muller  259/270  counter  stackers 
Kansa  320  inserters,  1981-82 
AMPAG  in-line  strapper,  $2,000 
IDAB  bottom  wraps,$l,000 
ONE  Oxporation/Atlanta 
(404)  458-9351  Telex  700563 
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EQUIPMENT  «i  SUPPLIES 
MAILROOM 


EQUIPMENT  «.  SUPPLIES 
PHOTOTYPESETTING 


EQUIPMENT  &  SUPPLIES 
PHOTOTYPESETTING 


EQUIPMENT  &  SUPPLIES 
VYANTED  TO  BUY 


CUTLER-HAMMER  conveyors  and 
spare  parts.  Also  Nolan  Channel  Flex 
conveyors  and  spare  parts. 

Rollertop  conveyors,  all  sizes 
Bottom  wrappers 

Sta-Hi  251  &  257  S  stackers  stackers 
Baldwin  Count-O-Veyors  106's 
Truck  Loaders 
Sheridan  48P 
45*  90*  Floor  Curves 
Fly  table  for  Muller  inserter 
Signal  MLN  II  Tying  Machines 
Muller  inserting  machine  mode  E227 
NORTHUST  INDUSTRIES 
(213)  256-4791 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with 
sin^  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Ed  Hels- 
ley;  (800)  527-1668  or  (214) 
357-0196. 


NEW  FROM  GRAPHIC  MANAGEMENT 
SHERIDAN  11-48P  INSERTER  WITH 
11  HOPPERS 

High  Speed  Remanufactured  Sheridan 
72P,  48P,  and  24P  inserters  with  per¬ 
formance  improvements.  SPEEDS  TO 
40,000  PER  HOUR. 

GMA  will  provide  you  with  a  remanu¬ 
factured  Sheridan  Inserting  system 
or  WE  WILL  REMANUFACTURE  YOUR 
EXISTING  MACHINE. 

Remanufactured  Sheridan  MS  and  HH 
Hopoers  with  ELECTRIC  CLUTH 
FEATURE  -  INCREASES  NET 
THRUPUT. 

NEW  folded  Edge  First  Delivery  System 
for  Sheridan  inserters. 

Muller  227  and  227E  inserters. 

Sta  Hi  251, 257  and  IDAB  440  counter 
stackers. 

Cutler  Hammer  conveyor,  bottom  wraps 
and  pacers. 

Signode  and  Power  Strap  tying 
machines. 

NEW  Hall  Monitor  Counter  Stackers  and 
complete  line  of  NEW  Hall  Mailroom 
Equipment. 

ALL  REMANUFACTURED  EQUIPMENT 
IS  FACTORY  GUARANTEED  WITH  ONE 
YEAR  WARRANTY. 

INSERTER  INSTALLATION  AND 

DISASSEMBLY 

SERVICES  ALSO  PROVIDED. 

WANTED  TO  BUY:  INSERTERS  AND 
MAILROOM  EQUIPMENT.  COMPLETE 
DISASSEMBLY  AND  REMOVAL  FROM 
YOUR 
PLANT. 

GRAPHIC  MANAGEMENT  ASSOC. 

11  Main  Street 
Southboro,  MA  01722 
(617)  481-8562 


NORTHEAST  INDUSTRIES  manufac¬ 
tures  their  own  wire  conveyors.  Stan¬ 
dard  flex  and  extra  flex,  also  manufac- 
tures  wire  tyers.  (213)  256-4791. 

SHERIDAN  48P  8  into  1  remanufac¬ 
tured,  new  drive,  guaranteed.  Installed 
in  your  plant,  training  program 
included. 

Northeast  Industries 
(213)  256-4791. 


STEPPER  LABELER  w/hopper.  Write  or 
call  Chippewa  Herald-Telegram,  PO  Box 
69,  Chippewa  Falls  Wl  54729. 
(715)723-5515,  ask  for  (3ary  or  Mike. 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Cwp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 
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Advantage  II  $9950.  MDT  350  $1950. 
Exec  II  for  parts  $200.  Compset  3510, 
Proc.  fonts  $300  mth  Weber 
216-729-2858. 

HARRIS  1420  TERMINAL,  $2250.; 
HARRIS  COMPUEDIT  1020,  (Format)  1 
$1000.; 

HARRIS  COMPUEDIT  TERMINAL, 
Plain,  $500. 

BOB  WEBER.  (216)  831-0480. 

AM,  CG  TYPESETTERS:  Buy,  Sell,  Rent 
$150  month  and  up.  Brokerage  10%. 
30  day  warranty.  Weber  (216)  729- 
2858. 

ITEK  2024  MEGALITH  CAMERA/ 
PLATEMAKER,  $6500.; 

3M  MR412  CAMERA/PLATEMAKER, 
Rebuilt,  Quartz  Lights  $2750.; 

3M  PLATEMAKER,  11x17,  2Vi  yrs.. 
Assume  Lease  18@  $150. 

BOB  WEBER.  (216)  831-0480. 

BUY/SELL/BROKER  reconditioned 
typesetting  equipment.  Large  supply  of 
CG  parts  available.  (^11  GRAPH-X  INC. 
(215)439-1942. 

BUY/SELL/BROKER  reconditioned  CG 
typesetting  equipment.  Large  supply  of 
C(j  parts  available.  (^11  GRAPH-X  INC. 
(215)  439-1942. 

MICROTEK  MC  1100,  3  Term.,  Dual 
1.1  Meg  Floppy,  Class  Ad,  1V&  yr., 
$18,000.; 

AM  COMPEDIT,  TELECOMMUNICA¬ 
TIONS  OPTION.  $1500. 

BOB  WEBER.  (216)  831-0480. 

Replace  your  agirig  MDT-350  Terminals 
with  new  MDC-3^'s;  Now  comparably 
priced!  Call  Inland  today. 
1-800-255-6746. 

CASH  FOR 

MARK  1,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 

CG  3  MDT  350‘Si  TRENDSETTER  812, 
LR,  spare  parts  kit,  fonts;  2  EDITWRI- 
TER  750()‘s,  HR;  PERMAKWIK  and 
COMPUKWIK  processors  (216)562- 
5000. 

BROWN  CAMERA  Model  1822;  Pako  ' 
film  processor  Modell  524;  Tele'am 
portable  terminal.  Model  P-1888.  Write 
or  call  Chippewa  Herald-Telegram,  PO 
Box  69,  (Thippewa  Falls  Wl  54729. 
(715)723-5515,  ask  for  Gary  or  Mike. 

CG  7200,  GC  with  30  strips,  etc.,  also: 
COMPUWRITER,  GC,  strips,  etc.  Both 
negotiable.  (919)  368-2222. 

CG  Powerview  10  ad  setting  system. 
Dual  drive  with  base  prc^mming.  60 
days  parts  labor.  $13,000.  Call  Peter 
Haggerty  (617)933-3700. 

TWO  VIDEOSETTER  UNIVERSALS  with 
analog  and  digital  kits.  Under  CG 
services  thru  August  ‘85,.  Inland  Print¬ 
ing  Equipment.  (800)  255-6746. 

COMPEDIT  5900,  150  LPM,  Extended 
Memory,  PM  A,  $8(X)0.; 

COMPEDIT  5810,  Preview,  PMA, 
$11,500.; 

COMPEDIT  5618  With  Preview, 
$5500. 

BOB  WEBER.  (216)  831-0480. 

Two  Unisetters,  for  sale,  with  keyboards 
high  range,  with  film  strips,  8  CG 
MOT'S,  1  Computape  II  with  tape  punch 
keyboard,  2  CG  Disk  Readers.  1  ACM 
9000  with  keyboard.  Call  Cleve  (919) 
786-4141. 

USED  TYPESETTING  EQUIPMENT 

COMP  IV  B  HR  (Model  48),  4  Strips, 
S-Proc.,  Parts  Kit,  $4500.; 

CG  7200  1C  HEADLINER,  14-72  R., 
10  Strips,  $1650. 

BOB  WEBER.  (216)  831-0480. 

Nationwide  Brokers- 10%  Sales  Com¬ 
mission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 

Bob  Weber.  (216)  831-0480 

COMPUGRAPHIC  8600-45  pica  100 
fonts  dual  serial  and  parallel  parts. 
Warranted.  Inland  Rinting  Equipment. 
(800)  255-6746. 

CompuWriters:  Juniors,  48,  88,  IV-B. 
Reconditioned  and  Warranted.  Call  toll- 
free  l-8CX)-255-6746.  Inland  Printing 
Equipment.  Your  Quality  Dealer  for  fi^ 
teen  years. 

EDIT  7500  HR,  Rev  D,  Excellent, 
$6000.; 

EDIT  7500  HR  (Without  Floppy  Disk), 
5yrs.,  $4500.; 

EDIT  1750,  REV  D,  $2000. 

BOB  WEBER.  (216)  831-0480. 

EditWriters  7500,  7700  and  7/00 
Reconditioned  and  Warranted.  Avail¬ 
able  Immediately.  New  Low  Prices 
includes  delivery!  Call  toll-free 
1-800-255-6746.  Inland  Printing 
Equipment.  Your  Quality  Dealer  for 
fifteen  years. 

WANTED  TO  BUY 

NEED  MULLER  227  inserter.  3  or  4 
into  1.  Contact  Fred  Brewer 
(406)657-1268. 

NEWSPAPER  NEEDS  Goss  Urbanite 
Press,  complete  six  to  ten  units,  splic¬ 
ers.  Must  be  available  by  April,  1986. 
Reply  with  specifications  and  prices  to: 
Production  Manager 

250  Williams  Road 

Carpentersville,  IL  60110 

KURZWEIL  OCR  4000,  800/1600  BPI 
Tape  Drive,  8  months  old,  $44,000.; 
ECRM  5300L  AUTOREADER,  Used 
only  30  Hrs.,  $10,000. 

BOB  WEBER.  (216)  831-0480. 

USED,  Low-Priced  Harris  Compuedit 
Terminals,  Harris  microstors,  and 
Compugraphic  Videosetter  M's  and  ACM 
9000's  for  spare  parts,  send  list  and 
lowest  prices  to  LRS,  Box  389,  Wapa- 
koneta  OH  45895. 

MCS  8400,  250  LPM,  Ruling,  3  mos. 
old.  Never  Used,  $19,000.; 

EDIT  7900  HR  Phototypsetter  and 
2750  Terminal,  $7500. 

BOB  WEBER.  (216)  831-0480. 

"WANTED:  Chevrolet  P30,  lOM  GVW 
circulation  vans,  V8,  10-foot  box  with 
dual  wheels,  1979  or  newer  model. 
Contact  Gary  Stone,  Lesher  Communi¬ 
cations,  Inc.,  (415)943-8290  or  write 
PO  Box  5501,  Walnut  Creek  CA 
94596-1501. 

MCS  ACI,  $2900.; 

CG  EDITWRITER  ICI,  $1000.; 

CG  SELECTLINE  PERMAKWIK  RC 
PROCESSOR  &  DRIVER,  (Same  as 
24C)0  Z),  New  in  carton,  $2700. 

BOB  WEBER.  (216)  831-0480. 

WANTED  TO  BUY 

Good  6-8  unit  1000  series  Urbanite 
press  -  will  pay  premium  price.  Reply  to 
Box  9472,  Editor  &  Publisher. 

Goss  Community  Press  with  SC  folder. 
Need  Six  or  more  units  with  upperfor- 
mer  but  will  consider  other  configura¬ 
tions.  Please  send  full  particulars 
including  price  to  Box  9418,  Editor  & 
Publisher. 


HARRIS  JF4  or  JFIO  Folder.  Immediate 
Need.  Contact: 

John  Quirk 

MPG  Communications 
PO  Box  959 
Plymouth,  MA  02360 
(617)  746-5555 


WANTED  TO  BUY 


Sheridan  48P  or  72P  inserter 
for  daily  newspaper  operation. 
Must  be  in  good  operating  con¬ 
dition.  Reply  Box  8280,  Editor 
&  Publisher. 


E&P  Classified 
Advertising 

11  W.  19th  St. 
New  York,  NY 
10011. 


For  information 
call 

(212)  675-4380. 


PRESSES 


1971  ROYAL  ZENITH  ZEPHYR  6/U  17 

3/4”  by  26”  web  press  with  pasters, 

sheeter  and  console.  (816)  756-3350. 


AFT  2-WEB  SHEETER  with  only  1 

million  impressions,  like  new,  22  V4" 

cutoff,  asking  $62,000  (Vi  of  new 

price)  which  includes  new  spare  parts 

kit  and  Baldwin  cutoff  controls,  for  sale 

by  owner  who  will  guarentee  like  new 

condition.  Mr.  Newman 
(816)756-3350. 


NEWSPAPER  PRESSES 
Rebuilt  and  guaranteed 

GOSS  COMMUNITY 
7-units  SC  press  1976-79 

1-3/C  space  UOP  units  1979 
6-units  1976 

1-SC  Vi-'A  folder  50  horsepower  1979 

1- SC  combination  'A-Vi-D/P  40  horse¬ 
power  1976 

2- units  press  1969  oil  bath  20  horse- 
powerdrive 

3- Community  add-on  units  1971-68 
1-Goss  Community  Vz-'A  folder  25 
horse  powerdrive 

NEWSKING 

4- units  1969-73  side  and  circumferen¬ 
tial  register,  KJ6  folder. 

MISCELLANEOUS 

1- V15A  balloon  former  1979 

2- Butler  splicers  1978 
WANTED  TO  BUY 

Goss-Harris-King  presses  and  acces¬ 
sories 

(Call  us  before  you  trade!) 

Call  us  for  installation  prices 


OFFSET  WEB  SALES,  INC. 
73  N  SUNSET  DRIVE 
CAMANO  ISLAND,  WA  98292 
(206)  387-0097 
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EQUIPMENT  &  SUPPLIES 
PRESSES 


EQUIPMENT  &  SUPPLIES 
_ PRESSES 


DAN  LIONEL’S  TIPS 


Suburban  900  series  units  (2) 

4  Urbanite  units  and  SU  halts  and 
quarter  page  folder  available  early  1986 
AFT-4  units-combination  folder  -  with 
heat  •  22  3/4"  cutoff-available  now 
Harris  M850-4  units-with  heat 
Ribbon  Deck-no  former-22  3/4”  cutoff- 
available  now 

Suburban  900  series  quarter  folder  for 
exchange 

Urbanite  900  series  quarter  folder  for 
exchange 

Color  King  -  5  units  -  half  &  quarter 
page  folder  -  22  3/4”  cutoff 
Harris  845  -5  units 
Harris  V22  units 
Harris  VISA  units 

E.  BUCK  &  SONS  CO 
MOSS  RECK  (312)  586-9194 

~  WEB  PRESSES 

Harris  VISA  3  units  excellent  condi¬ 
tion,  all  new  rollers.  COLOR  KING  4 
units,  double  parallel  folder. 
(408)289-1400  ask  for  Jim  Estes. 


WE  HAVE  IN  STORAGE;  Spare  parts  for 
Hoe.  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

Complete  7  unit  Goss  Mark  II  press, 

7  42  Inch  R.T.P.,  4  half  decks 
Double  3-2  Goss  Imperial  folder 
balloon  formers  C.O.  22  3/4”. 

Complete  6  units  Goss  Mark  I  press 
Goss  Mark  I  add  on  units 
Goss  reels  and  pasters 
Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  3/4  cutoff 
Goss  Skip  Slitter 

Portable  ink  fountains 
Goss  single  width  ballons 
Hoe  Skip  Slitters 

Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machine^  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
_ (213)  256-4791 _ 

PRESS  EQUIPMENT 

5  Unit  Color  King  with  KJ6 
folder.  Available  as  a  com¬ 
plete  press  or  add-on  units 

7  Unit  News  King  with  KJ6  fold¬ 
er.  40  HP  motor.  Available  Feb. 
1986. 

4  Unit  grease  lubricated  Goss 
Community  in  excellent  con¬ 
dition  -  see  to  appreciate. 

4  Unit  Goss  Community,  with 
Community  folder,  oil  lubricat¬ 
ed.  Available  1st  quarter 
1986. 

3  Unit  Goss  Community,  Commun¬ 
ity  C-931  flder,  can  be  seen 

at  our  Lenexa  warehouse 
facility. 

6  Unit  (Community  with  SC  fold¬ 
er,  1973  vintage  includes  a  105 
Count-O-Veyor. 

4  Unit  Urbanite  U-705,  3  mono 
printing  units,  one  tricolor 
and  1/2  page  Urbanite  folder. 

2  V-15A  add-on  units,  mfg. 

1968.  Available  "as  is”  or 
fully  reconditioned. 

6  Unit  V-15A  with  JF7  folder,  upper 
former  and  30  HP  motor  and  drive, 
available  Nov. 

4  Unit  Solna  RP36  Commercial 
web  press  with  combination 
folder,  can  be  used  for  news¬ 
paper  and/or  commercial  appli¬ 
cations. 

1  Goss  Cosmo  add-on  unit.  Stacked 
position.  Available  now,  1974 
vintage.  1  Goss  uniflow  (2:1) 
double  folder;  1  Goss  digital 
3-arm  reel,  tension  and  paster. 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Tlx  4-2362 


AVAILABLE  NOW  FOR  ITC  CREDIT 
GOSS  SSC,  5  units  1978-9 
Daily  King  II,  6  units  1977-9 
Harris  VISA,  2  units  1976 
Goss  COMMUNITY  add-on  units 
1971 

Harris  1650,  4  units,  1974 
Goss  URBANITE  3  color  unit 
Harris  845,  10  units,  1979-80 
News  King,  3  units,  KJ8.  1982 
ONE  Corporation/Atlanta 
(404)  458-9351  Telex  700563 


Double  3-2  Goss  Imperial  folder 
Double  out  delivery 
22  3/4  cutoff  with  balloon  former 
This  folder  has  been  magnafluxed  (no 
cracks) 

NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


Eureka  Log  Home  packages  valued  at 
$20,000  and  up.  Would  trade  for  news¬ 
paper  press,  composing  equipment,  job 
printing  equipment  or  newsprint.  Trade 
up  or  down.  Phone  9a.m.  to  6p.m. 
(501)423-3396  and  ask  for  John  Wal¬ 
lace. 


Double  3-2  Goss  Imperial  folder 
Double  out  delivery 
22  3/4  cutoff  with  balloon  former 
This  folder  has  been  magnafluxed  (no 
cracks) 

NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


GOSS 

Goss  Urbanite  7  Units,  1972,  3  Cary's 

Goss  Urbanite  4  Units 

Goss  Urbanite  3  color  units 

Goss  Urbanite  folders,  roll  stands, 

drives  and  accessories 

Harris  1650  Add-on  unit 

Harris  1650  5  unit  press 

Harris  845  8  units,  2  folders,  ovens 

Harris  V-25  8  units  1982 

Harris  folders,  roll  stands,  upper 

balloon  formers  &  drives. 

Harris  V25  upper  balloon  former 

KING 

1  Colorking  unit  1969 
KJ-6  folders  1980 
4  unit  Newsking,  1  Press  Complete 
KJ6  folders 

MISCELLANEOUS 

3  Cary  Flying  Pasters  (running  on 
Urbanite) 

1  Web  Specialties  3  Web  Angle  Bar 
Nest 

WANTED;  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


GOSS  SSC  3  units  21-1/2”  cutoff  end 
folder  and  drive.  New  1983. 
IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago)O,  IL  60090 
(3 1 2)  459-9700  Telex  206766 


NEED  MORE  COLOR? 

•OFFSET 

•FLEXO 

•LETTERPRESS 
LET  US  ADD  NEW  OR  USED 
•HUMPS 
•DECKS 
•UNITS 

WE  ALSO  HAVE... 

•USED  PRESS  EQUIPMENT 
•NEW  PRESS  DRIVE  SYSTEMS 
•RTP  UPGRADES 
•PUMP  &  RAIL  INK  SYSTEMS 
PUBLISHERS  EQUIPMENT  CORP. 
3230  Commander  Drive 
Carrollton,  Texas  75006 
(214)  931-2312 
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Classified  Plays  To  A  Parade 
Not  An  Audience 

Last  week  your  Metro-set  plus  Typesetters  were  run¬ 
ning  in  great  shape.  Yesterday,  one  of  the  pair  you 
depend  on  gave  up  the  ghost.  So,  you  turn  to  the 
classified  to  look  for  a  quick  replacement. 

At  the  Executive  Committee  meeting  yesterday  it 
was  decided  to  get  a  stuffer  as  the  insert  volume  is 
really  growing  and  the  outlook  is  entirely  upbeat. 
Maybe  you  could  get  your  feet  wet  by  picking  up  a 
good  used  one  from  an  outfit  that  is  looking  for  its  own 
2nd  or  3rd  generation  stuffer.  So  you  turn  to  the  classi¬ 
fied  section. 

Point  is  that  until  the  need  arose  you  skimmed  the 
classified  ages  or  passed  them  up  entirely.  This  week, 
due  to  the  changed  circumstances,  you’re  carefully 
scrutinizing  the  listings  under  “Equipment  & 
Supplies”  That’s  why  we  say  classified  ‘plays  to  a 
parade  not  an  audience.’ 

As  special  needs  arise,  new  readers  turn  to  the  clas¬ 
sified  and  advertisers  are  well  advised  to  schedule 
their  ads  for  a  number  of  insertions  as  the  prospective 
buyer  who  wasn’t  in  the  market  last  week  may  be 
looking  for  your  offer  this  week.  Nicely,  the  longer  the 
ad  runs  the  less  it  costs  per  insertion. 

Note:  Have  you  a  question  about  preparing  or 
responding  to  a  classified  ad?  Send  it  to  Dan  Lionel, 
do  EDITOR  &  PUBLISHER  and  he’ll  answer  it  here. 
*The  author,  DAN  LIONEL,  has  been  called  the  Dean  of  Classi¬ 
fied  Advertising.  Conductor  of  the  Classified  Clinic  for  “Editor  & 
Publisher”  for  many  years,  Dan  has  been  Classified  Ad  Director  of 
m^jor  metroplitan  newspapers.  Advertising  Director  of  the  New 
York  Post,  where  he  started  as  Classified  Manager,  an  officer  and 
director  of  the  Association  of  Newspaper  Classified  Managers, 
Chairman  of  the  Telephone  Sales  Committee  of  the  Sales  Execu¬ 
tive’s  Club  of  NY,  an  advertising  instructor  at  Brooklyn  College 
and  Pratt  Institute  and  a  frequent  lecturer  on  classified  at  the 
American  Press  Institute. 


PRESSES 

PRESSES 

Goss  Suburban  6  units,  2  folders 

1  w/double  parallel.  All  units 
running  circumfrential. 

Harris  8  unit  V  15A  as  is  or 
completely  refurbished.  50  HP  drive 
Harris  V15A  add  on  units 
completely  refurbished 

Harris  V-25  add  on  units  (two) 
completely  refurbished. 

All  equipment  available  immediately 
in  our  warehouse,  delivery,  install¬ 
ation  and  financing  can  be  arranged. 

All  Equipment  Guaranteed 
MIRACLE  industries  INC. 

GOSS  Community  press  c-397.  Three 
units  with  community  folder,  25HP 
motor  available  May  of  1986.  Anchor¬ 
age  Printing  Inc.,  3310  Spenard  Rd., 
Anchorage,  AK  99503,  M.  Rhodes. 

VI 5A  three  units  JF7  folder  King  press 
upper  former,  paper  roll  grabber,  elec¬ 
tric,  attaches  to  any  forklift.  Call  for  in¬ 
stallation  prices  offered  exclusively  by 
WESCO  GRAPHICS,  845  Commercial 
St.,  San  Jose  CA  95112,  (408)  289- 
1400.  Telex  Number  172664. 

(203)  264-1802  Telex  140186 

HARRIS 

Fincor  40  hp  drive  and  control  panel. 
Write  or  call  Chippewa  Herald- 
Telegram,  PO  Box  69,  Chippewa  Falls 
Wl  54729,  (715)  723-5515,  ask  for 
Gary  or  Mike. 

-N-1650,  6  units,  1982,  22  3/4”. 
-N-845,  8  units,  1976. 

-V-22,  4  units,  1970. 

-V-15D,  8  units,  1980. 

-V-15A,  4,  5,  6  units. 

-V-15  "Vanguard”,  5  units. 

GOSS 

-“Metroliner”,  6  units,  3  half  decks, 
22”, 

2:1  folders,  1981. 

-Urbanite,  6  units,  2  folders,  Cary 
pasters,  900  series. 

-SSC  Community,  6  units,  1983. 

GOSS  SSC  units  2 1 W  cutoff,  year  of 
manufacturer  1981.  Available  Decem¬ 
ber  1985. 2  stacked  units,  2  base  units, 

2  three  color  units,  2-folders  60-HP,  1 
double  parallel,  one  ribbon  deck  all  or 
part.  WESCO  GRAPHICS,  845 Commer¬ 
cial  St. ,  San  Jose  CA  95 1 12,  (408)  289- 
1400.  Telex  number  172644. 

ROLL 

THE 

KING 

-Newsking,  5  units,  KJ8. 

-Newsking,  2  units,  KJ4. 

PRESSES! 

BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 
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HELP  WANTED 
ACADEMIC 


HELP 

WMID 

_ ACADEMIC _ 

FACULTY  POSITION  beginning  fall 
1986  to  teach  a  variety  or  courses  in 
news-editorial  concentration.  Ability  to 
also  teach  photojournalism,  advertis¬ 
ing,  or  public  relations  helpful.  Prefer¬ 
ence  given  to  candidates  with  both  a 
doctrate  in  journalism  or  mass  commu¬ 
nications  and  significant  professional 
experience.  Sena  resume  and  letter  of 
application  to:  The  Office  of  the  Presi¬ 
dent,  Liberty  University,  Box  20,000, 
Lyrrchburg  VA  24506.  Liberty  Universi¬ 
ty  is  a  private,  church-related  institu¬ 
tion  whose  emphasis  is  to  train  Christ- 
ain  Leaders. _ 

GRADUATE  ASSISTANTS  FOR  1986 
Master's  program  in  mass  communica¬ 
tion,  wih  ma|or  in  journalism  for  either 
Spring  semester  of  1986orfor  1986-87 
years.  At  least  $4,250  stipend  for  9 
months,  plus  tuition  reduction.  Write 
Joel  Gambill,  Department  of  Journalism 
and  Printing,  Arkansas  State  University, 
State  University  AR  72467  or  call 
(501)972-3075. 


INSTRUCTOR  OR  ASSISTANT  PRO¬ 
FESSOR  to  teach  combination  of  public 
relations  and/or  print  advertising,  and 
beginning  reporting  in  accredited  jour¬ 
nalism-major  concentration  depending 
on  the  applicant's  experience  and  prepa¬ 
ration  and  the  program's  current  needs. 
Nine-month  academic  year;  tenure- 
eligible.  Salary-range:  $2,000  to 
$2,800  per  month  for  nine  months, 
commensurate  with  rank,  credentials 
and  experience.  Qualifications  required: 
Master's  degree  in  appropriate  area, 
doctorate  preferred.  Prefer  combination 
of  quality  professional  experience  with 
some  teaching  experience.  Application 
deadline:  January  31,  1986.  Send  re¬ 
sume  or  letter  of  application  to:  Dr.  John 
A.  Regnell,  Chairperson,  Department  of 
Mass  Communications,  Southern  Illi¬ 
nois  University,  Edwardsville  II  62026- 
1775.  As  an  affirmative  action  em¬ 
ployer,  SlUE  offers  equal  employment 
opportunity  without  regard  to  race,  color, 
creed  or  religion,  age,  sex,  national  ori¬ 
gin,  or  handicap. 

JOURNALISM 

Assistant/associate  professor.  Teach 
basic  journalism  skills  and  in  applic¬ 
ant's  special  area  of  scholarly  interest. 
Professional  experience  and  MA 
required  (Ph.D  preferred).  Oepartment 
of  Journalism,  University  of  Alabama, 
University  AL  35486.  An  affirmative 
action/equal  opportunity  employer. 
Minority  candidates  are  especially 
invited  to  apply. 


PRACTICING  JOURNALIST  eligible  for 
leave  sought  for  full-time,  nine-month 
appointment  to  teach  basic  writing  and 
editing  courses.  BA  and  substantial 
newspaper  experience  required.  Courses 
to  be  taught:  newswriting,  copy  editing, 
and  feature  writing,  as  appropriate. 
Appointment  to  run  15  August  1986  to 
15  May  1987;  salary  negotiable,  de¬ 
pending  on  experience.  By  1  February 
1986,  send  letter  of  application,  resume 
including  three  professional  references, 
to  Barry  Chabot,  Department  of  English, 
Miami  University,  Oxford  OH  45056. 
EO/AA  employer. 


DEPARTMENT  OF  JOURNALISM 
AND  MASS  COMMUNICATIONS 


(2)  ADVERTISING.  Two  tenure  track  faculty 
positions  at  ASSISTANT  RANK  beginning  August 
25,  1986.  Candidates  with  the  earned  doctorate 
are  preferred,  but  search  committee  will  consider 
applicants  at  the  “ABD”  level  as  well  as  candi¬ 
dates  with  a  master’s  degree  in  advertising  and 
significant  professional  experience  in  the  ad 
agency  field.  All  advertising  applicants  should  be 
able  to  teach  basic  writing  classes. 

(1)  JOURNALISM  (New-editorial/Public  Relations). 
Tenure  track  faculty  position  at  ASSISTANT 
RANK  beginning  August  25,  1986.  Candidates 
with  the  earned  doctorate  are  preferred,  but 
search  committee  will  consider  applicants  at  the 
“ABD”  level  as  well  as  candidates  with  a  master’s 
degree  in  journalism  and  significant  print  journal¬ 
ism  experience. 

(1)  TEMPORARY  ONE  YEAR  APPOINTMENT. 
Nine-month  faculty  position  at  INSTRUCTOR’S 
RANK  beginning  August  25, 1986.  Candidates  at 
the  “ABD”  status  are  preferred,  but  search  com¬ 
mittee  will  consider  applicants  with  a  master’s 
degree  in  advertising,  broadcast  journalism, 
news-editorial,  or  public  relations.  All  applicants 
for  this  temporary  nine-month  appointment  should 
be  able  to  teach  basic  writing  classes. 

DEADLINE;  All  resumes  for  the  above  four  fac¬ 
ulty  positions  should  list  three  references  and  be 
POSTMARKED  NO  LATER  THAN  DECEMBER 
31,  1985.  Send  to  Dr.  Sean  McCleneghan,  Head, 
Dept,  of  Journalism  &  Mass  Communications, 
Box  3J,  New  Mexico  State  University,  Las  Cruces, 
NM  88003. 

SALARY:  Competitive;  commensurate  with  ex¬ 
perience  and  qualifications.  Group  medical  and 
hospitalization  insurance;  state  educational 
retirement. 

New  Mexico  State  University  is  located  in  Las 
Cruces  with  a  student  enrollment  of  approximately 
13,500.  The  Department  of  Journalism  &  Mass 
Communications  is  the  largest  undergraduate 
sequence  in  the  College  of  Arts  &  Sciences  with 
more  than  300  majors  taking  course  work  in 
advertising,  broadcast  journalism,  broadcast  pro¬ 
duction,  and  news-editorial/public  relations. 
NMSU  is  located  in  a  “quality  of  life  city”  of  almost 
60,000,  and  offers  a  wide  variety  of  cultural  and 
recreational  opportunities  combined  with  a  pleas¬ 
ant  and  healthy  climate. 

NMSU  ISANAA/EEO 


San  Diego  State  University  has  two 
10-month  tenure-track  openings  begin¬ 
ning  fall,  1986,  in  news-editorial  and 
advertising/public  relations  emphases. 
Probably  assistant  professor,  possibly 
associate  professor  level.  Ph.D  and 
record  or  promise  of  scholarly  research 
and  publication  required.  Send  letters 
of  application  and  curriculum  vitae  to: 
Dr.  Barbara  Hartung,  Department  of 
Journalism,  San  Diego  State  University, 
San  Diego  CA  92182.  Deadline  1, 
1985. 


TWO  POSITIONS  open  in  August  at 
University  of  Illinois,  Urbana- 
Champaign.  One  to  teach  news-editing 
and  r^rting,  other  to  teach  graphic 
arts.  Tenure  track  or  tenured  rank. 
Significant  professional  experience  and 
one  or  more  degrees  beyond  the  bache¬ 
lor's  degree  required.  Salary  negotiable. 
For  full  consideration,  send  complete 
details  by  Febuary  1,  to  Robert  D.  Reid, 
Chair,  Search  Committee,  119  Gregory 
Hall,  810  S.  Wright  St.,  Urbana  IL 
61801.  (217) 333-7380  or 
333-0709. 


YOU  MAY 
TAKE  ONE 
GIANT  STEP... 

toward  a  better  job 
by  placing  your  ad  in 
E&P 


ADMINISTRATIVE 

CONTROLLER  for  Arizona-based  news¬ 
paper/communications  firm.  Strong 
newspaper,  computer  background 
essential.  Good  staff,  computer  equip¬ 
ment.  Excellent  opportunity  for  bright 
person  interested  in  growing  responsibil¬ 
ity.  Send  full  resume,  references,  salary 
requirement  to  Box  9495,  Editor  &  Pub¬ 
lisher. 


GENERAL  MANAGER 
General  manager  with  proven  track 
record  required  for  NY's  largest  weekly 
periodical,  based  in  Long  IsTand. 

The  successful  candidate  must  have  a 
marketing  degree,  at  least  five  years 
experience  in  directories  of  newspaper 
advertisment  management,  the  capabil¬ 
ity  of  building  and  training  an  energetic 
telephone  and  field  sales  team  and 
controlling  the  allied  administrative  and 
production  functions. 

Ownership  has  recently  changed  hands 
and  this  is  an  exciting  career  opportuni¬ 
ty  managing  an  established  company 
with  strong  growth  potential. 

Salary  negotiable  up  to  $70,000  per 
year  plus  bonuses.  Send  resume  and 
salary  history  to  Box  9388,  Editor  & 
Publisher. 


GROUP  GENERAL  MANAGER 
For  expanding,  acquisition  minded 
publisher.  Strong  managerial  leader 
with  record  of  competitive  success. 
Must  have  knowledge  of  all  phases  of 
publishing  including  marketing  and 
financial.  Self-starter,  problem  solver, 
people  motivator.  Excellent  growth 
opportunity.  Highly  competitive  salary, 
incentives,  and  benefits.  Invigorating 
southwest  community.  Challenge 
begins  January  1986,  and  so  do  the 
rewards.  Reply  in  confidence  to  Box 
9426,  Editor  &  Publisher. 
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CLASSIFIED  ADVERTISING 

Order  Blank 

Name 

Company 

Artrtras.« 

City 

Rtata  7ip 

Phona 

Clas.sifiratinn 

Authorizart  Signatiira 

Copy 

CLASSIFIED  ADVERTISING  RATES 


Effective  January  1 .  1 985 

POSITIONS  WANTED 

1  week  —S3  30  per  line 

2  weeks— $2  75  per  line  per  issue 

3  weeks— $2  40  per  line  per  issue 

4  weeks— $2  20  per  line  per  issue 
Add  $3  50  per  insertion  for  box  service 
count  as  an  acMitional  line  in  copy 

Count  approximately  37  characters  and  or  spaces  per  line. 
3  lines  minimum  (no  abbreviations). 


line  ads 

1  week  — $4  95  per  line 

2  weeks— S4  45  per  line,  per  issue 

3  weeks— S3  75  per  line,  per  issue 

4  weeks— S3  00  per  line  per  issue 
Add  S5  00  per  insertion  for  box  service 
count  as  an  additional  line  in  copy 


DEADLINE:  Every  Tuesday,  2  pm  (ET) 
for  Saturday’s  issue. 


Payment  must  accompany  all  Positions  Wanted  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$75  per 
column  inch;  2  or  more  times-$70  per  column  inch. 

DEADLINE:  8  days  prior  to  publication  date. 


Contract  rates  available  on  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received 

Editor  &  Publisher 

11  West  19th  Street.  NY.  NY  10011.  (212)  675-4380 


HELP  WANTED 


HELP  WANTED 


ADUINISTRATIVE 


ADVERTISING 


ACCOUNTS  RECEIVABLE 
MANAGER 

Join  now  and  become  part  of  one  of  the 
most  advanced  systems  installed  for 
accounts  receivable.  Immediate  open¬ 
ing  for  an  individual  with  5  to  7  years 
experience  in  private  or  public  account¬ 
ing.  Position  requires  a  college  degree 
in  accounting  or  business  management. 
To  be  considered  an  individual  must 
demonstrate  good  communication 
skills,  organization  skills  and  previous 
ej^rience  in  managing  a  staff  of  7  to 
10  people.  Responsibility  includes 
coordinating  all  activities  for  order 
entry,  billing,  cash  receipts  and  collec¬ 
tions.  Previous  newspaper  experience 
and/or  experience  with  automated  bill¬ 
ing  systems  is  a  definite  plus. 

We  offer  excellent  salary  to  commensu¬ 
rate  with  experience  and  education, 
plus  a  comprehensive  benefits  program 
and  excellent  working  conditions.  For 
immediate  consideration  send  your 
confidential  resume  and  salary  require¬ 
ments  to  Box  9427,  Editor  &  Publisher. 

An  Equal  Opportunity  Employer 

NORTHWESTERN  PENNSYLVANIA 
GROUP  of  small  weekly  newspapers 
with  job  printing  facility  is  seeking  an 
experienced  general  manager.  Exten¬ 
sive  experience  in  all  aspects  of  weekly 
newspaper  management  required  with 
an  emphasis  upon  the  marketing  and 
financial  aspects  of  a  combined  weekly 
and  job  printing  operation.  Excellent 
salary,  fringe  benefits  and  incentive 
compensation  package  available.  | 
Please  send  your  resume,  employment  ■ 
and  salary  history  in  confidence  to  Box  | 
9470,  Editor  &  Publisher. 


I  ADVERTISING  SALES  PERSON  needed 
;  for  High  Advertising  Volume  Daily. 
I  Proven  professional  strong  in  sales  and 
I  layout,  ^lary  plus  bonus  plus  benefits. 
!  Resume  and  letter  to; 

I  Mr  Art  Keptiart 

Butler  Eagle 
1 14  W  Diamond  Street 
I  Butler,  PA  16001 


ADVERTISING  SALES  MANAGER 
We  are  a  leading  Florida  newspaper 
looking  for  an  aggressive  sales  manager 
to  lead  our  Oran«  County  zoned  opera¬ 
tion.  This  is  a  first  line  management 
position  with  a  growing  company  in  a 
dynamic  market. 

We  offer  a  salary  commensurate  with 
your  experience  and  an  extensive  bene¬ 
fits  package. 

If  you  have  a  sales  background,  1-2 
years  supervisory  experience  and  seek  a 
challenging  career  with  a  major  commu¬ 
nications  company,  please  send  your 
resume  and  salary  requirements  to  The 
Orlando  Sentinel,  633  North  Orange 
Ave.,  Orlando  FL  32801.  Attention 
Employment  Manager. 

ADVERTISING  DIRECT0R-- 
Competitive  major  daily  in  western 
metro  market.  We  are  looking  for  an 
a^essive  manager  capable  or  direct¬ 
ing,  motivating  and  assisting  our  retail, 
classified  and  national  managers. 
Heavy  emphasis  on  organization,  sales 
development  and  training.  Our  veteran 
staffs  are  good,  but  need  leadership  and 
direction.  Send  resume  in  confidence  to 
Box  9479,  Editor  and  Publisher. 


SHOPPER— GENERAL  MANAGER 

Needed  for  well-established  42,000  city 
and  rural  distibution  shopper  in 
Bloomington  Illinois,  future  home  of  the 
Chrysler/Mitsubishi  auto  plant.  Will 
change  advertising,  composing  and  dis¬ 
tribution  function  for  this  growing  shop¬ 
per,  as-well-as  publish  monthly  business 
magazine. 

Successful  applicant  should  possess  a 
minimum  of  6  years  experience  in  metro 
shopper  sales  and  sales  management. 
Need  experience  in  annual  budgeting 
and  long-range  planning.  Must  be  active 
participant  in  local  business  and  civic 
organizations.  Well  be  a  key  member  of 
the  shopper  division  of  Woodward  Com¬ 
munications  Inc.,  a  progressive  expand¬ 
ing  family-owned  communications  com¬ 
pany  with  publishing  and  broadcasting 
operations  in  four  midwestern  states. 
Send  resume  including  salary  history  to: 
Denis  Albright,  Human  Resources  Man¬ 
ager,  Woodward  Communications  Inc., 
PO  Box  688,  Dubuque  lA  52001. 

_ ADVERTISING _ 

AD  DIRECTOR-Lead  a  professional  staff 
of  24.  Full  responsibility  for  retail,  clas¬ 
sified  and  national  sales  in  an  estab¬ 
lished  but  growing  Zone  5  market.  Posi¬ 
tion  reports  to  publisher.  Send  resume 
including  salary  requirements  to  Box 
9436,  Editor  &  Publisher. 

ADVERTISING  SALES  MANAGER 
We  are  a  100,000  daily/140,000 
Sunday  newspaper,  in  a  picturesque 
Southeastern  Pennsylvania  single  paper 
market.  Due  to  a  retirement,  we  are 
seeking  an  experienced  sales  person  to 
plan,  manage  and  actively  participate  in 
the  maximizing  of  sales  in  city  and 
suburban  retail  territories.  Excellent 
oppsrtunity  for  a  creative,  high  energy 
achiever  with  strong  motivational  skills 
to  move  into  management.  Salary  plus 
commission  and  bonus.  Exceptional 
benefit  package.  Family  owned  opera¬ 
tion.  Send  resume  to  Advertising  Direc¬ 
tor,  Lancaster  Newspapers,  Box  1328, 
Lancaster,  PA  17603. 


I  ADVERTISING  MANAGER.  North  Cali- 
{fornia  small  dynamic  daily.  Excellent 
(salary,  etc.  for  experienced  leader. 

I  Resume,  salary  history.  Great  commun¬ 
ity.  Box  9485,  Editor  &  Publisher. 

i  ADVERTISING  MANAGER 
;  Successful  Zone  1  weekly  seeks  exper- 
i  ienced  manager  for  advertising  depart- 
!  ment.  Must  have  3  to  5  years  advertis- 
i  ing  sales  experience  and  proven  abiliW 
I  to  LEAD,  train  and  motivate  staff. 

;  Salary  plus  commission  and  bonus.  Box 
I  9460,  Editor  &  Publisher. 

(ADVERTISING  SALES  REPRESENTA- 
,  TIVE  for  40,000  distribution  shopper  in 
,  medium  market.  Competitive  salary  with 
commission,  with  potential  for  person 
wanting  to  grow  with  expanding  publica- 
Ition.  Must  have  proven  track  record. 

I  Write  to  Publisher,  Springfield  Shopper, 

I  PO  Box  142,  Springfield,  IL  62705. 

j  CLASSIFIED  ADVERTISING  MANAGER 
I  for  the  York  Daily  Record.  The  Record  is 
a  growing,  39,000  circulation  paid 
morning  newspaper  in  York,  Pa.  York  is 
!  part  of  a  top  50  ADI  and  as  an  MSA 
ranks  106  with  a  population  of 
390,000.  Our  front  end  system  is  an 
ATEX  7000  and  you  will  start  out  with  a 
staff  of  nine.  Classified  share  of  field 
with  our  daily  competition  has  been 
topping  50%  (in-column  and  display) 
and  we  want  to  do  even  better.  This  is 
an  opportunity  for  you  to  build  on  our 
success,  which  has  come  about  in  the 
past  two  years.  If  you  have  experience 
and  the  ability  to  build  a  more  effective, 
aggressive  organization,  I  want  to  hear 
from  you.  Please  send  your  resume  and 
salary  requirements  to  Gary  D.  Graff, 
Advertising  and  Marketing  Director, 
Daily  Record,  1750  Industrial  Highway, 
York,  PA  17402. _ 

CLASSIFIED  ADVERTISING  MANAGER 
Needed  for  growing  32,000  ABC  daily 
in  Delaware  Valley.  Ideal  candidate  will 
posses  strong  sales  and  leadership 
skills  and  general  advertising  prowess. 
To  apply  for  this  10  person  department 
challenge  send  complete  resume  and 
salary  history  to  Doug  Cifers,  General 
Manager,  THE  TIMES  HERALD,  Box 
591,  Norristown  PA  19404. 
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HELP  WANTED 


ADVERTISING 


ADVERTISING  DIRECTOR 
We  are  seeking  an  experienced  profes¬ 
sional  to  lead,  train  and  motivate  the 
retail  and  classified  departments  of  a 
10,500  daily  and  27,000  shopper. 
Candidate  must  be  able  to  plan  special 
sections  and  amressively  pursue  new 
business  as  well  as  possess  excellent 
people  skills.  Send  resume  and  salary 
requirements  to  Jack  Von  Deck,  General 
Manager,  The  Chronicle,  Chronicle 
Road,  Willimantic  CT  06227. 


EXPERIENCED 
CLASSIFIED  MANAGER 
We  are  a  100,000  daily/140,000 
Sunday  newspaper,  in  s  picturesque 
Southeastern  Pennsylvania  single  paper 
market,  seeking  a  person  with  success¬ 
ful  management  experience  in  both 
outside  and  phone  room  classified 
sales.  We  require  an  individual  with 
excellent  people  skills  who  can  moti¬ 
vate,  train  and  lead  a  veteran  staff  of 
over  20  people.  Salary  plus  commission 
and  bonus.  Exceptional  benefit  pack¬ 
age.  Family  owned  operation.  Send 
resume  to  Advertising  Director,  Lancas¬ 
ter  Newspapers,  Box  1328,  Lancaster 
PA  17603. 


MAJOR  market  metropolitan  daily  (Zone 
5)  has  immediate  opportunity  available 
for  talented  advertising  sales  rep.  We  are 
seeking  a  highly  motivated  goal-oriented 
professional  who  has  a  four  year  degree 
and  at  least  two  years  previous  newspap¬ 
er  advertising  sales  experience.  Several 
of  our  top  sales  people  are  now  success¬ 
ful  sales  managers.  Please  send  resume 
in  complete  confidence  to  Box  9496, 
Editor  &  Publisher. 


PROMOTION 

If  you  are  an  experienced  promotion  per¬ 
son  with  a  newspaper  media  group  or 
similar  and  need  to  grow  in  a  challenging 
environment  I’d  like  to  hear  from  you. 
sew  Services  (Stamps-Conhaim)  the 
leader  in  it's  field,  has  an  immediate 
opening  for  an  experienced  marketer. 
You  will  help  plan  and  implement  prom¬ 
otions,  presentations,  campaigns  etc.  At 
the  head  office  in  California. 

We're  growing  fast  and  have  great  pro¬ 
jects  coming.  We  work  hard,  we  have  fun 
and  we  pay  for  good  people.  Send  a  re¬ 
sume  first.. 

sew  Sen/ices 
20433  Nordhoff  St. 

Chatsworth  CA  91311 

Attn:  Mr.  Dick  Wagland 

RETAIL  ADVERTISING  MANAGER  for 
30,000  circulation  daily  in  Zone  3. 
Background  should  show  sales  manage¬ 
ment  and  training  skills.  Salary  with 
incentive  and  strong  benefit  package. 
Apply  to  Box  9478,  Editor  &  Publisher. 

RETAIL  ADVERTISING  MANAGER 
32,CX)0  ABC  daily  seeks  strong,  aggres¬ 
sive  RAM.  Ideal  candidate  will  have  five 
years  experience  in  sales  management, 
including  demonstrated  knowledge  and 
skills  in  managing  people.  Good  oppor¬ 
tunity  to  join  growing  company  in  the 
center  of  twelfth  wealthiest  county  in 
the  nation.  Send  resume  and  salary 
requirements  to  Advertising  Director, 
THE  TIMES  HERALD,  Box  591,  Norris¬ 
town,  PA  19404-no  calls  please. 

RETAIL  ADVERTISING  SUPERVISOR 
Zone  2  major  metropolitan  market  daily 
newspaper  needs  an  experienced, 
energetic  sales  supen/isor  who  wants 
the  cnallenge,  excitement  and  satisfac¬ 
tion  that  comes  with  succeeding  in  an 
extremely  competitive  sales  situation. 
Share  in  the  motivation  and  training  of 
our  sales  staff,  help  put  effective  sales 
presentations  together,  and  lead  by 
example.  This  is  a  highly  visible  posi¬ 
tion  for  the  right  person.  Exceptional 
salary,  bonus  plan,  benefits  and  work¬ 
ing  environment.  Send  resume  to  Box 
9494,  Editor  &  Publisher. 


HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


ADVERTISING 


SHOPPER  CAREERS 
President,  Eastern  US,  lOOK 

General  Manager,  Zone  2,  85K 

General  Manager,  Zone  6,  SDK 

Director  of  Sales,  Zones  4-9,  60K 

Sales  Managers,  Zones  2-9,  40K 

Sales  Reps,  Zones  1-9,  Open 

Production  Positions,  Zones  1-9,  Open 


CIRCULATION 


CIRCULATION 


■  Please  call  (818)  881-0271  or  send 
'  resume  to: 

I  MULTI-MEDIA  ENTERPRISES 
5699  Kanan  Road 
Agoura  Hills,  CA  91301 


TELEPHONE  SALES  MANAGER 
To  join  New  York's  largest  and  most 
!  successful  weekly  periodical,  based  on 
Long  Island.  The  successful  candidate 
:  must  have  a  strong  track  record  in  tele- 
i  phone  sales,  to  teach,  motivate  and 
lead  our  expanding  staff. 

Ownership  has  recently  changed  hands 
I  and  this  is  an  exciting  career  opportuni¬ 
ty  in  an  established  company  with 
I  strong  growth  potential. 

,  Salary  negotiable  to  $35,000  plus 
I  bonuses. 

:  Send  resume  and  salary  history  to  Box 
i  9481,  Editor  &  Publisher. 


ARTIGRAPHKS 


I  CIRCULATON  DIRECTOR 
I  Midwest  A.M.  daily,  80,OOOcirculation. 
Qualified  applicants  must  have  strong 
I  circulation  management  background, 

:  superior  skills  in  sales  and  planning  and 
I  proven  experience  in  computerized  op- 
:  erations.  Comprehensive  compensation 
and  relocation  package.  Excellent  career 
opportunity  within  a  dynamic  corpora¬ 
tion.  Send  resume  and  salary  require¬ 
ment  to  Box  9492,  Editor  &  Publisher. 

CIRCULATION  MANAGER’S  POSITION 
I  is  available  for  experienced  person  for 
I  10,000  circulation  afternoon  and 
Sunday  daily  newspaper  in  Conway,  a 
I  growing  central  Arkansas  jewel,  30 
!  miles  north  of  Little  Rock.  The  Log 
I  Cabin  Democrat  is  a  106-vear-old  news- 
I  paper,  worth  of  being  published  in  one 
I  of  the  best  cities  in  one  of  the  best 
!  states.  Two  colleges,  one  university, 
i  excellent  schools;  industn  agriculture, 

!  recreation.  Write  CM’s  Position,  Log 
I  Cabin  Democrat,  PO  Box  969,  Conway, 

I  Ark.  72032. 


'  SOUTHERN  CALIFORNIA  major  metro 
'  (Zone  9)  is  now  seeking  an  aggressive, 

'  goal  oriented  individual  to  fill  supervis- 
i  ory  slot.  You  will  oversee  8-10  District 
.  Managers  and  approximately  125  A.M. 

I  adult  carriers,  if  you  have  at  least  3 
years  successful  circulation  experience 
1  and  enjoy  environment,  fonward  your 
!  resume  to  Box  9403  Editor  &  Publisher. 


;  THE  LOG  CABIN  DEMOCRAT  is  seeking 
:  a  graphics  design  and  layout  artist.  This 
i  newly  created  position  calls  for  a  crea- 
j  five,  artistic,  organized  person  who 
'  would,  working  closely  with  editorial 
I  personnel,  execute  the  newspaper's 
'  news  graphics,  mapping  and  illustrative 
;  needs,  as  well  as  coordinate  design  and 
I  color  reproduction  advertising  proces- 
!  ses.  The  ideal  candidate  will  have  know- 
;  ledge  of  appropriate  offset  newspaper 
.  reproduction  techniques,  particularly 
;  the  color  reproduction  process.  Send 
j  resume  and  samples  of  work  to  Loyd 
I  Ryan,  Managing  Editor,  Log  Cabin 
I  Democrat,  PO  Box  969,  Conway  AR 
j  72032,  telephone  (501)327-6621. 

i _ CIRCULATION _ 

i  CIRCULATION  DIRECTOR 
I  57,000  daily  and  70,000  Sunday 
{  Experience  in  single  copy  sales  and  dis- 
:  tribution  r^uired.  Supervise  staff  of  40 
I  and  300  independent  carriers.  A  Cox 
Newspaper  publication. 

I  Send  resume,  salary  list,  and  references, 
to  Louise  Jeffcoat,  Employee  Relatons 
Director,  at  Waco  Tribune-Herald,  PO 
Box  20488,  Waco  TX  76702-0488. 


I  DISTRICT  SALES  MANAGER 
i  For  40,000  6-day  evening  publication. 

:  The  Post-Bulletin,  a  6-day  evening 
I  publication  in  Rochester  Minnesota  is 
seeking  a  DISTRICT  SALES  MANAGER 
'  with  previous  experience.  We  offer  a 
{  stable  market  with  low  carrier  turnover 
!  and  a  91%  paid  in  advance  subscriber 
j  base.  Qualified  candidates  should 
possess  a  strong  sales  background,  like 
I  to  work  with  young  people,  and  be 
,  familiar  with  circulation  information 
I  systems.  Send  resume,  including  salary 
1  history  to:  Circulation  Director,  PO  Box 
6118,  Rochester,  MN  55903. 


I  STATE  CIRCULATION  MANAGER 
I  Southeast  Texas  70,00  AM  daily  has  an 
i  opportunity  available  for  an  enthusias- 
itic  results  oriented  individual  to  join  a 
I  high  energy  progressive  circulation 
jteam.  This  position  reports  directly  to 
the  circulation  director  and  oversees  a 
I  staff  of  15  plus  approximately  100 
:  adult  carriers.  Send  resume  including 
.salary  history  and  requirements  to 
I  Steven  Lillie,  Circulation  Director, 

I  Beaumont  Enterprise,  PO  Box  3071, 

,  Beaumont,  TX  77704. 

ACCOUNTING _ 

'accounts  receivable  accoun- 

‘  TANT  immediate  opening  for  degreed 
,  accountant  with  2  to  3  years  experience 
to  assist  newspaper  business  officers  in 
implementing  and  maintaining  a 
'  computerized  ad  tracking  and  billing 
:  system.  Five  years  plus  experience  as  a 
.  business  manager  for  a  newspaper  will 
I  be  considered  in  lieu  of  a  college 
degree. 

I  If  you  are  a  highly  motivated  individual 
who  is  interested  in  becoming  part  of 
i  one  of  the  most  advanced  systems 
implemented  in  any  newspaper  in  this 
i  country,  send  your  confidential  resume 
and  salary  requirements  to  Box  9428, 
,  Editor  &  Publisher. 


An  Equal  Opportunity  Employer. 


DISTRIBUTION  MANAGER  for  40,000 
weekly  shopper  in  medium  market.  Sal¬ 
ary,  bonus  open  for  able,  growth- 
oriented  manager  trained  in  all  facets. 

I  Write  to  Publisher,  Springfield  Shopper, 
j  PO  Box  142,  Springfield  IL  62705. 

!  HOME  DELIVERY  MANAGER 
'  Are  you  an  experienced  circulation 
'  person  who  is  interested  in  a  new  chal- 
{  lenge?  We  peed  a  sales  oriented  home 
I  delivery  sales  manager  who  can  handle 
I  6  district  sales  managers  and  show 
{  results.  Send  your  resume  including 
!  salary  history  to  Charles  DeZutter, 
Circulation  Director,  The  Register,  1 
Register  Plaza,  Shrewsbury,  NJ07701. 


CIRCULATON 

DIRECTOR 

We  are  looking  for  a  knowledg- 
able  and  serious  Individual  to 
fill  the  top  slot  at  our  35,000 
plus,  6-day,  Zone  2  AM.  The 
successful  applicant  must 
have  the  ability  to  organize 
play  and  direct  In  a  shirt¬ 
sleeve  manner.  We  require  an 
Individual  who  has  the  lead¬ 
ership  ability  to  solve  prob¬ 
lems  and  motivate  people.  Our 
compensation  package  Is 
attractive  and  will  adequately 
reward  the  kind  of  person  we 
seek.  E.O.E.  Send  resume  to 
Box  9503,  Editor  &  Publisher. 


PUT  YOUR  EXPERIENCE  AND  SKILLS 
to  work  for  a  Fortune  500  Company  that 
offers  real  advancement  opportunities 
for  the  achiever.  This  beautiful  south¬ 
eastern  coastal  location  has  had  house¬ 
hold  growth  in  the  excess  of  a  national 
i  average  for  the  last  ten  years.  More  of 
I  the  same  is  protected  for  the  duration  of 
!  the  80's.  We  feel  the  qualities  best 
!  suited  for  this  top  position  are: 

I  -Five  years  circulation  management 
experience. 

•Some  promotion  experience. 

•A  high  degree  of  integrity. 

•Provision  in  budgeting. 

•Strong  organizational  skills. 

If  you  are  proficient  in  these  areas  or 
highly  motivated  and  need  the  right 
place  to  grow  we  want  to  hear  from  you. 
Please  write  to  Beverly  A  Jurgensen, 
Personnel  Director,  PO  Box  840, 
Wilmington  NC  28402.  All  replies  will 
be  held  in  strictest  confidence. 


SINGLE  COPY  SALES  REP 
Career  opportunity  available  for  an 
experienced,  energetic,  sales  oriented 
individual  selling  circulation  programs 
for  a  national  newspaper.  Two  territories 
available:  Orlando— Miami.  Must  be 
willing  to  travel,  college  degree 
preferr^.  Newspaper  experience  help¬ 
ful.  Sala7  O  bonus  O  benefits  O  auto. 
Relocation  at  own  expense.  Send 
resume  and  a  salary  history  to  Box 
9435,  Editor  &  Publisher. 


i  DATA  PROCESSING 

'  PROGRAMMER  ANALYST 

.Tampa  based  software  development 
i  firm  needs  individual  with  minimum  3 
years  COBOL  experience.  Circulation  or 
advertising  system  experience  helpful. 

.  IBM,  VAX  or  HP  a  plus.  Send  resume  to: 
M.  Rubino,  Collier-Jackson,  Inc.,  3707 
W.  Cherry  St.,  Tampa,  Florida  33607. 

I _ EDITORIAL _ 

;  AMERICA’S  LARGEST  COUNTRY  week¬ 
ly  (21,000  ABC)  seeks  retired  copy 
editor  for  1-3  months  to  edit  copy  and 
coach  3  talented  young  women.  Wages 
I  to  top  any  you’ve  ever  earned.  If  you’re  a 
•  disciple  of  Flesch,  E.B.  White,  Cappon 
or  Zinsser,  you’re  our  man.  We’re  fully 
I  computerized  in  a  small  town  50  miles 
north  of  Detroit.  Bob  Myers,  County 
'Press,  Lapeer,  Ml  48446,  (313) 
664-0811.  Home  (313)  664-8433. 

I - 

I  ASSISTANT  CITY  EDITOR 
One  of  the  West’s  best  metro  dailies.  We 
I  have  a  9-editor  city  desk,  24-hour  edit- 
,  ing  and  5  daily  zoned  local-news  sec- 
I  tions.  Hard  work;  top  quality  staff.  Posi- 
.  tion  open  is  the  entry  spot:  overnight 
editor,  job  requires  good  peopTe- 
'  management  and  copy-editing  skills. 
You  should  be  an  assistant  city  editor  or 
I  city  editor,  perhaps  at  a  small  or  medium 
'  daily,  with  reporting  experience  to  be 
considered.  If  you  fit  and  are  willing  to 
!  investa  phone  call,  callT.  Wayne  Mitch- 
'  ell.  City  Editor,  The  San  Diego  Tribune, 
;at  (619)299-3131  between  5:30  AM 
:  and  4  PM  (PST). 

:  THE  ALBUQUERQUE  JOURNAL  is  look- 
,ing  for  just  the  right  mix  of  reporter/ 
'feature  writer/reviewer  for  its  arts  and 
entertainment  section.  If  you’ve  covered 
straight  news,  developed  a  vivid  feature 
style  and  reviewed  music  (particularly 
'classical  and  opera),  send  your  clips  and 
I  resume  to  Susan  Stiger,  The  Albuquer- 
Ique  Journal,  PO  Drawer  J,  Albuquerque 
NM  87103. 
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EDITORIAL 


ASSISTANT  NEWS  EDITOR 
The  Jackson  Sun,  a  West  Tennessee, 
afternoon  daily  of  37,000,  has  an  open¬ 
ing  for  assistant  city/news  editor.  Posi¬ 
tion  involves  some  general  assignment 
reporting,  along  with  nelping  news  editor 
manage  a  reporting  staff  of  14.  Report¬ 
ing  experience  essential.  Send  resume, 
references  and  writing  samples  to  Mary 
Reed,  News  Editor,  The  Jackson  Sun, 
PO  Box  1059,  Jackson  TN  38302. 


AWARD-WINNING  small  Oklahoma 
weekly  needs  hands-on  editor  who 
covers  all,  writes  well,  handles  camera 
and  understands  design.  Excellent 
future  with  advancement  opportunity. 
Wite  Terry  Clark,  Waurika  News- 
Dimocrat,  117  West  Broadway,  Wauri¬ 
ka  OK  73573  or  call  (405)228-2316  or 
228-3117  evenings. 


BUSINESS  WRITER/EDITOR 
Opportunity  for  mature,  energetic  pro  to 
guide  daily  and  Sunday  local  ana  wire 
business  coverage  for  fast-growing  Flor¬ 
ida  East  coast  newspaper.  Send  Tetter, 
resume,  work  samples  to  Steve  Pappas, 
News-Journal,  P(J  Box  431,  Daytona 
Beach  FL  32015-0431. 


BUSINESS  WRITER 
A  statewide  business  beat  is  waiting  for  a 
business  pro  who  cn  spot  trends  and 
translate  jargon  into  interesting  copy. 
Someone  who  realizes  there  is  more  to 
business  than  profit  and  loss  state¬ 
ments.  We're  looking  for  stories  that  will 
help  our  readers  understand  what  is  tak¬ 
ing  place  in  the  region's  business  world 
and  where  it  is  heading.  Requirements 
include  three  years  of  business  writing 
experience.  Zone  5.  Circulation 
500,000  plus.  Box  9454,  Editor  &  Pub¬ 
lisher. 


AN  EDITOR  FOR  IOWA  DAILY  newspa¬ 
per  with  5000  circulation.  Position 
requires  excellent  writing,  management 
and  layout  skills.  Must  be  motivated, 
have  solid  news  judgement  and  a 
committment  to  the  community.  If  you 
have  a  well-rounded  newpaper  back¬ 
ground  with  editorial  and  management 
ability,  please  apply.  Send  resume 
including  salary  history,  references  and 
work  samples  to  Box  9467,  Editor  & 
Publisher. 


COPY  EDITOR 

The  Jackson  Sun,  a  West  Tennessee, 
afternoon  daily  of  37,000,  has  an  im¬ 
mediate  opening  for  a  copy  editor.  Need 
sharp  editor,  strong  in  spelling,  grammar 
and  paM  design,  who  can  handle  slot 
duties.  One  to  Z  years  experience  prefer¬ 
red.  Send  resumes,  references,  and 
samples  of  work  to  Lisa  Green,  Copy 
Desk  Chief,  The  Jackson  Sun,  PO  Box 
1059,  Jackson  TN  38302. 


COPY  EDITOR 
PART  TIME 
FOR  SPORTS  DEPT 
Must  have  min.  of  2-3  years  daily  news¬ 
paper  editing  experience— preferably  in 
sports.  Will  work  Fridays  from  7:30  PM 
to  3  AM.,  and  Saturdays  from  4  PM  to 
11:30  PM.  Call  H.  Moore  bet.  2:30  to  4 
PM  (201)646-4227— THE  RECORD, 
Hackensack,  New  Jersey.  EOE/M/F. 


COPY  EDITOR  Knight-Ridder  AM  on 
Florida's  Sun  Coast  needs  experienced 
pro  for  high-pressure  position  on  news 
desk.  Minimum  one  year  slot  experience 
required.  If  you're  strong  on  grammar, 
headline  writing,  layout,  story  selection 
and  plugging  holes  in  copy,  write  Neil 
Besougloff,  News  Editor,  The  Bradenton 
Herald,  PO  Box  921,  Bradenton  FL 
33505. 


NEED  AN  EDITOR? 

HOW  ABOUT  A  WRITER? 

Or  a  RR.  person  who  knows  the  press 
because  he  or  she 
follows  the  press? 

Find  any  or  all  of 
these  by  advertising 
in  the  classified  col¬ 
umns  of  EDITOR 
&  PUBLISHER — the  weekly  inde¬ 
pendent  news  publication  serving  the 
newspaper  field.  Phone  or  write  for  a 
rate  card;  Classified  Department 
EDITOR  &  PUBLISHER 
11  W  19th  St.  New  York,  N.Y.  10011 
212-675-4380 


ASSISTANT  EDITOR  for  large  regional 
farm  weekly  newspaper.  Ag  background 
necessary.  Excellent  salary.  Send 
resume  and  samples  of  work  to  Robert 
G.  Campbell,  Lancaster  Farming,  PO 
Box  3^  LitiU  PA  17543. 


DESIGNER 

The  Anchorage  Daily  News  is  seeking  a 
designer  to  work  on  features  section 
fronts  and  The  Sunday  Magazine.  Ap¬ 
plications  from  artist,  photographers 
and  editors  with  at  least  three  years  de¬ 
sign  experience  welcomed. 

Ours  is  a  competitive  newspap^  town 
and  we  have  established  a  tradition  of 
good  photojournalism  and  design.  Last 
year  we  won  three  awards  in  the  SND 
competition.  Next  year  we  move  to  a  new 
press  offering  much  more  color.  In¬ 
terested  applicants  should  send  letter, 
resume  and  work  samples  to  Mike  Camp¬ 
bell,  Assistant  Managing  Editor,  Anchor¬ 
age  Daily  News,  PO  box  6616,  Anchor¬ 
age  AK 


EDITOR  for  five  day  daily  and  regional 
monthly  business  tabloid.  Degree  with 
minimum  2  years  experience.  Position 
requires  excellent  writing,  editing, 
photographic  and  layout  skills.  Some 
business  beat  background  desired.  Staff 
of  3  plus  springers.  Salary  to  $25,000 
depending  on  experience.  Contact 
Michael  Tompkins,  Vice  President, 
News  Media  Corporation,  PO  Box  615, 
Clinton  IL  61727  or  call  (217)935- 
3171. 


EDITOR-REPORTER  needed.  Must  be 
good  accurate  reporter,  fast  writer  and 
use  camera  with  a  strong  commitment 
to  small-town  journalism  and  communi¬ 
ty  dedication.  Permanent.  Send  resume 
to  Allan  Evans,  Daily  News,  Russell,  KS 
67665. 


EDITORS— now  accepting  applications 
for  present  and  future  opening  from  ex¬ 
perienced  daily  newspaper  people  with 
demonstrated  skills  in  copy  editing, 
page  layout.  Desk  experience  necessary; 
reporting  background  helpful.  We're  a 
6-day  PM  in  a  highly  competitive  state 
capital  market.  Salary  in  $26,000 
range,  plus  excellent  benefits.  Send  lay¬ 
out,  editing  aamples,  resume  to  William 
M.  Dowd,  Managing  Editor,  The  Knicker¬ 
bocker  News,  Box  150(X),  Albany  NY 
12212. 


ENTRY  LEVEL  reporter  sought  by  north¬ 
west  Florida  daily.  Good  position  to  gain 
the  experience  sought  by  the  metros. 
Send  resumes  to:  Jackson  Ck)unty  Flor¬ 
idan,  PO  Box  520,  Marianna  FL  32446. 


EXECUTIVE  EDITOR 
We  are  in  need  of  an  executive  editor 
with  proven  management  ability  to  join 
our  dynamic  newspaper  group  in  Mas¬ 
sachusetts. 

Individual  must  have  excellent  editorial/ 
management  background  and  have 
minimum  of  ten  years  newspaper  experi¬ 
ence. 

This  is  a  new  position  with  our  group  and 
is  an  outstanding  opportunity  for  the 
right  individual. 

If  you  are  self-motivated,  work  well  with 
a  management  team  and  want  to  grow 
professionally  please  forward  your  re¬ 
sume  today.  Box  9498,  Editor  &  Pub¬ 
lisher. 


EXPERIENCED  REPORTER 
To  cover  crime  news  for  the  Fayetteville 
Times,  an  award-winning  daily  in 
Southeastern  North  Carolina.  Send 
clips  and  resume  to:  Luke  West,  News 
Editor,  PO  Box  849,  Fayetteville  NC 
28302. 


GROWING  KENTUCKY  weekly  seeks 
entry  level  staff  reporter.  Must  be  able 
to  write,  take  photos,  paste-up.  Good 
lifestyle,  good  working  conditions. 
Commitment  a  must.  Box  9347,  Editor 
&  Publisher. 


! 

I  Experienced  new^per  reporter/editor 
!  wanted  to  be  assistant  editor  of  Farm 
'  Week,  leading  farm  weekly  of  Indiana, 
Western  Ohio  and  Kentucky.  Journalis¬ 
tic  knowledge  more  important  than  agri¬ 
cultural.  However  some  Agricultural 
knowledge  helpful.  Job  opens  February 
or  March,  but  can  start  any  time.  Write 
Tom  Mayhill,  Publisher,  TO  Box  142, 
Knightstown  IN  4614i8. 


IFLEX  YOUR  MUSCLES: 

;  30,0(X)-40,000  7-day  dally  in  Eastern 
Pennsylvania  is  looking  for  city  editor 
with  strength  of  character  and  dedica¬ 
tion  to  excellence.  Must  be  strong  editor 
of  copy  with  leadership  skills  and 
capacity  for  management.  References  a 
,  must.  Box  9389,  Editor  &  Publisher. 

I  When  you  need  to  reach  news- 
I  paper  people,  you  can  meet  all 
I  the  people  you  want  to  meet— 
I  Buyers,  sellers,  employers,  job- 
!  seekers,  and  more,  in  the  pages 
I  of  E&P  Classifieds. 

I 

!  IMMEDIATE  OPPORTUNITIES 
FOR  THE  BEST 

JOURNALISTIC  PROFESSIONALS 
'  We  are  in  immediate  need  of  aggressive 
I  journalistic  professionals.  For  thou- 
I  sands  of  journalistic  professionals, 

!  1985  will  be  the  best  year  ever  for  the 
I  Industry,  because  this  year  is  the  year 
I  for  the  job  market  where  the  markets 
I  are  wide  open  from  coast  to  coast  from 
i  every  aspect  of  the  industry. 

I  Most  important  to  you  is  to  find  the  best 
[job  in  the  market  and  win  it  hands 
I  down! 

|...here  at  Media  Talent  Network 
I  Management  Consultants,  we  stand 
I  prepared  and  ready  to  do  what  it  takes 
I  to  win  that  job  for  you.  We  have  an 
I  excellent  reputation  and  are  a  national 
:  marketing  consulting  firm  in  the  indus- 
I  try  catering  to  the  broadcast,  literary, 

•  and  entertainment  professionals  from 
I  coast  to  coast. 

[For  career  marketing  informaion  on 

•  available  journalistic  careers  write  or 
{ call  Media  Talent  Network  Management 
I  Consultants,  2400  Merchant  Dr.,  NW, 

I  Suite  200,  Knoxville,  TN  37912,  (615) 

522-7900.  All  inquiries  held  in  stric- 
j  test  confidence. 

I  INVESTIGATIVE  RETORTS 
I  Investment  Dealers'  Digest  magazine  is 
I  beginning  to  produce  the  best  financial 
journalism  in  the  country.  Solid  repor¬ 
ters  of  both  a  financial  and  non- 
financial  background  are  urged  to  reply 
for  a  great  opportunity  in  an  expansion 
ernvironment.  Respond  with  note  and 
resume  to  Derek  Drew,  Investment 
Dealers'  Digest,  150  Broadway,  New 
York  NY  10038. 


MANAGING  EDITOR  for  4  specialty 
entertainment  publications.  Heavy 
editorial,  production,  organizational 
background.  Salary  $21,0TO.  Resume: 

I  Box  303,  Roslyn,  NY  11576. 

;  MANAGING  EDITOR  for  Zone  1  business 
;  newspaper,  circulation  25,0(X).  Strong 
I  reporting,  feature  writing  skills,  good 
I  knowledge  of  business  and  finance,  ex- 
I  perlence  with  layout  and  design.  Cur¬ 
rently  monthly  but  needs  strong  editor  to 
I  expand  to  bi-weekly  coverage.  Send  re- 
j  sume,  clips,  salary  required  to  Box 
I  9483,  Editor  &  Publisher. 

i - 

I  REPORTERS 

I  The  Hartford  Advocate,  1  in  a  210,(XX) 
circulation  chain  of  alternative  news- 
I  papers,  needs  two  experienced  journal¬ 
ists  to  write  on  business,  arts,  and  poli¬ 
tics.  Three  to  five  years  daily  or  weekly 
I  experience  preferr^.  Resume  and  clic» 

I  to  J.  Zanca,  30  Arbor  St,  Hartford  (;T 
1 06106. 
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“HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM”  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


SHIRT  SLEEVE 
MANAGING  EDITOR 
For  twice  weekly  newspapers  and  week¬ 
ly.  Journalsim  or  English  degree 
required  with  two  to  five  years  experi- 
ence.Send  resume  and  salary  history  in 
confidence  to:  Larry  Davis,  Rochelle 
Newspapers,  PO  Box  46,  Rochelle  IL 
61068. 


SPORTS  EDITOR 

We're  a  small  but  aggressive  daily  in 
eastern  Zone  7  with  an  emphasis  on 
local  sports.  We  have  high  sp^  wire 
and  laserphoto  to  help  get  the  job  done 
completely  and  on  dektline.  If  you  work 
hard,  like  local  sports  and  small  town 
living,  send  cover  letter,  resume,  non- 
returnable  samples  and  salary  expecta¬ 
tions  to  Box  9493,  Editor  &  Publisher. 

SPORTS  EDITOR 

Award-winning  30,000  Zone  2  daily  is 
lookir^  for  an  a^essive  energetic  and 
experienced  person  to  redefine  priorities 
and  fine  tune  current  operation  to  maxi¬ 
mize  use  of  newshole  and  personnel  in  a 
12  high-school  market.  Position  re¬ 
quires  good  writing,  editing  and  lay-out 
skills  using  state-of-the-art  page  layout 
system.  Box  9489,  Editor  &  Publisher. 

COPY  EDITOR 

Eager  and  able  person  sought  for  a  varie¬ 
ty  of  news  desk  duties  with  an  award¬ 
winning  30,000  pm  daily  in  Zone  2. 
Position  r^uires  good  head  writing, 
copy  editing  and  layout  skills  using 
state-of-the-art  copy  processing  and 
page  layout  systems.  Relavent  experi¬ 
ence  desired.  Box  9490,  Editor  &  Pub¬ 
lisher. 


EDITORIAL 


COPY  EDITOR/REPORTER 
for  Anglo-Jewish  weekly  in  Conn. 
Education  plus  experience.  Excellent 
opportunity.  Send  resume  to  Editor,  PO 
Box  1688,  Hartford  CT  06101. 


THINK  ABOUT  YOUR  FUTURE 
AND  OURS 

Because  we  intend  to  be  a  great  news¬ 
paper,  we  never  stop  looking  for  great 
repc^ers.  If  you’re  one,  and  might  like 
to  sign  on  with  one  of  the  best  non¬ 
metro  newspapers  in  the  country,  let  us 
know  who  you  are  and  where  you  are. 
We  don't  have  an  opening  at  the 
moment,  but  when  we  do,  we'M  hire  the 
best.  If  you  have  at  least  5  ^rs  daily 
newspaper  experience  and  think  you'll 
know  an  outstanding  opportunity  when 
you  see  one,  send  us  a  letter  and  a 
resume  and  we'll  send  you  a  copy  of  our 
newspaper.  If  that  doesn't  convince 
you,  nothing  we  can  say  is  likely  to. 
Send  to  Box  9464,  Editor  &  Publisher. 


The  Fort  Lauderdale  News  and  Sun- 
Sentinel  is  looking  for  a  graphic  director 
to  oversee  the  newspaper's  entire 
graphics  presentation  and  assist  in 
developing  a  design  philosophy.  The 
position  requires  an  extensive  back¬ 
ground  in  typography,  photography, 
black  and  white  and  color  reproduction. 
Some  knowledge  of  computer  grahics 
would  be  helpful.  Candidates  must  have 
the  ability  to  communicate  effectively, 
work  closely  with  other  editors  and  have 
thorough  understanding  of  composing 
and  other  production  departments.  This 
is  a  staff  position  that  will  report  direct¬ 
ly  to  the  managing  editor.  No  phone 
calls  please.  Send  resume  to  Earl 
Maucker,  Managing  Editor,  News  and 
Sun-Sentinel  Company,  101  North  New 
River  Drive  East,  Fort  Lauderdale,  FL 
33302.  EOE. 


EDITORIAL 


OPINION  PAGE  EDITOR 
Fast-growing,  Zone  5,  suburban  daily 
needs  creative,  provocative  writer. 
Duties  include  weekly  column,  editor¬ 
ials,  some  page  editing.  To  apply,  send 
cover  letter,  resume  with  salary  history, 
and  work  samples  to  Box  9471,  Editor 
&  Publisher. 


REPORTER/WRITER 
Up  and  coming  farm  business  magazine 
has  immediate  opening  for  experienced 
journalistic  or  quick  learner  to  write 
cover  stories  and  other  newspaper- 
length  features  to  appeal  to  our  full¬ 
time  farmer  audience.  We  write  tight, 
no-nonsense  copy,  and  have  fun  doing 
it.  We  don't  whine  about  the  difficul¬ 
ties  agriculture  is  experiencing;  our 
focus  IS  on  the  survivors.  Who  are  they 
and  how  are  they  pulling  through?. 
Send  resume  and  a  dozen  clippings  to: 
Claudia  Waterloo,  Editor-ln-Cnief, 
FarmFutures,  330  E.  Kilbourn  Ave., 
Milwaukee,  Wl  53202. 


REPORTERS-Central  Texas  AM  needs 
an  experienced  reporter  for  bureau 
reporting  post.  Also  accepting  applica¬ 
tions  for  possible  future  entry-level 
openings,  ^nd  resume,  clips  and  cover 
letter  to  Steve  Walters,  Managing 
Editor,  Temple  Daily  Telegram,  PO  Box 
868,  Temple,  TX  76503. 


VANDERBILT  STUDENT  COMMUNICA¬ 
TIONS,  INC.  seeks  a  consultant  journal¬ 
ist  and  an  administrator.  The  consultant 
journalist  assists  and  advises  student 
editors  and  station  managers  on  matters 
concerning  publication  content.  The 
consultant  journalist  is  expected  to  be 
available  to  deal  with  emer^ncies.  This 
position  is  rated  as  a  IVx  day  a  week 
|ob.  The  administrator  coordinates  the 
activities  of  attorney,  the  accounting 
and  auditing  firm,  the  consultant  engi¬ 
neer,  and  those  of  any  others  assisting 
in  the  work  of  V.S.C.  The  administrator 
also  advises  and  assists  students  on 
stdff  and  fiscal  management,  relations 
wit  others  in  the  university,  and  related 
concerns.  The  position  is  rated  as  a  216 
day  a  week  job.  The  positions  of  consul¬ 
tant  journalist  and  administrator  can  be 
filled  by  one  person  (as  joint  responsi¬ 
bilities)  or  by  two  persons.  Please  send 
resume  and  supporting  materials  to 
Keith  Davies,  Box  507,  Peabody 
Station,  Vanderbilt  University,  Nashvil- 
le  TN  37  203.  Telephone 
(615)322-2753.  Application  deadline 
15  January  1986.  Vanderbilt  University 
is  an  Equal  Opportunity,  Affirmative/ 
Action  Employer. 


WRITER/EDITOR 


Wausau  Insurance  Companies  is  seek¬ 
ing  an  experienced  writer/editor  to  plan, 
write  and  edit  a  variety  of  print  and 
audio-visual  communications.  This 
position  requires  a  person  who  is  crea¬ 
tive  and  who  has  three  or  more  years 
experience  in  business  journalism, 
preferably  in  an  insurance-related  field, 
n’eference  will  be  given  to  those  who 
have  a  bachelor's  degree  in  Communi¬ 
cations  or  Journalism.  Excellent  inter¬ 
personal  relation  skills  are  required  for 
contact  with  individuals  at  all  levels  in 
the  organization. 

The  successful  candidate  will  be  a 
member  of  a  professional  communica¬ 
tions  team.  We  offer  excellent  fringe 
benefits,  a  competitive  salary  matching 
qualifications,  and  an  opportunity  for 
career  growth. 

If  you  have  the  qualifications  and  the 
desire  to  relocate  to  a  community  of 
50,000  in  central  Wisconsin,  we’d  like 
to  hear  from  you.  Send  resume  and  writ¬ 
ing  samples  to  Debby  Veenstra,  Person¬ 
nel,  Wausau  Insurance  Companies, 
2O0O  Westwood  Drive,  Wausau  Wl 
54401. 

An  Equal  Opportunity  Employer 
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REPORTERS— our  award-winning  6-day 
PM  is  the  oldest  newspaper  in  New 
York's  capital  market,  but  we're  not 
alone.  If  you  can  compete  for  readers' 
time  against  local  papers.  New  York  City 
dailies,  and  radio  and  T.V.  by  regularly 
producing  timely,  brightly  written  copy, 
we’ll  make  it  worth  your  wf  Me.  Send  re¬ 
sume  and  ten  published  writing  samples 
to  Joann  Crupi,  Executive  City  Editor, 
The  Knickerbocker  News,  Box  15000, 
Albany  NY  12212. 


WANTED:  News  reporter/  associate 
editor  for  fast  growing,  aggressive, 
national  award  winning,  twice  weekly. 
Must  be  news  smart,  hardworker.  Long 
hours,  low  pay.  Ohio's  most  exciting 
newspaper.  Resume,  references  and 
clips  to;  Editor,  Athens  News,  PO  Box 
543,  Athens  OH  45701. 


WRITER/EDITOR  for  large,  successful 
L.l.  weekly.  Career  opportunity.  Experi¬ 
ence  and  excellent  writing  skills 
required.  Resume,  clips,  salaty  require¬ 
ment  to  Box  9434,  Editor  &  Publisher. 


_ FREELANCE _ 

FREELANCE  BUSINESS  WRITERS. 
Young  200,000  plus  circulation  nation¬ 
al  business  magazine  for  chief  financial 
officers  needs  news  and  feature  contri¬ 
butors.  Must  have  solid  experience  in 
business/financial  reporting.  Resume 
and  clips  to:  William  Souder,  Senior 
Editor,  CFO  Magazine,  268  Summer 
St.,  Boston  MA  (J2210. 


LEGAL  WRITER-Established  lawyer 
familiar  with  matters  relating  to  long¬ 
term-care  facilities  to  write,  free-lance, 
bimonthly  column  (1, 500-3, OOO 
words)  for  national  trade  magazine. 
Send  resume  wth  clips  to  Box  9452, 
Editor  &  Publisher. 


_ JOB  LEADS _ 

GOVERNMENT  JOBS  $16,040- 
$59,230/yr.  Now  Hiring.  Call 
(805)687-^00  Ext.  R-4261  for  cur¬ 
rent  federal  list. 


_ MARKETING _ 

COPYWRITER 

Entry-level  position  for  self-starting  indi¬ 
vidual.  Recent  college  graduates  prefer¬ 
red.  Successful  candidate  will  be  re¬ 
sponsible  for  generating  all  promotional 
copy  and  assisting  in  general  marketing 
operations.  Knowledge  of  newspaper 
business  helpful.  Send  resume,  salary 
requirements  and  samples  to: 

Tribune  Media  Services 
Marketing  Department 
720  N.  Orange  Ave. 

Orlando  FL  32801 

Tribune  Media  Services  is  a  communica¬ 
tions  company  with  operations  in  news¬ 
paper  syndication,  television  listings 
and  electronic  information  products  and 
services. 


PRODUCTION 


ASSISTANT 


PRODUCTION  MANAGER 


MINORITY  COLLEGE  STUDENTS 
AND  RECENT  GRADS 

Com  to  the  TNnI  Annual  Newsday  Minority  Job 
Opportunity  Conference 

Hofstra  University  □  Hempstead,  N.Y. 
January  24  &  25,  1986 

For  interviews  with  recruiters  from  major  newspapers,  news 
services  ancJ  newspaper  groups  lor  cumnl  and  fuhn  aiMry  towi 
jobs  imI  WofsiMpi  tt  raporton,  pholograpiiin,  copy  odNon  md 
Mws  OMlstads.  Last  year's  recruiters  included  Newsday,  The 
New  York  Times,  New  York  Daily  News,  Chicago  Sun  Times, 
The  Boston  Globe,  The  Dow  Jones  Newspaper  Fund,  The  Wall 
Street  Journal,  The  Washington  Post,  Los  Angeles  Times,  The 
Miami  Herald,  Capital  Cities  Communications  and  many  more 
large  and  small  dailies  from  the  eastern  U.S. 


Journalism  major  not  required.  No  charge.  Free  lunch  both 
days.  Convenient  to  transportation  and  housing.  REGBTRATKM 
OEAOUNE:  OeCENKR  16,  1985. 


Registration  bdomiation;  JOC,  Community  Affairs  Dept. 
Newsday.  Long  Island,  NY  11747.  (516)  454-2172. 


Excellent  opportunity  for  a  quality  and 
production  oriented  manager.  We  are  a 
major  metropolitan  paper  seeking  a 
person  with  strong  letterpress  back¬ 
ground.  You  will  work  with  a  solid 
management  team  now  and  will  be  able 
to  assume  greater  responsibility  in  the 
future.  Analytical  and  communication 
skills  are  important.  We  are  looking  for  a 
self-starting  individual  who  can  moti¬ 
vate  others.  We  offer  a  good  salary  with 
excellent  fringe  benefits  and  working 
conditions.  Send  resume  and  salary 
history  to  Box  9462,  Editor  & 
Publisher. 
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COMPOSING  ROOM  FOREMAN 
The  Herald,  central  Connecticut's 
largest  afternoon  newspaper,  40,000 
plus  Monday-Saturday  is  seeking  an 
energetic  individual  with  a  solid  union 
bacl^round  and  people  management 
skills.  This  "Hands-On"  position 
r^uires  a  qualiW  conscious  and  dead¬ 
line  oriented  professional  with  the  abili¬ 
ty  to  motivate  others.  A  knowledge  of 
newspaper  front  end  systems  and  all 
phases  of  photo  composition  is  a  must. 
Good  salary  and  benefit  package.  Send 
resume  and  salary  history  to;  Personnel 
Manager,  The  Herald,  New  Britain  CT 

COMPOSING  ROOM 

SUPERINTENDENT 
Growing  suburban  daily  (Zone  2)  news¬ 
paper  over  35,000  ABC  circulation 
seeks  take-charge  professional.  Working 
knowledge  of  O.E.C.  front-end  system, 
state-of-the-art  typ^tters  and  proven 
management  skills  in  all  phases  of  com¬ 
posing  room  functions  is  necessary. 
Must  be  capable  of  assisting  in  develop¬ 
ment  of  plans  for  upgrading  equipment 
and  procedures  as  need  arises.  Ideal 
spot  for  number  2  person  in  larger  news¬ 
paper  to  move  up.  Competitive  salary 
and  benefit  package.  Send  resume  in¬ 
cluding  salary  history  to:  Box  9484,  Edi¬ 
tor  &  Publisher. 

MEDIUM  SIZED,  group  owned  daily 
looking  for  experienced  composing 
room  foreman.  Union  shop.  Excellent 
salary  and  benefits.  Send  resume  to; 
Charles  Pettit,  Publisher,  The  Daily 
Journal,  295  North  Broad  St.,  Elizabeth 
NJ  07207. _ 

PUBLIC  RELATIONS 

PUBLIC  INFORMATION  OFFICER 
Medium-sized  northeastern  city  in 
Middle  of  Renaissance  seeks  energetic 
professional  to  manage  press  onice. 
Will  work  closely  with  progressive  mayor 
and  maintain  close  liaison  with  city  hall 
press  corps  and  other  media.  Will 
communicate  progress  of  ambitious 
redevelopment  efforts,  as  well  as  day- 
to-day  city  business.  Ideal  candidate 
would  be  present  or  former  city  hall 
reporter  seeking  new  challenge.  Previ¬ 
ous  journalism  or  related  PIO  experi¬ 
ence  preferred.  Salary  $25,000  to 
$30,000,  depending  on  experience. 
Box  9482,  Editor  &  Publisher. 


PHOTOJOURNAUSM 

THE  ALBUQUERQUE  JOURNAL  needs 
an  aggressive,  self-motivated  photo¬ 
grapher.  Color  experience  is  a  must.  This 
home-owned  newspaper  appreciates, 
displays  and  demands  quality  photojour¬ 
nalism.  Send  resume  and  portfolio  to 
Ray  Cary,  The  Albuquerque  Journal,  PO 
Drawer  J,  Albuquerque  NM  87103. 

PHOTOGRAPHER 

MORE  THAN  PAPPARAZZI  WANTED  to 
obtain  photos  of  national  personalities 
with  their  automobiles.  Brief  quotes  of 
why  the  person  likes  his  car  required. 
Please  attach  returnable  samples  of 
your  work  in  note  for  details  to  trade 
magazine,  COLLISION,  PO  Box  M, 
Franklin  MA  02038. 

PRESSROOM 

PRESSROOM 

The  Fort  Lauderdale  News  and  Sun- 
Sentinel  has  immediate  opening  for  ex¬ 
perienced  press  person.  Individuals 
must  have  complete  apprenticeship  and 
have  previous  experience  on  double  wide 
Web-fed  letterpress  or  offset.  Send  re¬ 
sume  to  our  personnel  department. 
News  and  Sun-Sentinel  Company,  101 
North  New  River  Dr  East,  Ft.  Lauderdale 
FL  33302.  EOE. 


ASSISTANT  PRESS  FOREMAN  for 
growing  daily  PM  and  Sunday  AM. 
Community  offset  and  four  color  experi¬ 
ence  necessary,  good  salary  and  bene¬ 
fits.  Send  resume  (no  phone  calls)  to 
William  Studt,  Pressroom  Foreman,  The 
Daily  Freeman,  79  Hurley  Ave.,  Kings- 
ton  NY  12401. _ 

_ SALES 

CLASSIFIED  SALES  person  for  Zone  4 
with  strong  sales  experience  in  automo¬ 
tive  and  real  estate  advertising.  Must  be 
aggressive  with  positive  mental  attitude 
and  be  willing  to  develop  and  service 
new  accounts  in  all  classifications. 
Send  resume  and  salaiy  requirements 
to  Box  9430,  Editor  &  Publisher. 


PRESS  SALES 
EXECUTIVE 
Manufacturer  of  web 
offset  newspaper  presses 
requires  individual  with 
heavy  experience  in  sales 
of  similar  equipment  for 
introduction  sales  effort. 
Heavy  travel  required. 
Send  resume  and  salary 
history  to: 

Box  9B02. 

Editor  &  Publisher 


POSITIONS 

WANTED 


_ ORCULATION _ 

CIRCULATION  DIRECTOR 
Sales  and  marketing  oriented  circula¬ 
tion  pro  looking  for  a  new  challenge.  An 
effective  communicator  and  admini¬ 
strator,  with  solid  management  exp^i- 
ence.  A  proven  record  in  ABC  audits, 
postal  regulations,  subscriptions, 
fulfillment  and  circulation  computer 
systems.  Seeks  creative  opportunity  in 
newspaper/magazine  field  in  Southern 
California.  Write  to  Box  9351,  Editor  & 
Publisher. 

CIRCULATION  MANAGER.  8000  daily, 
bperienced  Zone  7  man  seeks  work. 
Box  9424,  Editor  &  Publisher. 


EXECUTIVE  with  credentials  in  all 
phases  of  circulation,  marketing  and 
promotion.  Box  9421,  Editor  & 


CITY  EDITOR 

Aggressive  local  coverage  and  news¬ 
room  excellence  inspire  this  profession¬ 
al  with  four  years  reporting,  one  vear 
leadership  work.  Prefer  small-medium 
paper.  Zone  9, 8,  7,  where  enthusiasm, 
lively  copy  are  priorities.  Proven  team 
motivator  with  skills,  ideas,  awards, 
ethics,  dedication.  (612)  331-7167 
message. 

EDITOR,  weekly  newspaper,  with  5 
years  of  varied  experience  seeks  top 
writing/editing  position  on  a  large  week¬ 
ly  or  mid-sized  daily.  Solid  sportswriting 
background  with  award-winning  college 
daily.  Experience  also  includes  editor¬ 
ial,  agriculture,  local  government, 
features,  photography,  editing,  layout. 
A  proven  perfectionist  who  can  ^pt 
and  produce.  Box  9468,  Editor  &  Pub¬ 
lisher. 

EMPLOYED  EDITOR,  experienced 
backwoods  to  big  cities,  seeks  top  spot 
daily  newsroom.  Proven  leader.  Knows 
readability  and  profitability  not  opposite 
goals.  Box  9469,  Editor  &  Publisher. 

EXPERIENCED,  talented,  mature  repor¬ 
ter,  has  covered  state  Legislature,  gov¬ 
ernment,  courts,  has  written  column. 
Will  work  extra  hard  to  produce  solid 
stories  for  aggressive  daily  with  team 
spirit  interested  in  producing  a  first- 
class  newspaper.  Box  9501,  Editor  & 
Publisher. 

Intelligent,  hardworking  copy  editor  and 
slot  man  with  3V%  years  experience 
wants  to  move  up  on  West  Coast  or  grea¬ 
ter  New  York  daily.  Can  be  convinced  to 
go  elsewhere  with  the  right  offer.  Good 
at  all  aspects  of  editing,  excellent  at 
layout  and  heads.  Let's  grow  together. 
Box  9431,  Editor  4  Publisher. 

QUICK,  ACCURATE  hard  news  writer 
seeks  petition  on  a  very  high  quality  mid¬ 
sized  daily,  any  Zone.  I  have  a  knack  for 
understariding  complex  issues  and  writ¬ 
ing  so  that  your  readers  understand. 
Honors  J-Grad  with  1  1/2  y^rs  weekly 
experience.  Box  9408,  Editor  &  Pub¬ 
lisher. 

Retired  editor/writer  in  Zone  9  seeks 
free-lance  work.  Box  9488,  Editor  & 
Publisher. 

SEASONED  COPY  EDITOR,  with  2 
years  experience  on  major  metro  daily, 
award  winner;  4  years  editor  rural  week¬ 
ly.  Looking  for  post  on  either  coast, 
Rockies,  Southwest.  Call  (314) 
773-6158. _ 

SEASONED,  GO-GETTER  city  editor 
ready  for  managing  editor  job  on  small 
to  mid-sized  daily.  I’m  in  southern  Zone 
5  but  right  Job  can  lure  me  anywhere. 
Box  95(j0,  Editor  &  Publisher. 


I  TOP-NOTCH  SPORTSWRITER  and  a 
;  heckuva  guy.  Seeks  football  or  basket- 
I  ball  (pro  or  college)  beat,  general 
assignment  or  features  job.  Published 
nationally  (Sports,  Sporting  News,  Pro 
football  Weekly,  many  more).  Award 
winning  reporter.  Popular  columnist. 
All-star  references.  Now  at  suburban 
Los  Angeles  daily.  Anxious  to  pay  travel 
expenses  for  interview  or  tryout, 
anywhere  in  the  USA.  (213)391-3709. 


_ FREELANCE _ 

MIDWEST  FREELANCER;  8  years  ex¬ 
perience.  Well  known  in  transportation 
industry  for  mix  of  humor  and  informa- 
ton.  No  assignmnet  too  big/small.  Write 
to;  Ken  Schamberg,  Box  166,  Everly  lA 
51338  or  call  (712)834-2679. 

OLYMPIC  NEWS  &  FEATURES  from  the 
U.S.  Olympic  training  Center  in  Colorado 
Springs,  CO.  Former  Miller  News  Bureau 
I  intern.  7  years  newspaper  experieiKe. 
Photos  too.  Also  cover  all  Colorado 
sports.  Call  for  ideas  &  work  samples. 
(303)636-3186. _ 

_ PRESSROOM _ 

Pressroom  Foreman;  Proven  ability  with 
strong  leadership  qualities.  Highly 
skilled  in  all  phases  of  Offset  Newspap¬ 
er  Production.  Young,  energetic,  hard 
working  and  honest.  Quality  and  waste 
conscious.  Innovative  and  strong 
on  a  preventative  press  maintenance. 
Seeking  a  challenging  position  as  Press¬ 
room  Iceman  or  Superintendent.  Box 
9379,  Editor  &  ^blisher. 


_ PRODUCTION _ 

M I DWEST  OPERATIONS/ 
PRODUCTION  MANAGER  with  solid 
production  background  and  proven 
management  track  record  looking  to 
relocate.  Energetic,  progressive,  self 
motivated,  experienced  in  up-grading  to 
state  of  the  art,  full  color,  quality 
control,  strong  on  systems  and  people 
skills.  20  years  newspaper  experience. 
Looking  for  TOP  NOTCH  company.  Box 
9474,  Editor  &  f^blisher. 

PRODUCTION  DIRECTOR 
Knowledgable  all  phases  of  newspaper 
operations,  front  to  back.  Cost  and 
quality  conscious.  Proven  track  record 
and  highest  references.  Box  9374, 
Editor  and  Publisher. 

PHOTOGRAPHER 

COMPETITIVE  NEWS  SHOOTER,  1  1/2 
years  on  daily  plus,  seeks  position  on 
daily  30K  or  larger,  any  zone.  Pictures 
and  resume  on  request.  Jon  Hurd  (305) 
798-3721. 


Publisher. 

HIGH  QUALITY  PROFESSIONAL 
wanted  to  relocate.  Extensive  circulation 
and  newspaper  experience.  Interested  in 
managerial  or  circulation  manager's 
postion.  Box  9491,  Editor  &  Publisher. 

PROFESSIONAL,  seasoned,  multi- 
versed,  aggressive  in  sales-circulator 
seeking  immediate  position. 
(702)3M-0546. _ 

_ EDITORIAL _ 

AWARD-WINNING  magazine  editor, 
travel,  city;  crisp  writer,  AP,  UPl;  seeks 
editing/writing  challenge.  Norm 
Rowland,  9071  Metcalf,  S-106,  C)ver- 
land  Park  KS  66212.  (913)  383-3721. 

Award-winning,  hard-hitting  editor  for 
63,000  plus  readership  publication 
seeks  adventure.  Charisma  not  cash  a 
priority.  20  years  front-line  experience. 
Write;  Terry  Kennedy,  PO  1349,  Lucer- 
ne  Valley  CA  92356  or  call 
(619)248-6074  anytime. 
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SHOP  TALK  AT  THIRTY - 


Was  “Pink  Collar”  ghetto  study  deliberate  sensationalism? 


By  Susan  H.  Miller 

The  “pink  collar”  ghetto  report  re¬ 
cently  released  by  the  University  of 
Maryland  is  a  deliberate  effort  to  sen¬ 
sationalize  some  rather  unremarkable 
findings. 

That’s  the  charge  being  leveled  by  a 
group  of  women  editors  —  including 
me.  We  believe  that  the  conclusions 
offered  by  three  women  researchers 
from  the  College  of  Journalism  go  far 
beyond  —  and  in  some  cases  contra¬ 
dict  —  the  data  collected  in  the  two- 
year  “pink-collar”  study. 

The  critics  include:  Judith  Clabes 
—  editor  of  the  Covington  (Ky .)  Posf, 
Linda  Cunningham,  executive  editor 
of  the  Trenton  (N.J.)  Times;  and  Di¬ 
ane  Borden,  former  deputy  managing 
editor  of  the  Oakland  (Calif.)  Tribune 
and  currently  professional-in¬ 
residence  at  the  University  of  Kansas 
William  Allen  White  School  of  Jour¬ 
nalism  and  Mass  Communication. 


IVe  believe  that  the 
study  conclusions, 
released  during  a  news 
conference  at  the 
National  Press  Club  in 
Washington,  D.C.  ...are 
an  example  of  the  worst 
kind  of  outmoded  and 
stereotypical  thinking 
about  women. 


We  believe  that  the  study  conclu¬ 
sions,  released  during  a  news  confer¬ 
ence  at  the  National  Press  Club  in 
Washington,  D.C.,  and  given  exten¬ 
sive  coverage  by  major  newspapers 
and  wire  services,  are  an  example  of 
the  worst  kind  of  outmoded  and 
stereotypical  thinking  about  women. 

The  lead  sentence  of  a  summary 
entitled  “Maryland  Study  Warns 
Against  ‘Pink-Collar  Ghettos’”  reads 
as  follows:  “Journalism  and  related 
professional  fields  are  becoming  prin¬ 
cipally  female,  with  a  danger  that  they 
will  be  “pink-collar  ghettos”  offering 
lower  salaries  and  status  than  they 
would  as  largely  male  fields.” 

(Susan  Miller  is  director  of  editorial 
development  for  Scripps  Howard 
Newspapers  and  former  executive  edi¬ 
tor  of  the  Champaign  (III.)  News- 
Gazette.) 


(That  assertion  is  based  on  the  fact 
that  about  60%  of  the  students  in 
schools  of  journalism  and  mass  com¬ 
munication  now  are  female,  and  have 
been  since  1977.) 

The  University  of  Maryland  re¬ 
searchers  acknowledged  that  women 
are  “filling  the  ranks  in  journalism  and 
related  fields,  but  are  not  yet  well  rep¬ 
resented  in  management  in  most  of 
these  fields.” 

However,  their  summary  then  goes 
on  to  suggest  that  “if  women  become 
the  majority  in  news  work,  its  man¬ 
agement  and  its  ranks,  the  nature  of 
news  may  change.  Studies  have 
shown  that  society  acculturates  men 
to  be  more  attuned  to  conflict,  con¬ 
troversy  and  confrontation  and 
women  to  be  more  attuned  to  har¬ 
mony  and  community.  That  may 
affect,  at  least  to  some  extent,  what  is 
regarded  as  news  by  ‘the  new 
majority.’” 

Cunningham,  in  an  Oct.  20  column 
in  her  newspaper,  gave  this  line  of 
thinking  both  barrels:  “Not  since  con¬ 
servative  Patrick  Buchanan’s  col¬ 
umn,  which  said  it  was  a  woman’s 
fault  if  she  were  raped,  has  anything  in 
the  newspapers  raised  my  dander  so 
much.” 

She  was  especially  offended  by  a 
statement  made  at  the  press  confer¬ 
ence  by  the  director  of  the  study ,  jour¬ 
nalism  professor  Maurine  Beasley: 
“If  journalism  joins  other  devalued 
professions  dominated  by  women, 
such  as  nursing  and  teaching,  the 
watchdog  role  of  the  news  media 
might  become  trivialized.” 

Cunningham  responded:  “The  real, 
between-the-Iines  message  in  the 
study  was  that  women  are  less 
demanding  than  men,  more  willing  to 
be  dumped  on  by  management,  less 
aggressive  and  more  inclined  to  sit 
back  and  take  what  is  dished  out  by 
sources  without  questioning  what 
they’re  hearing. 

“Hogwash.  Spend  15  minutes  in 
this  newsroom  and  then  tell  me  the 
women  around  here  are  less  demand¬ 
ing  or  more  inclined  to  believe  un- 
questioningly  what  their  sources  tell 
them.  Ask  my  bosses  if  I  demure 
daintily  when  thwarted  or  sit  quietly 
in  a  comer.  .  .  I  assure  you  about  the 
only  difference  between  the  women 
and  the  men  in  the  newspaper  busi¬ 
ness  is  the  obvious  one. 

“I’m  often  asked  whether  women 
editors  approach  the  news  differently 
from  their  male  counterparts.  My 
answer  is,  invariably,  no.  News  is 


news;  it  has  no  sex.  .  .  An  earth¬ 
quake,  a  hijacking,  a  murder,  a 
fashion  show,  a  personality  profile,  a 
calendar  item  are  as  much  news  to  the 
women  in  this  newsroom  as  they  are 
to  the  men.” 

Said  Borden,  “The  most  distressing 
part  of  this  report,  in  my  view,  was  its 
contention  that  because  more  women 
are  entering  the  field  of  journalism 
that  the  nature  of  news  will  change 
from  a  skeptical  watchdog  approach 
to  one  of  soft  features.  What  an  aston¬ 
ishing  leap  in  logic. 


“Not  since  conservative 
Patrick  Buchanan’s 
column,  which  said  it 
was  a  woman’s  fault  if 
she  were  raped,  has 
anything  in  the 
newspapers  raised  my 
dander  so  much.’’ 


“In  my  15  years  as  a  professional 
journalist.  I’ve  never  worked  in  a 
newsroom  where  such  stereotypical 
situations  existed.  The  hard-edged 
journalism  practiced  by  reporters  on 
my  staffs  has  always  been  the  result  of 
an  individual  reporter’s  writing  and 
reporting  talent  and  skill  and  has  no¬ 
thing  to  do  with  the  reporter’s  sex. 

“I  would  argue,  moreover,  that  as 
more  women  enter  journalism  and 
move  into  decision-making  positions, 
the  content  of  our  news  packages  will 
(Continued  on  page  32) 
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7PM 


PROTOCOL  (CC)  (P6) 


(«M)  Movie:  CHRISTMAS  (NR) 


Nwny 


Courtship 


Eat  Daisies 


SportsCanter 


College  Basketbaii  (L)  Notre  Dame 


Mother's  Day 


Baby  Krvwrs 


Nurse 


Be  a  Star 


Fandango 


Radio  1990 


Dragnet 


Prime  Time  Wrestlir 


Pyramid 


iBenny  HHi 


News 


Bill  Cosby 


Doorways  to  Life 


You  Can't 


Dangermouse 


iThree  Sons 


Nightty  Bus. 


Wild  Animals 


ElviS  Memories 


ABC  News 


IWho's  Boss 


[Spenser  for  Hire 


Having  a  choice 
mates  the  difference 

And  the  choices  are  virtually  endless  when  you  purchaise  your 
television  program  listings  from  The  TV  Listing  Group  Inc. 

TVL  provides  camera-ready  rolling  logs,  grids  and  special 
breakouts  in.a  wide  variety  of  formats,  type  sizes  and  type  styles. 

Our  highly-skilled  sales  and  marketing  s,taff  will  personally 
assist  you  in  selecting  easy-to-read  listings  that  will  best 
suit  your  needs,  as  well  as  those  of  your  readers. 

In  fact,  there’s  only  one  thing  you  have  no  choice 
about  with  TVL  listings  —  accuracy.  Because,  when 
you  purchase  TVL  listings,  you  automatically 
purchcise  accuracy. 

For  more  information  about  what  we  can  do 
for  you,  call  (817)  332-6933. 


(6:30)  CBS  News 

jPeanuts 

|6nnch  | 

Movie:  Tuesday  Night  Movie  Copacabana 

(6:30)  NBC  News 

jA-Team  j 

BipMe  iRetnifl^on  Steele 

100  EAST  15th  STREET  /  FORT  WORTH,  TEXAS  76102  (817)  332-6933 
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JhB04,  The  Oi^Thefts 
Eoy Howard  Exposed 
]/\kre  Stolen  Bases. 


Before  RDy  Howard  became 
feimous  by  exposing  corruption  in 
New  York  Qty  politics  he  was 
a  sportswriter  and  editor  in  the 
Midwest  It  took  him  more  than 
twenty  years  to  build  a  national 
reputation 

The  Roy  W  Howard  Award 
for  excellence  in  public  service 
writing  wants  to  make  sure  that 
today's  best  public  service  writers 
don't  have  to  wait  so  long 


Send  us  the  best  work 
your  paper  has  done  in  1985.  If  our 
judges  choose  it,  your  newspaper 
will  win  a  $2,500  cash  prize  and  the 
kind  of  recognition  money  can't  buy 
Any  newspaper  in  the  US. 
and  its  territories  is  eligible  Judges 
for  this  year's  contest  are  VMiam 
Thomas  editor  and  executive 
vice  president,  Los  Angeles  Times; 
Deborah  Howell,  executive  editor 
Sl  I^ul  Pioneer  Press-Dispatch; 


and  Carl  Morris  minority  affairs 
director  American  Society  of 
Newspaper  Editors 

totry  blanks  and  feet 
sheets  are  available  from  The 
Roy  W  Howard  Awards  Scripps 
Howard  Foundatiorr  1100  Central 
Thist  Tbwer  Cincinnati,  Ohio 45202. 

Public  service  writing 
can  be  a  tough,  lonely  occupatioa 
V\fed  like  to  make  sure  it  isn't  an 
obscure  one 

^  SCRIPPS  HOWARD 
ill  FOUNDATION 


CALL  FOR  ENTRIES 


DEADLNE 


1986 


FER17 


